 ENERGY TRANSITIONS |
. TOWARDS NET ZERO EMISSIONS (NZE)

Towards Net Zero Emissions

j Shell Project team:
i - Shell Scenarios: James Schofield/Jess Whysall

VBRI - External Relations: Suiee Suarez, David Williams,
Jennifer Reilly
- ER Production CoE: Jess Jeary, Zakiya Petty
- Brand: Renata DeCastro, Alex Goswell
CONTEXT
The key business objectives for this campaign are;
= Brand perception and advocacy
= Build Shell’s reputation as an innovative, competitive
and forward-thinking energy company of the future
= Support Shell being positioned as a thought leader,
actively looking ahead at what it will take to move
society towards a prosperous, low-carbon future
= Help “open doors” in building relationships with key
stakeholders in support of business objectives
Our key communication objectives are;
| OBJECTIVES éCm?nmi.umcatlon/‘ e = Humanise and contextualize the concept of net zero
. Objectives i
| emissions for a prosperous world. y ;
= Enhance external understanding of the dual nature of |
the energy/climate challenge. ;
= Show that equilibrium at any level requires a net-zero
emissions position to be achieved eventually (that is also -
feasible and challenging).
= Reinforce the notion that it’s going to require a holistic
(i.e economic, societal, political, technical) -
transformation—if society only focuses on energy we’ll
miss the mark. :
= Content ‘engagement’ will be a key measure of success
with this campaign.
-One of the great challenges of the 21st century is matching on a global scale the prosperity and
wellbeing that industrialised economies enjoyed in the 20th. An even greater challenge, however,
“will be achieving that prosperity and wellbeing without stressing the environment to such an
‘ extent that it diminishes the quality of life for everyone, especially the most vulnerable.
BACKGROUND

:Modern life is made possible by energy. It is often taken for granted, but energy surrounds us: the |
_clothes that we wear; the steel, concrete and glass that make up our dwellings; our tools and
‘machines; and the energy needed to run, heat or cool these —are all made possible by energy.



STRATEGY

CORE TARGET
DESCRIPTION AND
INSIGHTS

The global energy system is key to both challenges. If we as society want to develop

‘infrastructures, utilities, homes, industries, jobs, trade and transport capable of providing a

decent quality of life for a global population likely to approach 10 billion, we will need twice as

“much energy as we have today — even assuming heroic improvements in efficiency. At the same

time, we will need to stabilise the accumulation of greenhouse gases in the atmosphere to
alleviate pressures on our climates. To do this we will need to achieve net-zero emissions from
energy and other sources. '

_Given the size of this global task, it will take considerable time to change fundamental economic

structures and to implement them globally across multiple sectors in multiple countries.
But it is feasible.

_The next supplement from the Shell Scenarios team will explore just how net-zero emissions could

be achieved, through what means and when. We believe this work is entirely unique as it will not
just consider energy sources but changes in society, technology, transport and industry.

The global launch of the publication is currently scheduled for 5% May, 2016. This is likely to be an

event with press attendance and presentation by the Shell Scenarios team. Your proposal should
consider the creative content for this launch and what we do online, through social channels with -
partners to support this launch. ' ;

Further Background — please read/watch the files provided below:

e NZE essay — written by Jeremy for the Colours of Energy ebook.

e Please find the link to video here: Journey to Net Zero Emissions - Jeremy Bentham
(Confidential for internal use only)

e Attached is a script from a recent NZE speech by Jeremy.

e ETCC narrative® '

e Early designs for the Net-Zero Emissions report can be found here, this is currently in
development with the internal PCoE London team. We are also producing a PPT for the
scenarios team and short version of the report for Manila.

1 The net-zero emissions narrative supports the Energy Transitions narrative. As it achieve net-zero
emissions an energy transition to lower-carbon energy will need to take place. Please familiarise
yourself with this narrative.

A specific focus on the following markets:

PRIMARY: US, NL, UK, Canada
SECONDARY: Germany, India and South Africa, Oman, Singapore, Philippines

‘TIER 1. Energy [and Climate] Engaged Citizens (ECCs): Members of the general public who are
“interested in energy and the environment-including younger, Energy Engaged Millennials (EEMs)—
‘who might be key customers, partners and policymakers of today, as well as in the future.

'Energy Engaged Millennials explained:

18 — 34 year olds who have an active, passive or latent interest in the subject of energy or in

‘subjects that are heavily reliant on, or related to, energy (eg social progress, urbanization,

technology and innovation).

They are more open-minded (in general and with respect to Shéﬂ) than older generations so
engaging with them appropriately at this point to develop brand loyalty. é

Their social connectivity suggests they can potential influence others and have direct and
significant
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Jmpact on. Sheh’ s busmess Hefpmg '-them ta huve a-more rea!fstrc understundmg and stronger
apprecidation of Shell {and equipping them with meaningful and relevant perspectives to share) Wh":‘
. potentially result in more positive brand advocacy.

Their underlying optirmism and motivation to dct for things they believe in suggest that they are.a
-good interms of encouroging behavioral activity, ;

iffé’ls,:_;_t.".'e business influencers, opinion leaders, customers, employees and citizens of the future, their .
- views will become increasingly important for Shell os time goes or.

TIER 2 Shell spec:al puhllcs ThESe are hkely to- be thought leaders within busmess/govemment
who have a good. understanding nf the, mdustry and look to Sheil Scenarios.

éSpedaf Puhlics explained: dfrect ‘engagerments with government. oﬁ“ icials, business leaders and __
partners, major apinion shapers: such as editors and columpists in key cotntries o pos:tmn Shellas
s arleader in helping societies to grapple with future enérgy challenges. !

{TIER OTHER:
%Acad'emics-- in particular business schools and MBA programmes-globally,

Policy based organisatians in UK {London, Oxford, Cambridge), US {Washington DC, West Coast,
; Boston’)‘, Far East (China and Singap_ore),- Aust'ra[i_a_, Souith Africa.

EGt'.n.nferr'lrm.ﬂ.lﬂt Departments of energy and cllmate m Key countries ([lsted} also to. Departments of :
In'clustry and Trade: In some.instances reaching mmisterialﬂeaders who are already: engaged with
iShell. This is a growing audience for the Scenarios team. We after often invited to apply Scenarios
.thirking to company X or organisation Y. :

.- ; ;gy fo ums: such %
as the use Scenar:os to Iead dlscussmn Create [astlng'tracttnn for busmess W[th audienceslisted - .
open doors to ccnversatlons ’

i Media advised by Shell media relations - but international Rewspapers and current affairs
§maga2ines in Europe, US.and Asia).

Med.ta explained: aH our engagemenrs should gim. to:generate significant. media.coverage aeross
aﬂ channels, from ' traditional mainstream media to-new media onfine, as.welf.as to mﬂuence key
; : media players, such as correspondents, editors and ¢olumnists, who m.fght shape the views of
' Specia! publics-and energy-engaged citizens.

Sheil staff ancl Ieadershlp assume EC (Executwe Comm!ttee) and board EC—l 2 and 3
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A PROSPEROLIS WORLD WITH NET-ZERO EMISSIONS IS POSSIBLE

Shell com, Insu:le Energy, Social (YouTube Facebook' TWItter Instagram). Other channels 5|ted :
‘befow. i
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‘ We're looking for 2 way to tell our NZE story so that it appeals to & broadér, fess academic audience. It :
needs to himanise and personalise the story bf transition 10 riet-zéro. Explammg ‘thatit is possible but ©
: |_t_li take a collaborative cross-sector and societal effortto get there:

Trans:t:on will happen in- different ways for different economies. For example;.a developing economy
rmght ’leap frog" quicker tharia developed economy which has fots of infrastructure to remodel. We're
not concerned abouit telling this level economic complexity but it-could be acknowiedged. i

We like the“day ini the life’ cohceptasit's bne that we can relate to ahd feels human.

; Please consider the following values_:ih:_yo_uf’prqposa_'l;

: HUMAN/PERSONAL

: ACCESSIBLE

"EMOTIVE

- Below are a few examples.of work we like which reflect these values;

"+ '|EARTH 2045 INTERACTIVE VIDEQ

' CREATIVEIDEA

: AND'MESSAGING

' ‘how |nteract1\.r| 3

' by MC Saatchi for Pensions.company SPP - hiti://earti2045.conris'a clever use ‘of interactive video to
:showa ‘positive” and riegative’ world. We: don twant to do this (show two worlds), but thinking about.
cau]d p!ay a role with_': ntentisa cons C efétlon partlcularly, vhere.we. mlght

urther detai ' ‘carbon pricing’, | .

PERS‘ONA'LISE'D DIGITAL CONTENT
BBC "Your Story’~ tells your life story through a personalised digital experience, Your ‘energy
future/trans1tmn coutd be another:approach for tel]mg a trans:tlons story.

360 VIDEO/VIRTUAL REALITY
 Could 360 video or virtual reality provic
" audiencé'a"ch"a'n'céfd’éxbé’riéh‘te this'ne

-an jmimersive way.of showmg a world in‘transition gwmg the
Fwiarld and show some of the key changes :

Ulttmately, the contentshouldn't-focus on the: chal]enges oftoday, but.the solutlons oftomorrow.—

showmg that net-zero:is. possmble buta“ patchwcrk of solutlons are required across: different sectors;

» :Buildings'-&-'l.'ifesf\}le

= Transport
= Power
= Industry

- Whichi will be-achieved through;

*  Cultural change

= Policy incentive _

*. Technological development and:deployment

=  Sharing, overlapping and integrfa_tir_ag__'[__c'oliabcr_aticn_}

Out[me Narrative
j - Energy is power, plastics, petrol, pharmaceuticals and more:.

' - The worldwill heed more of it aind less CO2. :
- NZE is plausible during the century; do more nowand speed it up, do less now and slow it: down
- It requires designing low carbon lives/economies that can.thrive on low carbon energy systems:
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-~ Different countries and sectors can move more quackiy than others...it will be unttdy
;- It will require the best.of reneivables — rapidly growing - and the best of HCs ~ rapidly
__ decarbonising

- Itcan be driven by carbon pricing

~ - Ultimately it requires Carbori Capture and Storage (CCS)

Possible visual conce pt:

' - Start with the individoal wakmg up, travel thiough thieir day and end-with therm going to bed
- The challenge-to visualizing the ‘how’ examples below in this story.

i| Buildings & Urbanisation. - Cultural: more densely popiilated titles encourage public tiansit and
; Lifestyle o _ _ cyching :
[ e Bettar city planning - Pollcy energy pol:r:y encourages usto turn our homes into- energy
' preducing entifies through solar:and wind ate;
tecarbonised/low = Tethnology: new materials-and 30 printing begin to decarbonige

. K 'Cﬂfboﬁ:h()mes, work |- construction but cement remains:hard.

- 'C0||ab0!‘atl{}ﬂ cities lénd themselves to bring r.calit(ons together to.

‘platis & cities -
P i i diiveideas further faster

i| Transport tow carbon Transpoit & | - Cultural: mdre densely popuiated cifies ericourage public transit and
; Travel cycling
. ~| = Policy: policy |ncreasmgly msnsts an hybnd &nid‘iow carbon options in’

transport, but aviation remains hard to crack
- Téchnology: we gét moré efficient; co-dwned driveiless cars and
: transit...and we do CCS-on vehieles,
-~ Collaboration- betvieen OEMS, fuels and tech brmg us vehitles that
store anid transport.energy {Hydrogeri) )

| -Power Thebestof HCsand | -  Cultural: we have to use less-
; T | Alternatives working - Polidy: parbon pricing drivés coal ot of brings increasingly low
=1 h together with CCS - carbon hydrid power optlons to the grid ant treatas means for.

‘ o S hiomass+CCS.(neg. emissmns)
' Technology new nuclear, better batteries lots fnore ever—better

s : “and dep!ovment sharing costsiand wmmng markets
L Industry -Co_nsur_ner,_ Ltg_ht, I-iea_v-,'f - Cultural: consumers demand low carbon options

mioving atdifferent | - Policy: tarbon pricing drives low carbon business.and consumer

: paces’ choices: . L

- - Technelogy: allows some sectors to decarbonise more guickly while )

: ; others néed mope time and/or CCS -
( - 'Collaboratlon : sharirig economias mean much Iess waste. and much’

more recyding

ture your praposal into the followingthree sections;

‘Please'st|

1. THE CREATIVE IDEA: How we tell this stary creatively in a way that fe_el's relévant, accessible
and pérsonal to our target audience.

L 2. THE STRATEGY: How we get this content to dur;audienc'é and through what media channels.
 MIANDATORY : o o

 EXECUTIONAL - ; How we measure success:
o ' : PRODUCTION: How we produce this content; the costs resource and timeline leading to-
. CONSIDERATIONS | laurich. :

i

.

E_'All-ccmm_unicatio_n should be




T S M et PR -GS S S b s P AR e AN i e s g s S 56w AR SEr g D e e e+ L S bl e Y

Cons:der use of the followmg channe]s in-your response:-

L Experuentta! contentwill be used at various:Sheli events including ‘Shell Eco-marathon
tordon’, Sheli-exhibitions and thought leadership events such as intelligence Squared of The
Aspen Ideas Festival.

e Social Media; A content strategy to social media engagement should he outlined. Whiat assets 'f
wotild you: recommend and why? Show.invyour response the use af. channels and proposed
gontent. Think about producing assets that will make the audience.‘care to share’.

e Orline and Digit'a!;'Threug'h't_:wned charinels Shelf.com-and Inside Energy. Please review *;_bg_
. énergy future’ section of the site.

The NZE/transitions story will need to:sit Wlthln this space and have a:ciear journey for users to explore
CHANNE]./ MEDIA * moke abotitthe narrative, But also there are natural links to other ‘future energy” related coritent,
CGNSI_DE_RA‘E_IONS : mcludln_g,

_ Sheﬂ Scenanos —maore mfo on theteam, !atest reports.etc,

i Future Cities —% of s will a'we in cities by 2050: Moreon why cities will pf‘ay an-important part-of our
iy future

‘Natural Gas — Natural-gas is the cleanest-burning hydrocarbon. it is ehundant-and versatile, heiping

imegt. grow;ng demuand for. energy gfoba.-'ly, ‘and able to partner with renewable energy sources.
-i-.CCS The ro!e of CCSinthe. energy transition. :
Innavation — Jnnavat,'on_and coﬂaboratmn for:us . . :

uture Mobn‘fgz How will our cars of t e futyre be fueh‘ed and desrgned? G‘ordon

/ urraj.},'.-ﬁheﬂ_:Eco*

s Paid Media/PR; How tan we use paid channels to amplify.the content in the most.successful
ways. The goal here would be on engagement of the-stary-telling content.

KPR
: MEASUREMENT

MARKETS jGIoba! With a focus nn, UK; USA, Canada, NL, lndla Phlhppmes Smgapo razll and Austraha
' The pltch process w;ll span approxlmately 4. weeks Key mllestones are hsted below
3
& Tuesday22™ February, 2016 ~ Invited to pitch and sent REP
81 Friday 26™ February, 2016 - 30 minute G&A session. {phone} :
m 14", 15% and 16 March 2016 - Pitch-days-and time will be confirmed consecutively in London -
. (Sheil Centre, Waterloo) :
: CAMPAIGN

“FIMINGS '
S Request for Proposal (RFP): Presentation {pitch.of creatwe ideas.and’ strategy}

Thls will be a1l hoor. proposal followed by ahalf hour E},&A You WI|| be ln\nted 10 pltch creatlve

' proposals based on this brief and any'information shared during the Q&A sessicns. We'suggest you ;
‘ allocate the bulk'of your focus 6n the proposal and the solutions rather thah your ¢redentials. You may -
‘like to submit supporting documentation with your praposals outlining this. :



“TivinGs &
* DELWERABLES

APPROVAL

 RELEVANT PAST
{LEARNING

L OFHERT

. We are looking for yotto. pitch an:overarching concépt. This.shkould include: __
1. THE CREATIVE IDEA: A new; clear narrative based on the ohjéctives which should connect with
our target audiences emotionally. Visual concepts as to the execution of this concept {this :
.should represenita good cross section of the proposed deliverables and demonstrate how the
concept could work across various proposed delivery channels}.
2. THE STRATEGY: How we get this content to our audieénce and through what media channefs..
How we maasure sUCCess.
3. THE PRODUCTION: Bodget and timings including a breakdown of proposed deliverables and
production timings to NZE launch. '
' Suiee Suarez, Global Future Energy Camipaign Manager
David Williams, ER Communications Manager

‘In 2015'we a launched a campaign on Future Cifigs. This inc[uded-a'q’uiz-_ta"'ﬁhd out which city ismost
like you’. A campaign using social and paid display advertising pushed traffic to the quiz {118Mm
-reach/impressions), in the first 20 day period we had 170,000 completians of the asset and 65% of all
“traffic to the stte completed the quiz.

*This short, interactive and persorial experiénce was a successful way of engaging with a more general
“audiénce and giving them a reason to share.

‘We reserve the right to, at our discretion, split the project into three.parts;

1) The creative idea
2) The strategy
3) The Production.

‘In this case we would award separate agencies to.commmission separate parts of the project, working
collabaratively an final defivery: We recommend that you pitch proposals that best hiighlight your areas
. of'expertise. in the case that multiple agencies are awarded, the budgetary split will be announced and
_Shell may request a re-scope and resubmission-of costs and proposals. f

Asp se o incorporate any ideas shared dufing the
. pitches, -

.We would urge all to respect the C&P process of approved suppliers working for Sheil; and we

| encolirage integration and collaboration acrass agency parties.

: Please note that we reserve the right to change, @mend or cancel this Request for Proposaland the
process at any time at our sole discretion. You are not entitled to any claims for damages, whatsoever, :
:in case of such change, amendment or cancellation. Any gommitment by Shell req uires a written
 confirmation. :
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