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DISCLAIMER

Information about advertisements, advertising campaigns, and
advertising agencies in this Appendix was compiled using the best
publicly available primary source materials, as well as secondary
reporting from trusted advertising trade publications, newspapers,
and magazine outlets. The Appendix does not incorporate information
about advertising agencies involved in fossil fuel campaigns provided
by aggregators, including iSpot.tv. In some instances, information about
advertisements included in this report, including the titles of advertise-
ments or details about advertising agencies involved in the creation of
advertisements, may differ from information published on marketing
intelligence platforms, such as iSpot.tv.




APPENDIX A: Overstating Actions to Reduce Greenhouse Gas Emissions

“It won't be an oil
company that will
change the world”

A Philomena Ryan/TV Producer

Though it may be one who tries. In 1997 we were

the first in our industry to recognize the risks of
global climate change and set a target to reduce
our own greenhouse gas emissions. We just

reached that target, 8 years ahead of schedule.

It's a start.

beyond petroleum bp.com

A1
CAMPAIGN: BP On the Street

SOURCE: BP, print advertisement, National
Geographic, September 1, 2002, 172, https://archive.
org/details/edg-ng-2001/edg%20NG%202002-09
page/n171/mode/2up, Internet Archive
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Ex¢onMobl|

Understanding energy:

cogeneration

Mark Bradley
SrOperations Supervisor
ExxenMobil

A2
CAMPAIGN: Understanding Energy

SOURCE: ExxonMobil, “Understanding energy: cogeneration,” television
advertisement, 00:30, archived September 18, 2002, at https://web.archive.
org/web/20020918111906/http://www.understanding-energy.com/tvspots.

html

TRANSCRIPT:

MARK BRADLEY (Sr.
Operations Supervisor,
ExxonMobil) [00:00 - 00:10]:
Cogeneration is the clean,
efficient production of both
electricity and steam. When
cogeneration units are started
up in refineries, we can operate
them cleaner than ever before

LAURA KRAUSE (Optimization
Manager, ExxonMobil) [00:11 -
00:22]: By cogenerating here,
we're able to capture heat,
supplying all of the power that
we need. The greenhouse gas
emissions that are saved

is the equivalent to taking
about three-quarters of a
million cars off the road.

BRADLEY, V.O.[00:23 - 00:29]
It's practical technology, used
to meet the world's growing
energy needs. It's not only good
for the refinery, but it's good for
everyone.

LOGO: ExxonMobil
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Managing greenhouse
gas emissions

Itis our view that better scientific understanding
of climate change, human influence on it, and
the associated risks and possible consequences
are needed. We are heavily involved in such sci-
entific research and will describe our efforts in
another editorial.

But we are also taking other actions to
minimize the risks of climate
change.

ther reduce energy use. Energy efficiency has al-
ready improved 35 percent in our refineries and
chemical plants since the 1970s. We expect to
see an additional 15 percent improvement.

All business functions are reducing gas
flaring and other energy losses through careful
monitoring of operations, sound maintenance

practices, improved equipment
reliability, and smarter control

An important first step in Taking action technology.

approaching reductions of
greenhouse gas emissions is

to minimize

Where appropriate, a ju-
dicious adoption of fuel switch-

accurately measuring them, by the risks Of ing will increase the use of

plant and by business, using

energy with lower carbon-emit-

agreed-upon and reliable meth- climate Change ting characteristics.

odologies.

Because no single meth-
od has been developed and accepted across in-
dustries and companies, accurate comparisons
are difficult.

Therefore, ExxonMobil and others have
initiated a consultation among energy compa-
nies, under the auspices of the American Petro-
leum Institute and the International Pe-
troleum Industry Environmental Conservation
Association, to improve reporting and reach
common agreement on a measurement pro-
tocol.

But we are not waiting for wider agree-
ment to begin our own reduction efforts.

For example, ExxonMobil operating units
are implementing steps to reduce greenhouse
gas emissions, consistent with safe operating
practices and sound economics.

Our activities are directed toward real and
measurable reductions in energy use, which we
believe is a more effective approach than emis-
sion-trading schemes that are unlikely to make a
worldwide difference.

We have developed a global energy-man-
agement system to identify opportunities to fur-

Good ideas are being

shared worldwide to ensure

consistent approaches and to drive performance
improvements.

To maintain emphasis on this multifaceted
effort, we will steward results annually and pub-
licly report them.

And we are also supporting promising
new technological approaches. These will in-
clude advances that can be adopted for improv-
ing the energy efficiency of our own operations,
as well as technology partnerships with other
companies and universities for wider social ap-
plication.

The risk of climate change and its potential
impacts on society and the ecosystem are
widely recognized. Doing nothing is neither pru-
dent nor responsible, but the same may be said
of rash action. Energy and the economic growth
it supports are too important to be treated cava-
lierly.

The goal of the many activities we are un-
dertaking is to produce practical future reduc-
tions in greenhouse gases while we improve our
understanding of the science of this complex
issue.

Ex¢onMobil

To learn about our efforts to address greenhouse gases, log on to

wwwa2.exxonmobil.com/Ce

Please visit our Web site at www.exxonmobil.com

pof

© 2002 Exxon Mobil Corporation

A3
CAMPAIGN: Op-Ed Series

SOURCE: ExxonMobil, “Managing greenhouse gas
emissions,” print advertisement, New York Times,
October 3, 2002, A27, archived March 12, 2006, at
https://web.archive.org/web/20060312063542/http:
www.exxonmobil.com/Corporate/Newsroom/OpEds
OpEdsSearch.asp#011999



https://web.archive.org/web/20020918111906/http://www.understanding-energy.com/tvspots.html
https://web.archive.org/web/20020918111906/http://www.understanding-energy.com/tvspots.html
https://web.archive.org/web/20020918111906/http://www.understanding-energy.com/tvspots.html
https://archive.org/details/edg-ng-2001/edg%20NG%202002-09/page/n171/mode/2up
https://archive.org/details/edg-ng-2001/edg%20NG%202002-09/page/n171/mode/2up
https://archive.org/details/edg-ng-2001/edg%20NG%202002-09/page/n171/mode/2up
https://web.archive.org/web/20060312063542/http://www.exxonmobil.com/Corporate/Newsroom/OpEds/OpEdsSearch.asp#011999
https://web.archive.org/web/20060312063542/http://www.exxonmobil.com/Corporate/Newsroom/OpEds/OpEdsSearch.asp#011999
https://web.archive.org/web/20060312063542/http://www.exxonmobil.com/Corporate/Newsroom/OpEds/OpEdsSearch.asp#011999
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CLOUD THE ISSUE

OR CLEAR THE AIR?

PROFITS & PRINCIPLES. IS5 THERE A CHOICE?

A4
CAMPAIGN: Profits and Principles

SOURCE: Shell, print advertisement, 7ime, November
24,2003, 91, https://time.com/vault/issue/2003-11-24

page/91/, archived December 1, 2025, at https:/perma.
cc/Y8ED-C25Y, The TIME Magazine Vault
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The advantage of working tog is ingly clear.

o

Onver the past 40 years, we've built par ps with automakers, universities and government agencies, which have
helped reduce new car emissions by 96%. Partnerships like these are helping us develop cleaner, more efficient energy
for everyone. Because together, anything is possible.

5&& ChevronTexaco

“Turning partnership into energy.”

A5
CAMPAIGN: Turning Partnership into Energy

SOURCE: Chevron, print advertisement, New Yorker,
June 14,2004, 67, New Yorker Archive
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1t ¥Ou 1ink wa work haed be
brakthrough tochnologies,

aceomishe by Improving Dur coopeetce

ChevronTexaco

WSSOI, CE TN Tuming pactrarship bnts snengy.

A6
CAMPAIGN: Turning Partnership into Energy

SOURCE: Chevron, print advertisement, Time,
December 6, 2004, 36-37, https://time.com/vault
issue/2004-12-06/page/36/, archived December
1,2025, at https://perma.cc/EB3K-EQ/W, The TIME
Magazine Vault



https://time.com/vault/issue/2003-11-24/page/91/
https://time.com/vault/issue/2003-11-24/page/91/
https://perma.cc/Y8ED-C25Y
https://perma.cc/Y8ED-C25Y
https://time.com/vault/issue/2004-12-06/page/36/
https://time.com/vault/issue/2004-12-06/page/36/
https://perma.cc/EB3K-E9ZW
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A7 A9

CAMPAIGN: BP On the Street CAMPAIGN: Taking on the World's Toughest

Energy Challenges
SOURCE: BP, outdoor advertisement, 2005,

I 4 " - archived June 15,2021, at https://web.archive.org SOURCE: ExxonMobil, print advertisement,
We re I nvestl n g web/20210615194723/https://donmillerartdirection. New Yorker, May 2, 2005, 19, New Yorker Archive
com/bp-corporate
1l tol

our baggage. _ 1 e

reducing emissions.

Carbon
emissions.

b P Ex¢onMobil

Taking on the worlds Toughest snergy chalenges

Visit bp.com beyond petroleum-

A10

CAMPAIGN: Taking on the World's Toughest
Energy Challenges

SOURCE: ExxonMobil, print advertisement,

A8 More energy and lower emissions? New Yorker, May 23, 2005, 15, New Yorker Archive
CAMPAIGN: BP On the Street Only one kind of power can deliver them both.

[}
An th I n to SOURCE: BP, outdoor advertisement, 2005,
archived June 15,2021, at https://web.archive.org

web/20210615194723/https://donmillerartdirection.

declare? momms
39% less CO,
for starters.

Atour largest power facility, we're producing steam and electricity
more efficiently, dramatically reducing emissions.

bp

ExconMobil

Taking on the werld's toughest snergy challenges’

beyond petroleum:

2025 CENTER FOR CLIMATE INTEGRITY 5


https://web.archive.org/web/20210615194723/https://donmillerartdirection.com/bp-corporate
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How can we produce
more energy but lower
carbon emissions?

"l lnﬂ | 1..".I|. fllll
Livio Accattatis
has an answer.

Shell belisves that most global businesses could significantly raduce their energy cansumplion and carbon
emizsions Ang fo prove If, we storted with our own. Livio Accatiots i3 Principal Consyliant on Energize;a She'l
initiative designed 1o drive energy efficiency and reduce emissions ocross our businesses globally Livio and
his team haeve alteady cut CO; emissions. by 620000 metic tornes a yeat from eight Shell manutoctuting
plants elone. Vs abeut salisfying the growing demand for enargy ocross the globe, withou! socrificing out
enviranment in the process Find out how we're reducing greenbouse gas emissions of shell.com/livie

g o ol e ocris
U Seole 683000 taea

If carbon is the
root of climate
change, why not
cut the root?

The power soctor is the lirgest single source of carbon
clicncichs aamilesions. So-wa leunched BP
an instiative that expands our solar, Iydregen, wind and

ivitios 1o provi sectricity, We
estimate by 2015 it will eliminate 24 million metric tons &
year of C0,. The second area we can affect is fuels. Biofusls
ik exthunod are derived from corn and ather crops. In 2008,
BP fuels contained more than 575 million gallons of bofusls
i thee LLS., elirminating absout one millicn 1ons of carton
dhicuicle. Todiy, thy're available in more than 20 states.
H's & start.

bp

beyond petroleur

bp.com
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AN

SOURCE: Shell, print advertisement, Time, April 24,
20086, 69, https://time.com/vault/issue/2006-04-24

page/69/, archived December 1, 2025, at https:/perma.
cc/167B-UH2D, The TIME Magazine Vault

A12
CAMPAIGN: BP On the Street

SOURCE: BP, print advertisement, New Yorker, June
26,2006, 20, New Yorker Archive

Time to
make low
carbon a
high priority.

There are many steps we're taking to reduce carbon.
We launched a five-year program to implement
technologies and processes that will reduce
greenhouse gases, with a goal of eliminating
one million metric tons of emissions each year.
So we're aiming to invest up to $8 billion over 10
years in BP Alternative Energy, an initiative that
brings together our solar, wind, hydrogen and
natural gas activities to provide low carbon
electricity. We estimate by 2015 it will eliminate
24 million metric tons a year of carbon dioxide.
It's a start.

bp

»

beyond petroleum bp.com
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A13
CAMPAIGN: BP On the Street

SOURCE: BP, print advertisement, National
Geographic, September 1, 2006, 193, https://archive.
org/details/edg-ng-2001/edg%20NG%202006-09
page/n191/, Internet Archive

A14
CAMPAIGN: Real Energy

SOURCE: Shell, print advertisement, Outside, August 1,
2007, 61, MediaRadar


https://time.com/vault/issue/2006-04-24/page/69/
https://time.com/vault/issue/2006-04-24/page/69/
https://perma.cc/J67B-UH2D
https://perma.cc/J67B-UH2D
https://archive.org/details/edg-ng-2001/edg%20NG%202006-09/page/n191/
https://archive.org/details/edg-ng-2001/edg%20NG%202006-09/page/n191/
https://archive.org/details/edg-ng-2001/edg%20NG%202006-09/page/n191/
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A15
CAMPAIGN: Real Energy

SOURCE: Shell, print advertisement,
Fortune, June 23, 2008, 109, MediaRadar

A16

CAMPAIGN: Taking on the World's Toughest
Energy Challenges

SOURCE: ExxonMobil, print advertisement,

New York Times, January 27, 2009, cover, https://
archive.nytimes.com/www.nytimes.com/
indexes/2009/01/27/pageone/scan/index.html
archived December 1, 2025, at https:/perma.cc/VMP3-
MTVK, New York Times Archive
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— E @ - A17
dimiio l]t tinﬂﬂt'k mes == CAMPAIGN: Taking on the World's Toughest

VL LG e st [aperere. W YOO TURSIAY. CCTORE | o am Energy Cha”enges

CNABMWTE  SOURCE: ExxonMobil, print advertisement,

{9 CORTRY PLANS New York Times, October 13, 2009, cover,
https://archive.nytimes.com/www.nytimes.com/
indexes/2009/10/13/pageone/scan/index.html
o Mo Py archived December 1, 2025, at https:/perma.cc/7DCC-
L6V2, New York Times Archive
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A18
CAMPAIGN: Energy Mix

SOURCE: BP, print advertisement, The Hill, February
23,2010, 16, MediaRadar


https://archive.nytimes.com/www.nytimes.com/indexes/2009/10/13/pageone/scan/index.html
https://archive.nytimes.com/www.nytimes.com/indexes/2009/10/13/pageone/scan/index.html
https://perma.cc/7DCC-L6V2
https://perma.cc/7DCC-L6V2
https://archive.nytimes.com/www.nytimes.com/indexes/2009/01/27/pageone/scan/index.html
https://archive.nytimes.com/www.nytimes.com/indexes/2009/01/27/pageone/scan/index.html
https://archive.nytimes.com/www.nytimes.com/indexes/2009/01/27/pageone/scan/index.html
https://perma.cc/VMP3-MTVK
https://perma.cc/VMP3-MTVK
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A19

SOURCE: BP print advertisement,
Politico, October 15,2015, 3,
Meet demand for energy MediaRadar

or reduce its impact?

We need to do both.

capumitnent
Pt

o s sring s o nw -
our ret emissions of greanhousa gases.
this

Global enorgy s
dirvelop. 50 how do wi moot this demand, but with isss environmontal impact?
he play and BF o iy
bictualy Haowarvee, foasil fusls will still be
an essential part of the onorgy mix as wo o
sconomy. 50 one of the most beneficial things we can do in the short

10vim 8 10 invest in gas, th cloanest burning fossi fuel. Over 50%
of BP's energy production is now gas and this is set 10 increase

BP s ks using gy to pe ith o most
sdvinced ever fuels and hibricants.

Seathe trends shaping world ansrgy a1
bp.comienergyoutiook

MEETING THE GOALS OF
THE PARIS AGREEMENT

A20 A21
SOURCE: Shell, print SOURCE: BP, print advertisement, New York Times,
advertisement, Canadian April 24,2018, A19, MediaRadar

Geographic, September 1, 2018,
47, MediaRadar

@

2070 2080 2090

PAID POST: SHELL

A Net-Zero Emissions
World by 20707 Here’s
a Possible Path.

A22 A23

SOURCE: Shell, digital advertisement, New York Times, CAMPAIGN: Make the Future

December 11,2018, MediaRadar
SOURCE: Shell, print advertisement, New York Times,
December 13,2018, B7, MediaRadar

#shellscen
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We see possibilities
everywhere.

A5 Ak

bp
32} keep advancing ﬂ {} ;’L L
ohp plc

Today we announce our ambition - to be net zero by 2050 or sooner.
Find out how we are fundamentally changing our organisation to deliver
#bpNetZero

A24
CAMPAIGN: Possibilities Everywhere

SOURCE: BP, print advertisement, The Economist (US),
April 27,2019, 6-7, MediaRadar

We see possibilities flza - 2
eVerYWhere. bp auf dem Weg zur Klimaneutralitat

, The world demands

less carbon.

From renswable anargy and
cleaner-burning natural gas 1o
advanced fuels and new low 6:08 AM - Feb 12, 2020
carbon businesses, BP is working
1o make enorgy cleanor and better.

From bp.com

A26

33 koop alvanGing ﬁ SOURCE: BP, social media post, X/ Twitter,
February 12,2020, 6:08 A.M.,, https://x.com/bp plc

status/1227549949950382082, archived

December 1, 2025, at https:/perma.cc/C47G-ZUKZ

A25
CAMPAIGN: Possibilities Everywhere

SOURCE: BP, print advertisement, The Economist (US),
May 25,2019, 8-9, MediaRadar
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https://x.com/bp_plc/status/1227549949950382082
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Global energy
challenge

iISpot.ty

iSpot.tv
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A27

SOURCE: BP, "Huge Challenge,” digital advertisement,
Facebook, X/ Twitter, YouTube, May 1, 2020, 00:29,
https://www.ispottv/ad/nteN/bp-huge-challenge,
archived December 1, 2025, at https://perma.cc/974E-
XJ2A
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TRANSCRIPT:

V.O.[00:01 - 00:03]: The world is facing a huge challenge.

V0. [00:05 - 00:07]: How to get to net zero emissions?

V.O. [00:08 - 00:12]: The whole energy system has to be transformed.
V.O. [00:13 - 00:17]: And everyone has a contribution to make.

V.O. [00:17 - 00:24]: Reducing emissions while still providing the energy
the world wants and needs to grow and prosper.

V.O. & SUPER [00:25 - 00:30]: BP is a sponsor of CNN's
THE GLOBAL ENERGY CHALLENGE

Natural Gas

Alg

lie algae biofuel J

A28

SOURCE: ExxonMobil, “Unboxing the Dual Energy
Challenge," social media post, Facebook, October
12,2020, 00:38, https://www.facebook.com

watch/?v=2795803327366929, archived December 1,

2025, at https://archive.ph/cAB8a

TRANSCRIPT:

V.O. & SUPER [00:01 - 00:05]: Today, we'll be
unpacking the “dual energy challenge”

V.O. & SUPER [00:06 - 00:15]: As the world's
population rises, it creates a growing demand for
reliable energy, but that can lead to a rise in CO2
emissions

V.O. & SUPER [00:16 - 00:28]: So how do we solve
this? We're researching alternative fuel sources, like
algae biofuel, deploying cutting-edge technology
to capture carbon, and producing cleaner-burning
natural gas.

VO. & SUPER [00:29 - 00:33];: It's how we're helping
a growing world experience a world of progress.

LOGO: ExxonMobil

10
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"Nt ziro B

| BY 2050

Our ambition to °
is to be a net-zero
emissions energy
business...

in step with society

)
0 18

5

—

C 1 M1
| I

So, our business plans
must change

Our current business
plans will not get us there

#MakeTheFuture

= Visit shell.us/NetZeroAmbition
as society progresses

to a lower-carbon world

A29
CAMPAIGN: Make the Future
SOURCE: Shell, digital advertisement, Facebook,

November 16, 2020, 00:17, https:/www.facebook.com
ads/library/?id=380209796509734, Meta Ad Library

5 2025 CENTER FOR CLIMATE INTEGRITY

TRANSCRIPT:

V.O.[00:00 - 00:07]: Shell's
ambition is to be a net zero
emissions energy business
by 2050 or sooner, in step
with society.

V.O. & SUPER [00:08 - 00:15]:
Our current business plans
won't get us there, so our
business plans must change
as society progresses towards
a lower carbon world.

LOGO: Shell

HASHTAG: #MakeTheFuture

TRANSCRIPT:

SUPER [00:00 - 00:02]:
We have a plan

SUPER [00:03 - 00:05]: that

is expected to reduce our
absolute upstream greenhouse
gas emissions by ~30%

SUPER [00:06 - 00:08];
by 2025

SUPER [00:09 - 00:10]:
ADVANCING CLIMATE
SOLUTIONS

LOGO: ExxonMobil
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that is ‘expected to reduce
our absolute"upstreain

ADVANCING
CLIMATE
SOLUTIONS

Our 2025 plans are expected
to reduce absolute greenhouse

gas emissions by an estimated

A31

SOURCE: ExxonMobil, social media post, Facebook,
February 22,2021, https://www.facebook.com/share
p/11LB4UIWU4/, archived December 1, 2025, at
https://archive.ph/IVATk

HOW IS EXXONMOBIL

* ALIGNING ITS BUSINESS
. WITH THE PARIS

* AGREEMENT?

A32

A30
CAMPAIGN: Advancing Climate Solutions

SOURCE: ExxonMobil, digital advertisement,
Wall Street Journal, May 18, 2021, 00:12, MediaRadar

SOURCE: ExxonMobil, social media post, Facebook,
June 29, 2021, https://www.facebook.com/share
p/1AYSVVXHPN/, archived December 1, 2025, at
https://archive.ph/03N4|

1
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Shell Scenarios

it’s only human to believe a BOW A SIS [:HEA"NG A NET'ZEHU WUH”]:

ACHIEVE A NET-ZERO
CO, EMISSIONS ENERGY

better tomorrow starts today

Building a better world will take all of us. At Chevron, we're lowering the
carbon emissions intensity of our operations, investing in lower carbon
technologies, and exploring renewable fuels of the future. Because it's
only human to help protect the home we share.

Learn more at Chevron.com/LowerCarbon

The coming decade may be the most
consequential in human history, as the world
continues to diversify its energy sourc
reduce Its carbon emissions. This is how w
can achieve the promise—and profits—of a

s first i clea ergy future.

I H

¥ ALLESON ¥

..__ T
o LRI
M. oveh M B
Ri & N

==
221
o
Pt =
A DA D -
A33 A34 A35
CAMPAIGN: Only Human SOURCE: Shell, print advertisement, Foreign Affairs, SOURCE: Shell, “Creating a Net-Zero World"

November 1,2021, cover 4, MediaRadar

‘ ’ The Atlantic, https://wwwiheatlantic.com/sponsored
SOURCE: Chevron, print advertisement, Foreign Affairs, shell-2022/creating-a-net-zero-world/3758/, archived
July 1,2021, cover 4, MediaRadar December 1, 2025, at https://perma.cc/NTC7-T73M
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NET ZERO

ExxonMobil aims to
achieve net-zero
greenhouse gas
emissions by 2050

for our operated facilities.

We're taking

a comprehensive
approach centered

on developing detailed
emission-reduction
roadmaps for major
operated assets

ith advanced
ols including

greenhouse Read our Advancing Climate
gas-reduction Selutions Progress Report to
technology see where we're going.

© 2025 CENTER FOR CLIMATE INTEGRITY

A36

SOURCE: ExxonMobil, social
media post, X/Twitter, July
26,2022, 10:64 AM., 00:37,
https://x.com/exxonmobil
status/1551944047245369347
archived December 1, 2025, at
https:/perma.cc/976L-T6SN

TRANSCRIPT:
SUPER [00:00 - 00:02]: Net zero

SUPER [00:02 - 00:07]:

ExxonMobil aims to achieve net-
zero greenhouse gas emissions by
2050 for our operated facilities.

SUPER [00:08 - 00:14]: We're
taking a comprehensive approach
centered on developing detailed
emission-reduction roadmaps for
major operated assets

SUPER[00:15 - 00:17]: with
advanced tools including

SUPER [00:17 - 00:19]: greenhouse
gas-reduction technology

SUPER [00:20 - 00:21]: methane
mitigation

SUPER [00:22 - 00:23]: supportive
energy policy

SUPER [00:33 - 00:36]: Read our
Advancing Climate Solutions
Progress Report to see where
we're going.

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

HOW WILL WE
REACH OUR

2050 NET-ZERO*
AMBITION FOR
MAJOR OPERATED
ASSETS?

greenhouSegas.
emission reductions

For lustratimmgurpose:
coqtinued technalogy.d

Creating biofuel
made from plants

Jogether, We're helping reach
our2050 net zero* ambition

“Scopes1 &2

For llustrative parpo R s beyond 2030 will reguir:
continued technology

o
policy support.

A

and ajgreup of dedicated
scientists and enginéérs —

Finding methane
leaks with enhanced
detection technologies

.

Read the full Advncing

Climate Solutions -
2022 Progress Report

A37

SOURCE: ExxonMobil, social
media post, X/ Twitter, September
7,2022,12:00 PM., 00:36,
https://x.com/exxonmobil
status/1567543232170541058
archived December 1, 2025, at
https://perma.cc/6ESS-HHRV

TRANSCRIPT:

SUPER [00:00 - 00:04]: HOW WILL
WE REACH OUR 2050 NET-
ZERO* AMBITION FOR MAJOR
OPERATED ASSETS?

SUPER [00:05 - 00:07]: Roadmaps
to help plan out

SUPER [00:07 - 00:09]: greenhouse
gas emission reductions

SUPER[00:10-00:13]:and a
group of dedicated scientists and
engineers —

SUPER [00:13 - 00:17]: Creating
biofuel made from plants

SUPER [00:18 - 00:20]:
Decarbonizing

SUPER [00:20 - 00:23]: Finding
methane leaks with enhanced
detection technologies

SUPER [00:24 - 00:29]: Together,
we're helping reach our 2050 net
zero* ambition

LOGO: ExxonMobil

SUPER [00:32 - 00:35]; Read the full
Advancing Climate Solutions - 2022
Progress Report
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| CONTENT FROM CHEVADN

lower carbon solutions and
altordable, relinble, ever-clesner
energy. 5o, we had to figure

out how we could bath meet the
growing need for energy whita
#i%0 reducing the carbon intensity
of the energy that we produce.
CTUS is hefging us do that *

A3 the technology scales,
CCUS is expected to play an
essential role in mitigating
greenhouse gas emissions: The
Intarnational Enargy Agancy
caunts CCUS &s one of “lour
lay pillars of glohal energy
transitions” and asserts that
the next decade will be critical
for deploying the technalogy to
meet global climate goals.

In order Lo tap into the pawer
of CCUS, Chevron has invested
in numerous projects giobaly
that further tha technalogy. in
May 2022, the company put
S50 million toward developing
Baryiu Bend, & carbon capture
and storage project in South-
eant Texas. This project marks
the first and only offshore
Iease inthe LIS dedicated to
CDy storage ard is being donn
In partnesship with olfshors
operator Talos Energy and
Carbonvert, a startup dedicated
1o CCUS prajects. According
to prefiminary estimates, the
How Chevron is leveraging its ii:::t;ld nllla.tent-nll\'_mu!sl:aéll;a:nam 225 m::.on

t A million metric tans of CO: from surroundin
strangths—and partnering with Intustrialsources. ’
leading-edge upstarts—to drive The Bayou Bend project, with its emphasis an part-

energy innovation. nership snd dustey imgacts. is emblematic
of tha collsboratian needed to tackle cmate changa,

says Powers. “Wae start with humility and recognize

— that we are not going to tackle this challenge alans.”
This typa of colabaration is neaded from the tap-

i palcy that can help

0
Parig Climate Accord's carbon neutrality goals has reduce the cost of CO; capture. Then, companies can
garnered significant focus recently. A5 a result. major Imvest in infrastructure snd innovation and focus o
industries are making historic investments in point bringing thair most valusbia assets to the table. For
b pure, utilizati Cheveon, this i f ith highly specialized

This technalogy, which captures carbon dinxide [C0:) skill sats, including process engineers. subsurface spe-
before it enters the stmosphere, can catch up to 90% clafists, project managers, all with decades of energy
of C0; created through electricity generation and s8Ctor L o move jects forward
industrial processes. “Chevron is unéquely positienad to help tackle this

“Energy demand iz going to continue to increaze,” global chalenge,” says Powers. "We are excited about
says Chris Powers, vice president, COUS, at Chevian the oppor tunity Lo help create a lower carben future
Naw Energies, i i dvancing for g o come.” B

A38

SOURCE: Chevron, print advertisement, Fortune,
October 1, 2022, 52, MediaRadar

GREATING A
NET-ZERO WORLD

A Net-Zero America Is Possible—
and Our Greatest Challenge

READ NOW — SPONSOR CONTENT w

© 2025 CENTER FOR CLIMATE INTEGRITY

chevron new energies.
accelerating lower
carbon solutions.

the .
human
energy

[ EL

1on

A39
CAMPAIGN: Only Human

SOURCE: Chevron, print advertisement, Forbes,
October 1,2022, 79, MediaRadar

A40

SOURCE: Shell, digital advertisement, Whittier Daily
News, November 18, 2022, MediaRadar

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

the wonﬂ’s.pgt'ﬁ

to net zero

a compelling
new business

emissions so

" ExtonMobil

-
-

A41

SOURCE: ExxonMobil, social
media post, X/ Twitter, April
4,2023, 110 PM,, 00:12,
https://x.com/exxonmobil
status/1643299904922476562
archived on December 1, 2025,
https:/perma.cc/bYZD-PQES

TRANSCRIPT:

SUPER [00:00 - 00:04]: Helping
accelerate the world's path to
net zero

SUPER [00:05 - 00:07]: AND
building a compelling new
business

SUPER [00:07 - 00:12]: that delivers

emissions solutions at scale
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‘California i
fading the

to be developing technologies

[ carbon captdre & storage

that can help lower the carbon intensity

the

Chevron

energy

human 2

company”  ~

e=t Chevron Camp'us
San Ramon, CA.~

Chevron is proud

L the
. “Shuman

energy

Chevron

company

logies to éet us there. .
or ¥ ol
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A42 TRANSCRIPT:

SOURCE: Chevron, digital advertisement, YouTube, /0, & SUPER [00:00 - 00:04]: California is leading the
April 14,2023, 00:30, MediaRadar way with goals to reduce emissions by 85%.

V.O. & SUPER [00:05 - 00:12]: And as a California
company, Chevron is proud to be developing
technologies that can help our state meet these goals.

V.O. & SUPER [00:13 - 00:22]: From investments in
hydrogen fuel that can power cars that only emit water,
to innovations in carbon capture that can help

lower the carbon intensity of the industries we rely on.

V.O. & SUPER [00:28 - 00:30]: California's moving toward
a lower carbon future and Chevron is helping provide
the technologies to get us there

LOGO: Chevron

© 2025 CENTER FOR CLIMATE INTEGRITY

A43
CAMPAIGN: Energy In Progress
SOURCE: Chevron, “Global Net Zero," digital

advertisement, Facebook, X/ Twitter, YouTube,
July 10, 2023, 00:29, https:/www.ispottv/ad/180Q

chevron-global-net-zero, archived December 1, 2025,

at https://perma.cc/C62X-YVSG

TRANSCRIPT:

V.O. [00:00 - 00:04]: Progress toward global net zero will
take big thinking put into even bigger action.

V.O. [00:05 - 00:19]: It starts with us developing and
deploying carbon capture and storage to help lower
our carbon intensity, while also developing partnerships
to create world-class storage hubs to help other
industries, like cement, reduce their emissions too.

V0. [00:20 - 00:25]: Innovating toward lower-carbon
solutions today, while helping others do the same
for the future.

V.O. [00:26 - 00:28]: That's energy in progress

LOGO: Chevron
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A46

Ad44 CAMPAIGN: Let's Deliver
exxonmobil

Spansored SOURCE: ExxonMobil, digital
advertisement, /nstagram,
April 21,2023, 00:10, MediaRadar

SOURCE: ExxonMobil, “Let's Deliver Lower Emissions
for Heavy Industries & Business," YouTube video,
October 18,2023, 00:30, https:/www.youtube.com
watch?v=sYNhUg7mmnU, archived December 1, 2025,
at https://perma.cc/TSN8-FCBQ

! 0
\K TRANSCRIPT:
. ‘i Especially for heavy industry. V.O. [00:00 - 00:02]: The world needs ways to reduce

- JE——., - carbon emissions

V0. [00:03 - 00:04]: Especially for heavy industry.
11
Y “B
Aobil \

Like carbon capture § VO [OO 11-00:1 PJ So, who are we?

—

solutions
to REDUCE CO,
EMISSIONS.

V.O. [00:05 - 00:07]: We're working on solutions in our
own operations.

V0. [00:08 - 00:09]: Like carbon capture.

V.O.[00:09 - 00:11]: And clean energy from hydrogen

ExonMobil

Learn more

Qv N

exxonmobil « Teaming up with industnal leaders. «Investi

V.O.[00:13 - 00:15]: Believe it or not, ExxonMobil.

V0. [00:16 - 00:18]: And these solutions could help
businesses like yours...

V.O.[00:19-00:19]: or yours...
V.O. [00:20 - 00:20]: or yours

V0. [00:21 - 00:23]: Heavy industry with low emissions

V.O.[00:24 - 00:25]: Let's deliver.

A45
CAMPAIGN: Let's Deliver

LOGO: ExxonMobil

SOURCE: ExxonMobil, digital
advertisement, Barron’s,
November 14, 2023, MediaRadar

We are growing our Low Carbon Solutions business
to help support

EXXONMOBIL ' EXﬂ'nMﬂh"
Scaling Solutions to Reduce B—

Emissions p47
Let's defiver American industry with low SOURCE: ExxonMobil, digital advertisernent, Wall Street Journal,
Emissions. December 7, 2023, MediaRadar
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At Shell, we are
making progfess

net-carDONMNIENS
of the energy produ

. we sell by 6.3%
—=compared to 2016

~~We alsoreduced the

By the end of 2023,
“we had achieved more |

~than 60% of our target

"We are providing

energy todc:y

A48

SOURCE: Shell, social media post,
X/ Twitter, March 14, 2024, 3:19
AM, 00:37, https://x.com/Shell/
status/1768175136660771135,
archived December 1, 2025, at
https://perma.cc/5XVV-5JPE

TRANSCRIPT:

SUPER [00:00 - 00:03]: At Shell,
we are making progress towards
net zero

SUPER [00:04 - 00:08]: By the end
of 2023, we had achieved more
than 60% of our target

SUPER [00:09 - 00:13]: to halve
emissions from our operations
by 2030 compared with 2016

SUPER [00:14 - 00:20]: We also
reduced the net-carbon intensity
of the energy products we sell
by 6.3% compared to 2016

SUPER [00:21 - 00:23]: We

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

By g chwronriing rig
Weld County, CO §

[ —

: eChEvmn
human
energy
- _company’

A49

TRANSCRIPT:

are providing energy today SOURCE: Chevron, “Love Letter to Colorado,” YouTube /0 [00:00 - 00:02]: We love the open roads here

video, February 7, 2025, 00:30, https:/www.youtube.
com/watch?v=g3mkxGtAevY, archived December 1,
2025, at https://perma.cc/4U4R-UAEG

in Colorado.
SUPER [00:23 - 00:25]: while

helping to build the energy
system of tomorrow

V0. [00:04 - 00:07]: We love our neighbors,
even those with horns.

LOGO: Shell V0. [00:08 - 00:12]: And how the charm of cozy
towns meets the rush of big cities.

V0. [00:13 - 00:24]: So we're putting our energy
here at Chevron into preserving what we love

while helping to build
the energy system
of tomorrow

© 2025 CENTER FOR CLIMATE INTEGRITY

a2 Chevron

Lower Carbon Energy in
an Era of High Demand
Four problem-solvers tackle

the global challenge

LEARN MORE

about our home, from less greenhouse gas

emissions from our operations to fewer trucks

on the road

LOGO: Chevron

A50
CAMPAIGN: Meet the Problem Solvers

SOURCE: Chevron, digital advertisement,

New York Times, September 17,2025, MediaRadar
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What was once

just @ small research project,

is now a major business.

Damian Miller

works for Shell Renewables.

One day, It could be

our biggest business.

B1
CAMPAIGN: Living the Values

SOURCE: Shell, “Dreamer,” television

advertisement, 01:01, archived March 2, 2000,

at https://web.archive.org/web/20000302145050
http://wwwa3.shellus.com/stream/pxx/99182/home.htm

TRANSCRIPT:

It means solving the
world that

DAMIAN MILLER [00:00 - 00:02]: . obility and a
clean environment.
have a great respect for the sun.

believe in the sun

What on earth

does it mean for

an energy company
to go beyond?

V.O [00:09 - 00:16]: He also has

a thing about trees. And in the
embers of a wood-burning stove,
he sees a power plant of the future.

MILLER [00:17 - 00:19]: Fossil fuels
on their own can't be the answer.

V.O.[00:20 - 00:31]: He believes that
almost half our energy can one day
come from renewable sources,
like solar panels and sustainable
forests. He's been called a dreamer
and a crank.

MILLER [00:33 - 00:34]:
And I've been called a hippie

V.O. [00:40 - 00:43]: And more
recently, a project manager
for Shell

SUPER [00:45 - 00:47]. Damian
Miller works for Shell Renewables

SUPER [00:48 - 00:51]: What was
once just a small research project,

IS NOW a major business.

SUPER [00:53 - 00:55]; One day, R
it could be our biggest business.

LOGO: Shell

B2
CAMPAIGN: Beyond Petroleum

SOURCE: BP, print advertisement,
New Yorker, November 6, 2000, 39,
New Yorker Archive

It means investing in
alternative fuels,
processes and ideas.

B3
s | CAMPAIGN: Living the Values

SOURCE: Shell, print
advertisement, Scientific
American, November 1, 2001, 13,
https://archive.org/details/eu
SciAm 2001-11 OCR/page/n13
mode/2up, Internet Archive

FAY r )Y )

To enswre Shel remains profitcble - whose crob ond lobster grounds thess
e et just looking enderground for B\( S H E L L kit s chorna et el
new ensegy sources. Were locking obove X Alvaody B s contibot

As port of ow commitment jo 1o the UK's Nationdl Grid, Wind energy
developing procticol susaincble should profit everyone ond harm.
enorgy. Shel is o partner in the Blyth offshore wind project no-one. By listening fike this we can help ensure that's troe.
in Norhumberlond. For details of similar peojects see the Shell Report

The opinions of various interested parties were sought in
the siting of the turbines. The Royal Socisty for the Protection
of Bicdh, English Nalure and pacticulorly the local fishermen in

*Pecple, plonet and profits’ ot www.shell com

W
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Huub den Rooijen
works for Shell Renawables
aond helped develop the Blyth

Ofishore Wind Farm.

Farms like this
have the potential to provide

20% of the world’s power.

Not quite as free as air.

But just as plentiful.

B4
CAMPAIGN: Living the Values

SOURCE: Shell, television advertisement, 01:00,
https://vimeo.com/32031022

TRANSCRIPT:

{UUB DEN ROOIJEN [00:00 -
00:03]: Just feeling the wind in my
hair sends a tingle down my spine

V.0.[00:04 - 00:26]: You could
call this man a modern-day Don
Quixote, ver tilting at windmills
fe's intrigued by what he believes
is a never-ending source of
power. A source of power which
is pollution-free, which can be
harnessed without harming the
environment or hurting traditional
ways of life

O S

DEN ROOQIJEN [00:28 - 00:
think that for this small is
least, there is a future above the

waves as much as below them.

V.O.[00:33 - 00:41]: When he tells
you this power could supply one
third of tr
you migkt
for people like this.

e UK's electricity needs,

V0. [00:42 - 00:45]: And you'd be
right, there is. It's Shell Renewables

SUPER [00:47 - 00:49]: Huub den

Rooijen works for Shell Renewables

and helped develop the Blyth

Offshore Wind Farm
SUPER [00:50 - 00:54]: Farms like
this have the potential to provide

20% of the world's power.

SUPER [00:55 - 00:57]: Not quite
as free as air. But just as plentiful.

OGO: Shell

t well think there's a name

& Fumni Bankobe/ Math Teacher

oy

B5
CAMPAIGN: BP On the Street

“Qil is old news. It's time
for a new era. It's time
for new technologies.”

.!—:'

We're committed to solar. In the last six years,
we've invested over 5200 million and are now
one of the largest producers of solar power in
the world, bringing this renewable anergy o
over 160 countries. Our goal: to make solar a
$1 billion business by 2007

It’s a start.

-

ntiey

-
g
et

beyond petroleurn

SOURCE: BP, print advertisement, 7Time, August 26,
2002, 63, https://time.com/vault/issue/2002-08-26

hage/63/, archived November 30, 2025, at https
perma.cc/WG2K-AMRY, The TIME Magazine Vault

WISH UPON A STAR

PROFITS & PRINCIPLES.

B6
CAMPAIGN: Profits and Principles

SOURCE: Shell, print advertisement, Time, October 13,

2003, 101, https://time.com/vault/issue/2003-10-13/
page/101/, archived December 1, 2025, at https
perma.cc/8FUB-JRBW, The TIME Magazine Vault
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Patrick Foody Sr. is a determinad
man, Some 30 years age, he hed o
visionary idea. He would produce
ethanol, o vital ingredient in
wastes like cereal sirows and comsiali. energy. But by sesking out partners
Contempararies doubted him. Initial attempts were costly. like Pat, we're hoping to bring that daoy o step closer.
Still, Pat end his coleagues of logen Corporation pressed For more infermaticn, visit www.shell. com.

on. Afer much dqﬂﬁpﬂiﬂm and with halp fram

Cleaner electricity will rise.

IR # 0 ¢
£ 13 4
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Shall they found werys 1o make large-
scole production @ commescial
reality. It moy be a while yet bebore
alternatives such as EcoEthanol™
can bacame & mojer source of

B7
CAMPAIGN: Living the Values

SOURCE: Shell, print
advertisement, Time, May 17,
2004, 129, https://time.com/vault
issue/2004-05-17/page/129
archived December 1, 2025, at
https:/perma.cc/DIT8-HLZ6
The TIME Magazine Vault

B8

CAMPAIGN: BP Alternative Energy

SOURCE: BP, print advertisement,
The Independent (UK), December
11,2005, 19, Newspapers.com

B9
CAMPAIGN: BP Alternative Energy

SOURCE: BP, print advertisement,
The Independent (UK), December
11,2005, 17, Newspapers.com

365 days a year.

alternativenergy

Powered by BP

s ima 10 309 oloctricity in o new ight. BF is
riiroducing ahematee enargy - & new busingss
that wil dramatically expand our sofar capabiites,
a5 wall a3 wind, Fycrogen and ranul gas power
10 croate ciaand:, low-carbon olectricity. To moot
tha damand for low-caren pownr, wa plan 1o
doubin our salsr macwfacturing actvaes by 2007
acking 55 magawatts 1o cur plants in the US,
Spain, India and Australa - providing enough enargy
10 power @ total of 30 foothal stadums. Loam
fiow Clemnor electricity can makn any day brighter,
isl bOATBMAThIROIGY com

.

™

petroleuny

alternativenergy”

Powarod by BF
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Cleaner electricity.

An old form of energy.
A new way to catch it.

alternativenergy”

Powered by BP

W can't change the way the wind blows
But we can change wind sio electrisity.

BP is inroducing altemasive aneegy - 8 new
business that will use the power of the wind,
&3 el &8 tha sun, Pychogen and natursl gas
10 Croate Cloanes, low-certon electricty.

W a1 10 axtend our giobal wind powar
capacaty 10 over 000 megawatss by 2015,
enough t9 power moes than 18miion typical
homes. Leam haw we can breathae life into.
8 good idea, visit boaltemathenengy.com

B10
CAMPAIGN: BP Alternative Energy

SOURCE: BP, print advertisement,
The Independent (UK), February 13,
2006, 29, Newspapers.com

B11
CAMPAIGN: BP Alternative Energy
SOURCE: BP, print advertisement,

Chicago Tribune, December 6,
2005, 10-11, Newspapers.com
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Low carbon electricity.
Coming to a light switch near you.

alternativenergy”

Powared by BP

BF is introcucing alematve energy—a new
business that wil use hydrogen, as well as
winkd, sun and natural Gas, 1o provide cieaner, iow
carben electricity. We recently announced plens
0 develop the largest hydrogen-fusied power
piant i the workd in Southeen Calfomia. When
complotod, it wal emin 50% loss carbon diaxide
than & corventional coa-fined power ststion,
wutikzing innovative Sechnology that can be usad
in the next generation of coskbased faciites,
WVisit bpaternatienengy.com

.““‘I;-‘-_-‘——‘-.

B12
CAMPAIGN: BP Alternative Energy

SOURCE: BP, print advertisement, Los Angeles Times,
February 21,2006, A7, Newspapers.com
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Here comes the sun.
Followed closely by low carbon electricity.

alternativenergy”

This o SUCICH B D18 BNPRET SNgk SOUMTe
of C0, emissions. But we noad only ook up
for 8 schubon. P Ansmnatve Engigy i usng
the 5url, a5 well &8 vwl, Incdrogen and nanal
S, 10 prlenion claane, v Crhon siacinety,
Fecently, we completed the expansion of cur
o rranfectutiog lacily i Masyland, more
than deubiing 8 manutactining capocy W
a0 bonging sotar cioser o home, wolking
with The Heere Depor Leam more a4
hpatamathonengy oot

B13
CAMPAIGN: BP Alternative Energy

SOURCE: BP, print advertisement, Time, April 3, 2006,
51, https://time.com/vault/issue/2006-04-03/page/61
archived December 1, 2025, at https://perma.cc/UYK9-
XV7S, The TIME Magazine Vault
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You can't just
turn a key and

Or can you?

L eartian fints Over o fifth of the workd's

Biohsels are devivied from corn and other crops

and are & renewable source of fusl. In 2005, 57

funl ined mone than gallons of
biofuels in the LS., elminating about one millian
tons of carbon dioxide, Today, they're avallable

in more than 20 states Bcroas the country.

s astart.
bp
beyond petroleumn-
Gy bp.com

B14
CAMPAIGN: BP On the Street

SOURCE: BP, print advertisement, Time, June 26, 2008,
9, https://time.com/vault/issue/2006-06-26/page/9
archived December 1, 2025, at https://perma.cc/EH53-
HE2B, The TIME Magazine Vault

ccupstion
Mdhhmem“M&
at waits, its cuat
mmwmﬂd.l::““m*aw
opereair prison, ersel’s oorupation. of

- thought.

O b ke 211425454
By o e e ety b TIMEE Mg BP has baen selling bicfusls in the U.S. for more than
Centes, Sopw T, 1. 100 25 years. In 2005, BP fuels contained mors than 575

]
;!
§

B15
CAMPAIGN: BP On the Street

SOURCE: BP, print advertisement, Time, July 31, 2006,
17, https://time.com/vault/issue/2006-07-31/page/17
archived December 1, 2025, at https://perma.cc/SZ33-
4T8Y, The TIME Magazine Vault
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We're also
producing
energy by

B16
CAMPAIGN: BP On the Street

SOURCE: BP, print advertisement,

Time, August 7, 20086, 24, https:/
time.com/vault/issue/2006-08-07

page/24/, archived December 1,
2025, at https://perma.cc/X877-
43JS, The TIME Magazine Vault

the bushel.

Biofuels Today. BP has been selling ethanol
blended fuels in the U.S. for over 25 years,
Right now, we're one of the world's largest
blenders of biofuels. In 2005, BP fuels
contained more than 575 million gallons of
biofuels, Today, they’re available in more
than 20 states across the country.

Biofuels Invests Tackling the challeng
of supply and carbon emissions requires
a new commitment, So BP is planning to
invest $500 million over the next 10 years
to fund bioscience research, as well as

ing a dedicated bicfuels bus} o
bring more clean energy supplies to market.

Biofuels Research BP plans to create the

The global community may
like wind farms, but what
about the local one?

Ask the Emick
family of Colorado.

Energy Bioscience Institute, the world's
first i d h center dedi d

to applying biotechnology to the energy
industry. The goal is to develop the next

bp

At the Emick family’s ranch near lamar, Colerade, wind turbines produce 162MW of power right alongside
grazing catile The Emicks lease land ta the Colorado Green Wind Project o |oint ventura indirectly owned
by Shell and PPM Energy. They believe the wind larm is helping to preserve their traditional rural way
of life as well as significantly contributing 1o the economic vitality of Southeastern Colorede. Find out how

generation of biofuels that will further reduce
emissions and enhance fuel performance.

Cars should
eat their

vegetables,
too.

Deeenand for kow carbon transport fuel is growing,
Fortunately, 50 are com and whest and other
crops. Az B, we're working with DuPont 1o
develop an advanced generation of bickusls made
with local homegravn ingredients. The first of
these, biobutanol, can be blended in gasoline or
co-blanded with ethancl and gascline. This new
ful has the potential to kower aversll greenhouse
@as emissions while reducing dependence on oil
and exparsfing agriculture markats.

s a start,

bp
b
beyond petroleurn

bp.com

2025 CENTER FOR CLIMATE INTEGRITY

beyond petroleum

bp.com

B18
CAMPAIGN: BP On the Street
SOURCE: BP, print advertisement,

New Yorker, February 12, 2007, 15,
New Yorker Archive

Our plans

we're working with communities for o better fulute ot shell.com /emick

B19
CAMPAIGN: BP On the Street

New Yorker Archive

for biofuels
are growing.

Allianices To reduce cur dependence on o, we're working

40 e of

ictuets, The first of these, bicbutancl, can b blended
in gasoling of co-blended with ethanol and gasoline.

Imvestments We're investing $500 mition over ten
vears first i
conter dedicated to applying biotechnology to the

wnergy industry,

s & st

bp

beyond petroleurn

bp.oom

SOURCE: BP, print advertisement,
New Yorker, February 19, 2007, 83,
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B17

SOURCE: Shell, print
advertisement, Time, December
11,2006, 91, https://time.com/
vault/issue/2006-12-11/page/91/,
archived December 1, 2025, at
https:/perma.cc/MUZ4-S7KS
The TIME Magazine Vault

Our plans
for solar are
heating up.

The demand for clean, renewable energy
s growing. And 50 is our ability to provide
it. In Frederick, Maryland, BP is embarking
on & $70 million expansion project of our
solar plant, the largest fully integrated solar
plant in North America. Wa'll also upgrade
the plant by employing sustainable design
components. It's part of our commitment
10 broaden our renewable energy portiolo
10 provide low carbon electricity

It's a start

bp

beyond petroleum

bp.comus

B20
CAMPAIGN: BP On the Street
SOURCE: BP, print advertisement,

Golf Magazine, July 1, 2007, 39,
MediaRadar
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WE DON'T. WL M N AN FRIENDLY
FUTL MADE FROM STRAW. NOT ONLY WILL THIS HILP REDUCE THE WORLD"S DEPENDINCE
OFL, T WILL ALSO HELP LOWER €O, ™ FULLs, JusT

BECAUST SOMITHING HASHT REEN INVENTID YIT DOTSNT MEAN 1T WON'T EXIST 4 THE FUTURE.
REAL ENERGY SOLUTIONS FOR THE REAL WORLD. WWWV.SHILL COM/REALINERGY

Energy.
Barrel, bushel,
or both?

Ol Preparing for a better energy future means exploring a

range of energy options. So we're investing $15 billion over
ten years 10 find and produce new energy supplies in the
Gult. In fact, BP has invested more than $28 bilion over the
last five yoars in U.S. enorgy development

Biofuals We're also thinking beyond the barrel, working
with DuPont to create an advanced generation of biofuels
made from com, wheat and other crops. And we're creating
the world's first integrated research center dedicated to

applying biotechnology to the enorgy industry.
It's a stant

bp

L

beyond petroleum

bp.com/us
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B21
CAMPAIGN: Real Energy

SOURCE: Shell, print advertise-
ment, Scientific American, August
1,2007, cover 2, MediaRadar

B22
CAMPAIGN: BP On the Street

SOURCE: BP, print advertisement,

Real Simple, October 1,2007, 148,
MediaRadar

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

> What about today?

geothermal = earth's heat

magma

.COM

B23

CAMPAIGN: The Power of
Human Energy

SOURCE: Chevron, “Renewable
Energy,” television advertisement,
September 2007, 01:02, https:/
adsspot.me/media/tv-commercials
renewable-energy-commitment-
renewable-energy-c2c087¢7dc71,
archived December 1, 2025, at
https:/perma.cc/UABB-89QU

TRANSCRIPT:

SUPER [00:02 - 00:06]: What
about today?

V.O. [00:05 - 00:13]: Everyday, it
seems, in the newspaper, on the
evening news, talk of oil, energy,
the environment.

\V.O.[00:14 - 00:18]: People talk of
solutions — solar, wind, hydrogen.

V.O.[00:19 - 00:23]: But they talk of
the future. What about today?

\V.O.[00:24 - 00:30]: Where are

the answers now in a world

that demands more energy, yet
demands a cleaner environment?

V0. [00:33 - 00:37]: Right now, we're
the largest producer of geothermal
energy in the world.

V.O.[00:38 - 00:44]: It's the

earth's heat. It's clean, renewable,
and we've been producing it for
40 years.

V.O.[00:45 - 00:49]: Today, we
generate enough geothermal
energy to power 7 million homes

VO.[00:51 - 00:54]: Imagine
that, an oil company as part
of the solution.

\V.O.[00:56 - 00:68]: This is the
power of human energy.

LOGQO: Chevron

23


https://adsspot.me/media/tv-commercials/renewable-energy-commitment-renewable-energy-c2c087c7dc71
https://adsspot.me/media/tv-commercials/renewable-energy-commitment-renewable-energy-c2c087c7dc71
https://adsspot.me/media/tv-commercials/renewable-energy-commitment-renewable-energy-c2c087c7dc71
https://adsspot.me/media/tv-commercials/renewable-energy-commitment-renewable-energy-c2c087c7dc71
https://perma.cc/UA66-89QU

APPENDIX B: EXAGGERATING COMMITMENTS TO RENEWABLE ENERGY

e

: d serve all
Geothermal power cﬂ
the electricity needs of almost 10%

of the planet.

e

With current technﬂqy, one acre
of soybeans yields 60 gallons of

clean-burning biodiesel fuel.

© 2025 CENTER FOR CLIMATE INTEGRITY

B24
CAMPAIGN: Real Issues

SOURCE: Chevron, print
advertisement, archived October

11,2007, at https://web.archive.
org/web/20071011153328/http:

www.chevron.com/documents/pdf

realissuesadenergyspectrum.pdf

B25
CAMPAIGN: Real Issues

SOURCE: Chevron, print
advertisement, archived October

11,2007, at https://web.archive.
org/web/20071011153328/http:

www.chevron.com/documents/pdf
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More
O

solar.

As one of the world’s largest providers of solar
energy, BP is working hard 1o make solsr 8

titive and energy source.
We're investing $97 million to expand our solar
manufacturing capacity at our facility in Maryland.
We're also teaming with the California Institute

of Te a anew g of
solar cells that will generate more power
than conventional cels.
It's a start.
bp
B26
CAMPAIGN: BP On the Street
SOURCE: BP, print advertisement,
National Geographic Traveller, beyond petroleum-
March 1, 2008, 45, MediaRadar © XY hotcn ot A Sncome

There's &

A& energy
security 1
In  energy
¥ diversity.

There's strength in numbers, and security in having a number of energy options. So we've
invested more than $28 billion over the last five years in U.S. energy supplies, including
solar, wind and natural gas. And we're partnering with DuPont to develop, produce and
market the next generation of advanced biofuels.

bp.com/us bp

a) & oil
b) & natural gas
¢) 4 wind
d) solar
e) ¥ biofuels
/f) all of the above
bp

&

realissuesadenergyspectrum.pdf

beyond petroleum®

W Pusaa terd dewrca e
Mt 0 4 Vet of | e N e Cammgry

beyond petroleum:
a0 et b bp.comius
B27
CAMPAIGN: Energy Mix
SOURCE: BP, print advertisement,
Bloomberg Businessweek, May 19,
2008, 35, MediaRadar
B28
CAMPAIGN: Energy Mix
SOURCE: BP, print advertisement,
Forbes, June 30, 2008, 47,
MediaRadar
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Investing & in
& America’s
most 1 diverse
energy

¥ portfolio.

Oi in the Gulf. Natural gas in the Rockies. Solar in Maryland. Wind in Texas. Biofuels
research in California and Illinois. Diversity starts right here. BP is the largest investor in
new U.S. energy development. In fact, over the last five years we've invested more than
$28 billion in U S. energy supplies.

bp.com/us bp

*

beyond petroleum*

Energy security begins at home.

o -

°
‘{’ " .

bp

beyond petroleurn

© 2025 CENTER FOR CLIMATE INTEGRITY

B29
CAMPAIGN: Energy Mix

SOURCE: BP, print advertisement,

Forbes, July 21,2008, 61,
MediaRadar

B32
CAMPAIGN: Energy Mix

SOURCE: BP, print advertisement,

National Review, October 5, 2009,
cover 4, MediaRadar

6HT ¥

One way out of
the energy fix:
an energy mix.

It's going to take 8 menu of hydrocarbons and low

anergy future. Over the last five years, BP has invested
more than $30 billion in US. energy supphes, which

include ol and gas and lower carbon energes kke

solar and wind, We'v hed the Energy

Biosciences Institute 10 search for new breskthroughs
that will lead to clean fuel scurces for transport
Learn more 2bout Amernca's most dverse energy portiolio

at bp.com/us.

bp

e

beyond petroleum

[Tl S

The answer
to energy security:
all of the above.

A sacure enen gy future will come from a brosd mix in
the last frve years, BP has imvestod maore than $40 billion
developing b portioho of energy sources in the U.S. Today,
B is Amarica’s largest ol and gas producer. Wirne alse
creating a pathwiry 10 & kower carbon pconaerry, with
ehparor burning natural gas snd renmwabile snergics lie
wined, sl ard biolusls. Learn mone at be.com nengymmis

bp

i3

beyond petroleum

B30
CAMPAIGN: Energy Mix

SOURCE: BP, print advertisement,

The Economist (US), October 18,
2008, cover 3, MediaRadar

B33
CAMPAIGN: Energy Mix

SOURCE: BP, print advertisement,
National Journal, March 13,2010,
cover 4, MediaRadar
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A .
From the A
earth to the sun

and everything
in between. s

Exploring & wide range of energy sources and

being energy efficient are essent
socure supplies todey and in the

in ol and gas, as well as altematives Bl wind,
solar and biokuels. For examgle, BP is working
with Verenium 1o accelerate the development of

advanced bicfuels for US. motorsts. Learn more.

about Aumerica’s most diverse energy portolio at
bp.comius.

bp

beyond petroleum

LET’S GO. e

Halping 1o craoke nuw eesegy snurcen swch o biokuelh i somathing we'ss provd of o1 Shel
This ible snorgy i+ ffwction waps of reducing COh from can cnd recks todoy.
Ao o o tha s iggest disibters of bicluels we're playing o keading i in powseing
vahicles for row ond for e futes, | o 0y LT o W St

B31
CAMPAIGN: Energy Mix

SOURCE: BP, print advertisement,
National Review, May 4, 2009,
cover 2, MediaRadar

B34

CAMPAIGN: Let's Go
SOURCE: Shell, print
advertisement, 7Time,

September 20, 2010, 51,
MediaRadar
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IT'S TIME

OIL COMPANIES
GET BEHIND

RENEWABLES

Chevron 1
Environmental Operations

B35
CAMPAIGN: We Agree

SOURCE: Chevron, "“We Agree: Oil Companies
Should Support Renewable Energy," YouTube video,
October 15,2010, 00:30, archived January 8, 2013, at
https://web.archive.org/web/20130108182748/http:
wwwiyoutube.com/watch?v=ujR9KOcFNBE

2025 CENTER FOR CLIMATE INTEGRITY

TRANSCRIPT:

IRIS (Teacher) [00:00 - 00:05]:
Okay listen, somebody has got to
get serious. We need renewable
energy.

STEVE (Chevron, Environmental
Operations) [00:03 - 00:06]: | think
that renewable energy is vital to
our planet

SUPER [00:07 - 00:09]: IT'S TIME
OIL COMPANIES GET BEHIND
RENEWABLES

IRIS [00:09 - 00:13]: You hear
about alternatives, right — wind,
solar, algae.

STEVE [00:13-00:15]: I think it's
gonna work on a big scale and |
think it's gonna be affordable

IRIS [00:15 - 00:17]: So, where
are they?

STEVE [00:17-00:18]: It has to
work in the real world

STEVE [00:19 - 00:23]: At Chevron,

we're investing millions in solar and

biofuels technologies to make it
work.

IRIS [00:24 - 00:25]: We gotta get
on this now.

STEVE [00:26 - 00:27]: Right now.
SUPER [00:26 - 00:28]: WE AGREE

LOGO: Chevron

LITICD TUESDAY, MAY X

IT'S TIME

OIL

\ ‘COMPANIES

GET

BEHIND

THE DEVELOPMENT OF

RENEWABLE

inndvative aopication o echnaloqy will bo the koy tc sciving the energy challenges cf Chevron
L AL Qatar Schenca & “,_..cu-mpww with facal organizath “
o res 2 these woekd
W far years to come, v
Iﬂuim L Human Energy”
S
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B36
CAMPAIGN: We Agree . i
SOURCE: Chevron, print

advertisement, FPolitico,
May 3, 2011, 2, MediaRadar

Let’s celebrate Colorado’s
home-grown energy.

BP, slang with cs paiteain, i proud B enounce
the openiag o1 Cader Cress 3 Wikd Farm i W
County, Codar Crosk 2 will genmiats snough
Teneveatie by 1 poveer 75 500 Ciioeadds hemas,
i beiengin e o it the commmarity and
otn than 1 Bl in 1 nwves anmially o
the state. Lewin moss abeut our eommltmes &
il gt o he LTS b comabimrrativanangy

bp

B37

SOURCE:

BP, print advertisement,

Denver Business Journal,
July 15,2011, 7, e

MediaRadar

B38
CAMPAIGN: We Agree

SOURCE: Chevron, print
advertise-ment, Oif & Gas
Financial Journal, December 1,
2012, 49, MediaRadar

LET’S KEEP MOVING
B39  TOWARDS CLEANER FUELS.

CAMPAIGN: Let's Go
SOURCE: Shell, S T
print advertisement,
Harvard Business
Review, June 1, 2013,
56, MediaRadar

D o
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as

ARNESS AND
- GENERATE POWER

A

= Ansolar —

-—

B40
CAMPAIGN: Make the Future

SOURCE: Shell, “Best Day Of My Life' Pixie Lott,"
YouTube video, October 7, 2016, 03:02, https.//www.
youtube.com/watch?v=8al/c0k0Ce8, archived
December 1, 2025, at https:/perma.cc/63UQ-U8N4

© 2025 CENTER FOR CLIMATE INTEGRITY

B41
CAMPAIGN: Make the Future

SOURCE: Shell, “Yemi Alade, Jennifer Hudson,
Luan Santana, Pixie Lott, Monali Thakur - On Top
Of The World," YouTube video, December 4, 2017,
03:28, https://www.youtube.com/watch?v=__eX
TkbMM4, archived December 1, 2025, at
https://perma.cc/Z56H-C42V
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A COMMUNITY
TRANSFORMED BY
SOLAR POWER.

B42
CAMPAIGN: Make the Future

SOURCE: Shell, digital advertisement, NBC News,

December 25, 2016, MediaRadar

B43
CAMPAIGN: Make the Future

SPOMSOR CONMTEMT

Powering the Favelas of Brazil
Using The Sun

‘ Brought tooyou by Shall

SOURCE: Shell, digital advertisement, Bloomberg (UK),

December 9, 2017, MediaRadar
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B44
CAMPAIGN: Unexpected Energy

SOURCE: ExxonMobil, “From

Farm Waste to Fuel Tank," YouTube
video, September 25, 2018,

00:54, https://www.youtube.com
watch?v=UBiTdaBCkj4, archived
December 1, 2025, at https:/perma.
cc/QK38-EQ7B

TRANSCRIPT:

\V.O.[00:00 - 00:07]: These farm
leftovers might look like waste, but
before we leave them behind, look
closer.

V.O.[00:08 - 00:14]: Scientists at
ExxonMobil are exploring how to
use these scraps to create biofuel
on a vast scale.

V.O.[00:15 - 00:23]: It's called
cellulosic biomass and it can
come from many sources like crop
leftovers, wood waste from lumber
mills and switchgrass grown just
for biofuel.

V0. [00:24 - 00:30]: Through a
partnership with Renewable

Energy Group, ExxonMobil is
finding ways to create biofuel
with lower emissions.

V0. [00:30 - 00:44]: Biomass like
this is cheap and abundant, which
means that our pile of farm waste
could someday fuel buses, ships,
trains, jets and even the very same
tractor on the farm where it was
collected.

V.O. [00:45 - 00:50]: When
waste becomes fuel, it's part

of the solution and it has the
power to make a big difference.

V.O.[00:51 - 00:64]: That's
unexpected energy from
ExxonMobil.

LOGO: ExxonMobil

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX
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TRANSCRIPT:

FAID FOR AND POSTID 8V
V0. [00:00 - 00:09]:
Welcome to Fowler, Indiana,
one of the windiest places

in America, and home to )We Seei 2 e A
three BP wind farms. pOSS|bI||t|eS in

V.O.[00:10-00:19]:

In the off chance the

wind ever stops blowing
here... the lights can keep
on shining, thanks to our
natural gas, a smart partner
to renewable energy.

Guess which plant material could
be the key to cleaner fuels?

V.O. [00:20 - 00:23]:
It's always ready when
needed, or not.
The answer 15
\ cellulosic biomass. V.0.[00:24 - 00:29]:
\ At BP, we see possibilities
everywhere to help the

world keep advancing.

SUPER [00:28 - 00:29]: keep
advancing

LOGO: BP

) )} ) keep advancing *

CAMPAIGN: Possibilities Everywhere

B47

SOURCE: BP, digital advertisement, Politico,
June 21,2019, MediaRadar

AROH 1 38 2)d keep advancing

47
B45
CAMPAIGN: Unexpected Energy

SOURCE: ExxonMobil, print advertisement,
New York Times, October 23,2018, D8, MediaRadar

B46
CAMPAIGN: Possibilities Everywhere

SOURCE: BP, "Fowler, Indiana," digital
advertisement, Facebook, X/ Twitter, YouTube,
January 21,2019, 00:30, https:/www.ispot.tv/ad
16 _I/bp-fowler-indiana, archived November 21,
2025, at https://perma.cc/WJJ5-P354
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TRANSCRIPT: B49

V0. [00:02 - 00:08]: This CAMPAIGN: Possibilities Everywhere

simple banana peel ' - o .

represents a bold idea: a We re Captu rlng enough SOURCE: BP, d\glna\ advertisement, July 29,

way to create energy from & . 2019, 00:15, https://www.facebook.com/ads
, -

household trash. wind to power nea r|y K;);?;VAdldLi 5235904801 178271

V010006~ 0013} It not half a million homes.

only saves about 80 percent
in carbon emissions, it helps
reduce landfill waste.

VO.[00:14 - 00:24]: That's
why BP is partnering with
a California company,
Fulcrum BioEnergy, to
turn garbage into jet fuel,
because we can't let any
good ideas go to waste.

V0. [00:24 - 00:29]: At

BP, we see possibilities
everywhere to help the
world keep advancing.

SUPER [00:27 - 00:29]:
keep advancing

LOGO: BP

?)) keep advancing

B50
CAMPAIGN: Possibilities Everywhere

SOURCE: BP, digital advertisement, July 29,
2019, 00:15, https://www.facebook.com/ads

mOtor Oll that's 250/0 library/?id=2628529190532877, Meta Ad Library
sugarcane based.

) We're making

—

bp

))) keep advancing *

B48
CAMPAIGN: Possibilities Everywhere

SOURCE: BP, "Journey," digital advertisement,
Facebook, X/ Twitter, YouTube, January 22, 2019,
00:29, https://www.ispotiv/ad/I603/bp-bold-idea

archived December 1, 2025, at https://perma.cc/ ) ) ’ keep adVanCing

GLBV-WWRA ‘
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TRANSCRIPT:

' We need bright ideas

\V.O.[00:02 - 00:17]: Around from everywhere.

here, the only predictable
thing about the weather is.
it's unpredictable.

in the permian basin, we're exploring ways to use
renewable sources

V.O. [00:08 - 00:10]: So we
make the most of it when
the sun does shine.

V.O.[00:11 -00:15]: That's
why BP is partnering with
Lightsource, Europe’s
largest solar company.

V.O.[00:16 - 00:23]: And,
should the weather change,
yet again, our natural gas
can step in to keep the
power flowing and the
lights shining, no matter
the forecast.

in our operations, helping to make energy
including wind energy

more affordable

more reliable

V.O. [00:24 - 00:29]: At

BP, we see possibilities
everywhere to help the
world keep advancing.

and ever-cleaner

SUPER [00:26 - 00:29]:
keep advancing

LOGO: BP B54

SOURCE: Chevron, digital advertisement, Facebook,
Instagram, November 27, 2019, 00:16, https:/www.

B52 facebook.com/ads/library/?id=2723046461090562,
Meta Ad Library

CAMPAIGN: Possibilities Everywhere

) TRANSCRIPT:
SOURCE: BP, print advertisement, The Economist (US),

September 28, 2019, 8-9, MediaRadar SUPER [00:01 - 00:03]: in the permian basin,

SUPER [00:04 - 00:06]: we're exploring new ways
to use renewable sources

SUPER [00:07 - 00:09]: in our operations, including
wind energy

Chevron has committe'd SUPER [00:10 - 00:13]; helping to make energy
$100 million to its
future energy fund

bp

advantcing .

more affordable, more reliable and ever-cleaner

LOGO: Chevron

B51
CAMPAIGN: Possibilities Everywhere

SOURCE: BP, "Unpredictable,” digital
advertisement, Facebook, X/ Twitter, YouTube,
September 12, 2019, 00:29, https://www.ispotitv/ad
oFi2/bp-unpredictable, archived December 1, 2025,
at https://perma.cc/2ZHD-YPHT

B53

= SOURCE: Chevron, digital advertisement,
Politico, November 1, 2019, MediaRadar
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Learn more at Chevron.com/LowerCarbon
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B55
CAMPAIGN: Only Human

SOURCE: Chevron, “Power," digital
advertisement, Facebook, X/ Twitter,
YouTube, August 30, 2021, 00:30,
https:/www.ispottv/ad/gVeV,
chevron-energy-is-everywhere
archived December 1, 2025, at
https://perma.cc/USBD-YEUX

TRANSCRIPT:

V0. [00:05 - 00:07]:
Energy is everywhere.

V.O.[00:08 - 00:13]: Evenin a little
seedling, which, when turned into
fuel can help power a plane.

VO. [00:14 - 00:21]: At Chevron's El
Segundo refinery, we're looking to
turn plant-based oil into renewable
gasoline, jet, and diesel fuels.

VO, [00:22 - 00:29]: Our planet offers
countless sources of energy, but

it's only human to find the ones that
could power a better future

LOGQO: Chevron

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

.‘\F)ufd reduce emissions by

. Can become
low-carbon renewable diesel

Ex¢onMobil

WATE

SOLUT

B56
CAMPAIGN: Advancing Climate Solutions

SOURCE: ExxonMobil, “Working To Reduce CO2 Truck
Emissions,” YouTube video, May 17, 2022, 00:30, https://
wwwyoutube.com/watch?v=VnGjztigVAOQ, archived
December 1, 2025, at https:/perma.cc/Q8ML-V32T

TRANSCRIPT:

\V.O.[00:01 - 00:05]: How can trucks like this run with
fewer CO2 emissions?

\.O.[00:06 - 00:11]: One solution starts in fields like
these, with crops that capture CO2 ...

SUPER [00:10 - 00:11]: Crops that capture CO2

V.O.[00:12 - 00:16] .. and grow into a feedstock for
low-carbon renewable diesel.

SUPER [00:14 - 00:15]: Can become low-carbon
renewable diesel

V.O.[00:18 - 00:24]: At ExxonMobil, the renewable
diesel we're working on could reduce emissions by
about 3 million metric tons annually ...

SUPER [00:21 - 00:24]: Could reduce emissions by ~3
million metric tons

V0. [00:25 - 00:27]. ... for a solution that grows year
after year.

SUPER [00:25 - 00:27]: ADVANCING CLIMATE
SOLUTIONS

LOGO: ExxonMobil
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Which could reduce emissions by

~3 million metric tons

- Chevron Central California = Chevron Central California
= @ = @
Our Lost Hills Solar Project in Kem County is just one of the many Our Lost Hills Solar Project in Kern County is just one of the many
Wiky'S we are investing in lower carbon technology across the regson ways we are investing in lower carbon technology across the region

.-’
s,
i\

Xl The Lost Hills solar project
y powers m ron’s Lost
) 5 Hills oil fiel w; | California
Increasing
sustainability
with solar

At Chevron, we're making a difference

At Chevron, we're making a difference

—. Chevron Central California
3
5

Our Lost Hills Solar Project in Kemn County is just one of the many
Ways we are investing in lower carbon technology across the regon

5.6 million homes
for a year.

At Chevron, we're making a difference
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B57

CAMPAIGN: Advancing
Climate Solutions

SOURCE: ExxonMobil, digital
advertisement, YouTube, July 29,
2022, 00:15, MediaRadar

TRANSCRIPT:

V.O. [00:01 - 00:03]: Heavy
transportation needs big solutions
for reducing emissions.

V0. [00:03 - 00:07]: That's why
ExxonMobil is working to produce
renewable diesel derived from
plants ...

SUPER [00:01 - 00:07]: Working to
produce renewable diesel derived
from plants

\V.O.[00:08 - 00:11]: ... which could
reduce emissions from trucks by
about 3 million metric tons per year.

SUPER [00:08 - 00:11]: Which could
reduce emissions by ~3 million
metric tons

SUPER[00:12 - 00:13]:
ADVANCING CLIMATE
SOLUTIONS

LOGO: ExxonMobil

B58

SOURCE: Chevron, digital
advertisement, Facebook,
November 13, 2022, 00:26,
MediaRadar

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

Could reduce emissions by up to 85%

‘ y ¥ ¥ WAL
( [ | ’

Lower—emiss: fuels [ortomorrow |

’

s WLALE

_CLIMATE
SOLUTIONS

B59
CAMPAIGN: Advancing Climate Solutions

SOURCE: ExxonMobil, “Energy + Innovation,’
YouTube video, September 8, 2022, 00:30,

https://wwwyoutube.com/watch?v=NVa3-R2 5B4,

archived December 1, 2025,
at https://perma.cc/WIWK-46CH

TRANSCRIPT:

V.O.[00:00 - 00:01]: What's in the pipeline?

V0. [00:02 - 00:04]: Energy and innovation.

SUPER [00:02 - 00:04]: Energy + Innovation

V.O. [00:06 - 00:09]: At ExxonMobil, we're working
to provide energy security for today ...

SUPER [00:08 - 00:10]: Energy security for today

V.O.[00:10-00:13]: ... while also developing
lower-emission fuels for tomorrow ...

SUPER[00:11 - 00:12]: Lower-emission fuels
for tomorrow

V.O.[00:14 - 00:23]: ... like biofuels made from
wood waste and renewable diesel made from
plants that could one day reduce emissions by
up to 85 percent.

SUPER [00:20 - 00:23]: Could reduce emissions
by up to 85%

V0. [00:23 - 00:26]: Keeping vehicles moving
on the road to net zero

SUPER [00:26 - 00:28]: ADVANCING CLIMATE
SOLUTIONS

LOGO: ExxonMobil
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B60

CAMPAIGN: Advancing
Climate Solutions

SOURCE: ExxonMobil, digital
advertisement, YouTube, December
31,2022, 00:30, MediaRadar

TRANSCRIPT:

V0. [00:02 - 00:05]: More miles and
fewer emissions.

SUPER [00:02 - 00:05]: More miles.
Fewer emissions.

V0. [00:06 - 00:08]: At ExxonMobil,
we're helping the trucking industry
do both.

V0. [00:09 - 00:12]: Working to
ensure a stable supply of energy
today ...

SUPER [00:10 - 00:12]: Working to
ensure a stable supply of energy

V0. [00:13-00:18] ... while also
developing renewable diesel and
advanced biofuels that could one
day reduce emissions by up to 85
percent

SUPER[00:14 - 00:16]: Developing

renewable diesel for
a renewable future

At Chevron, we're working to help lower the carbon
Intensity of transportation fuels with renewable
diesel that's ready to fuel trucks, trains, heavy-duty
equipment, and more, today. The diesel, made with bio
feedstock sourced from plants, animal waste, and used
cooking oils, is just one of the ways Chevron is working
to increase our renewable fuel production, Because
we believe the future of transportation is lower carbon.
And that future. starts today.

Learn more at Chevron.com

© 2025 CENTER FOR CLIMATE INTEGRITY

renewable diesel and advanced
biofuels

SUPER[00:16 - 00:18]: Could
reduce emissions by up to 85%

V.O. [00:20 - 00:25]: It's solutions like
these that keep things moving, and
can help reduce emissions on the
road to net zero.

SUPER [00:26 - 00:28]:
ADVANCING CLIMATE
SOLUTIONS

LOGO: ExxonMobil

B61
CAMPAIGN: Only Human

SOURCE: Chevron, print advertisement,
The Hill, December 1, 2022, 5, MediaRadar

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

TRANSCRIPT:

V0. [00:00 - 00:10]: Every
day, millions of things need
to get to where they're
going, and at Chevron, we're
working to help reduce the
carbon intensity of the fuels
that keep things moving.

V.O.[00:11-00:16]: Today,
we're producing renewable
diesel that can be used in
existing diesel tanks ...

SUPER [00:14 - 00:16]:
made from bio feedstock

V0. [00:17 - 00:20]:
..and we're committed to
increasing our renewable

. fuels production ...
made from bio feedstock .

SUPER[00:17 - 00:20]: up
t0 100,000 barrels per day
by 2030

V.O. [00:21 - 00:26]:

.. because as we work
toward a lower-carbon
future, it's only human to
keep moving forward.

LOGQO: Chevron

up to 100,000 barrels
per day by 2030

the
human

energy
company’

Chevron

Learn more at Chevron.com

B62
CAMPAIGN: Only Human

SOURCE: Chevron, “Renewable Diesel

digital advertisement, Facebook, X/ Twitter, YouTube,
January 23,2023, 00:29, https://www.ispottv/ad/23sh
chevron-renewable-diesel, archived December 1, 2025,
at https://perma.cc/9PL L -9CPY
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B63
CAMPAIGN: Everybody Forward

SOURCE: Shell, “Renewable Race
Fuel: Powering Progress at 225
mph," YouTube video, June 12,2023,
00:50, https://www.youtube.com
watch?v=4k6uwWEFSQS8, archived
December 1, 2025, at https:/perma.
cc/GR6G-243R

TRANSCRIPT:

V0. [00:00 - 00:08]: It may not sound
like it, but this is actually progress at
225 miles per hour.

V0. [00:09 - 00:16]: Shell Renewable
Race Fuel — reducing emissions
by 60 percent in all NTT IndyCar
Series races.

SUPER [00:13 - 00:16]: Reducing
emissions by 60% inall NTT
INDYCAR SERIES Races

V0. [00:19 - 00:23]: We're moving
forward with IndyCar, because
we're moving forward with
everybody

V0. [00:27 - 00:29]: Shell —
powering progress.

LOGO: Shell

HASHTAG: #PoweringProgress

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

A

Shell Energy 100% renewable electricity plan

B64
CAMPAIGN: Everybody Forward

SOURCE: Shell, “Shell Energy:
Playing Forward,” YouTube

video, June 12, 2023, 00:50,
https:/wwwyoutube.com
watch?v=wwWXnbakmlQ, archived
December 1, 2025, at https://perma.
cc/NJBQ-3TUE

TRANSCRIPT:

V.O. [00:02 - 00:08]: It may not seem
like it, but this is actually progress
in play.

V.O.[00:11-00:18]: A Shell Energy
100 percent renewable electricity
plan, lighting every soccer match at
Shell Energy Stadium.

SUPER [00:12 - 00:13]: Shell Energy
100% renewable electricity plan

V.O.[00:19 - 00:25]: We're moving
forward with the Houston Dash,
because we're moving forward with
everybody.

V.O.[00:27 - 00:29]: Shell —
powering progress

LOGO: Shell

HASHTAG: #PoweringProgress
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Partnering
to produce
renewable fuels.

learn more

B65
CAMPAIGN: Energy In Progress

SOURCE: Chevron, digital advertisement,
Washington Post, July 6, 2023, MediaRadar
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B66
CAMPAIGN: Energy In Progress

SOURCE: Chevron, digital advertisement, Facebook,
October 1, 2023, 00:24, MediaRadar

Advanced biofuels can reduce
your emissions.

TRANSCRIPT:
SUPER [00:00 - 00:03]: pov: us looking for bio feedstock

SUPER [00:04 - 00:07]: we're turning animal waste,
plants, and used cooking fats

SUPER [00:08 - 00:11]: into lower carbon intensity
renewable diesel

SUPER[00:12 - 00:15]: ready to fuel trucks, trains
and heavy-duty equipment, today

LOGO: Chevron

B67
CAMPAIGN: Let's Deliver

SOURCE: ExxonMobil, digital
advertisement, Facebook,
Instagram, January 16, 2024, 00:10,
https://www.facebook.com/ads
library/?id=1082088893210844,
Meta Ad Library
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B68

SOURCE: Shell, social media post,
X/ Twitter, February 22, 2024, 7:00
AM., 00:44, https://x.com/Shell/
status/1760635583863349394,
archived December 1, 2025, at
https://perma.cc/S64D-NVVS

TRANSCRIPT:

V.O. & SUPER [00:00 - 00:02]:
Meet Tom, Maya and Aaron.

V.O. & SUPER [00:083 - 00:08]:
Whether at home, at work or on the
move their busy lives take energy.

V.O. & SUPER [00:09 - 00:14]:
Around three-quarters of the
world's energy today comes
from traditional sources.

VO. & SUPER [00:15 - 00:20]:

But governments, and companies
like Shell are helping make more
alternatives available.

VO. & SUPER [00:21 - 00:27]:

So that these friends can make
new energy choices while keeping
their busy lives moving.

V.O. & SUPER [00:30 - 00:33]: Shell
is helping is helping power lives like
Tom's, Maya's, and Aaron's.

SUPER [00:30 - 00:33]: Shell is
helping is helping power lives.

V.O. & SUPER [00:34 - 00:35]:
Now and into the future.

LOGO: Shell
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BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

At Shell,
we_are investing

$10-15 billion in

low-carbon
energy solutions

S This makes'is'a

significant investor
in the energy transition

between 2023 and
the end of 2025

We are providing
energy today
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B69

SOURCE: Shell, social media
post, X/ Twitter, March

26, 2024, 8:00 AM., 00:37,
https://x.com/Shell/
status/1772594389493100999
archived December 1, 2025, at
https://perma.cc/R6AE-48]M

TRANSCRIPT:

SUPER [00:00 - 00:02]: At Shell,
we are investing $10-15 billion in

SUPER [00:03 - 00:04]: low-carbon
energy solutions

SUPER [00:05 - 00:07]: between
2023 and the end of 2025

SUPER [00:08 - 00:09]: Our
investments include

SUPER [00:09 - 00:10]: electric
vehicle charging

SUPER [00:11 - 00:13]: biofuels

SUPER [00:14 - 00:15]: renewable
power

SUPER [00:16 - 00:17]: hydrogen

SUPER [00:18 - 00:19]: carbon
capture and storage

SUPER [00:20 - 00:23]: This makes
us a significant investor in the
energy transition

SUPER [00:24 - 00:26]: We are
providing energy today

SUPER [00:27 - 00:29]: while
helping build the energy system
of tomorrow

LOGO: Shell
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THE SWITCH

Follow the
PATH TO A LOWER

CARBON FUTURE

Watch the video series now >

Chevron

Sponsored by

B70 B71
SOURCE: Chevron, digital advertisement, SOURCE: Chevron, digital advertisement,
Reuters, July 23, 2024, MediaRadar Facebook, Instagram, September 4, 2024, https://www.

facebook.com/ads/library/?id=494565023317211
Meta Ad Library
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B72
CAMPAIGN: Everybody Forward

SOURCE: Shell, “Sustainable
Aviation Fuel from Shell" YouTube
video, August 22, 2025, 00:50,
https:/www.youtube.com
watch?v=PORJ7BnENRc&t
archived December 1, 2025, at
https:/perma.cc/M3YH-HPDF

TRANSCRIPT:

V.O.[00:00 - 00:02]: This is
Captain McDonald.

V.O. [00:03 - 00:07]: Today,
Delta Airlines is connecting
people to what matters and
flying more sustainably.

V0. [00:08 - 00:16]: When
sustainable aviation fuel from
Shellis used instead of
conventional jet fuel it can help
reduce lifecycle emissions by
up to 80 percent.

V.O.[00:17 - 00:19]: Together,
progress is starting to take off.

V0. [00:20 - 00:25]: Today and
tomorrow, Shell is powering
Delta and everybody forward.

LOGO: Shell


https://www.facebook.com/ads/library/?id=494565023317211
https://www.facebook.com/ads/library/?id=494565023317211
https://www.youtube.com/watch?v=P0RJ7BnENRc&t
https://www.youtube.com/watch?v=P0RJ7BnENRc&t
https://perma.cc/M3YH-HPDF
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Reduce your
carbon footprint.
But first, find
out what itis.

Callit your mark on the world. s the amount of
carbon dioxide amited due 10 your dally activites —
fream Fraowwirsg yeur law 1o viscuurring your heme,
Fired out the size of your household's carbon
footprint, bearn how you esn reduce it, and see how
wi'm reducing ours at bp.comicarbonfootpring.

Its & start.

bp

beyond petroleum:

Time to

put your best
carbon footprint
forward.

Tha mvoragn Amercan housshoid producs shout
186 muetric tons of carbon diomider aadh yeae That's e
driving o car sroursd the earth 15 times. But thore
81 stops v o ol ks 1o rodues it AL BR we'v
implamonted srurgy efficioncy peojects that now
delivor omissions reductions of over 4 milion metric
s easch yeae, Lo howe changes you make cn

L
s stort.

bp

beyond petroleum:

bp.com

© 2025 CENTER FOR CLIMATE INTEGRITY

C1
CAMPAIGN: BP On the Street

SOURCE: BP, print advertisement,

2005, archived June 15, 2021,
at https://web.archive.org
web/20210615194723/https:
donmillerartdirection.com/bp-
corporate

c4
CAMPAIGN: BP On the Street

SOURCE: BP, print advertisement,

New Yorker, March 13,2006, 33,
New Yorker Archive

What on
earthis a
carbon
footprint?

Every person in the world has one. It’s the
amount of carbon dioxide emitted due to your
dailly activities—from washing a load of laundry
to driving a cerioad of kids to school. Find out
the size of your housahold's carbon footprint,
learn how you can reduce it, and see how
we're reducing ours at bp.com/carbonfootprint
It's a stan.

bp

beyond petroleum* bp.com

Reducing carbon
emissions:

one footprint

at a time.

W all have o hand in lowsring our foctpring, A1 BF
facilition, our areegy efficency mansus have grestly
rechucod emissions. ALa Midwest facility, improved
168 mansgement generstos annusl emission
reductions of 200,000 metric 1ons. A our natural gas
sites in Canada and Trinidsd snd Tobioge, we produced
recuctions of cver 500.000 metric 1ons. Learn how
o can rcucs your carbon footprint and seo how
we're neducing ours at bp.comicarbonfootpeing
s & start.

bp

beyond petroleum:

C2
CAMPAIGN: BP On the Street

SOURCE: BP, print advertisement,
National Geographic, March 3,
2006, 191, https://archive.org/
details/edg-ng-2001/edg%20
NG%202006-03/page/n189
Internet Archive

C5
CAMPAIGN: BP On the Street

SOURCE: BP, print advertisement,
New Yorker, September 4, 20086, 26,
New Yorker Archive

Cé6
SOURCE: BP, print

advertisement, New Yorker,

September 4, 2006, 25,
New Yorker Archive
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You use 25 barrels of oil a year.

C3
CAMPAIGN: Real Issues

SOURCE: Chevron, print advertisement, archived
March 12, 2006, at https://web.archive.org
web/20060312105146/http://www.chevron.com/about,
advertising/docs/real issues print 03.pdf

WHAT SIZE ISYOUR
CARBON FOOTPRINT?

bp

A+ FOR ENERGY

ENLIGHTENING THE NEXT GENERATION

Kristan Couchat, Schence Teacher,
Shelden High School

TO LEARN MORE, VISIT BR.COM/US
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https://web.archive.org/web/20210615194723/https://donmillerartdirection.com/bp-corporate
https://web.archive.org/web/20210615194723/https://donmillerartdirection.com/bp-corporate
https://web.archive.org/web/20210615194723/https://donmillerartdirection.com/bp-corporate
https://web.archive.org/web/20210615194723/https://donmillerartdirection.com/bp-corporate
https://archive.org/details/edg-ng-2001/edg%20NG%202006-03/page/n189
https://archive.org/details/edg-ng-2001/edg%20NG%202006-03/page/n189
https://archive.org/details/edg-ng-2001/edg%20NG%202006-03/page/n189
https://web.archive.org/web/20060312105146/http://www.chevron.com/about/advertising/docs/real_issues_print_03.pdf
https://web.archive.org/web/20060312105146/http://www.chevron.com/about/advertising/docs/real_issues_print_03.pdf
https://web.archive.org/web/20060312105146/http://www.chevron.com/about/advertising/docs/real_issues_print_03.pdf
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Americans spend ov_uer one million dollars what a
on energy every minute.

a day makes

i you conserve energy, necycle, and help protect natural

»u will el the environmaent,

- What if saving a lot

day directly impact the Earth, S0 every action you Lake 1o save

So who has the power to change that?

energy and consequently reduce carbon diaxice emissions wi

of energy didn’t take
change is a lot of your energy?

BP strongly encourages enrgy efficiency and
oon Sawe'y BP Energy Lab,
"———-——.—“ S Wil s

ing world and

ing economies in the develop ¥

ut.l‘::;:’q:ﬂh“:’ﬂm the industrialized nations, l:'l::::i

(mom ¢ Is climbing. As 8 result, supplies are tight. J¥
ris‘ill:: And energy wsers are calling for viable alternat

are

“""""". enesgy consurnption, With i, you can

oY usage

Vi Pt et i

et
both. In only & few seconds, you can find out
WBNe your enegy i going, S0 you can ke
control of how much you consumae.
Vist bp.com/energyiab 1o get started,

""6'%‘"’;’“

Good news 1 alternative energy
s wit've got amthur“o‘

- ound us. it's called conservation, and it's the Iow:.‘sl :‘o;&%

‘""m oolmymhmalhandkredmlmo ]ul\r

mqiubll‘mv wse would save us the equivalent of w: o

:10 miliion batrels of oil & dav. Clearly, saving energy is

finding It. S0 how o we do It?

protecting the environment

ste 4 Brererce

. e

Beyond petroleum

schent technology into new rmtslr:rc‘:bn
%, Governmenis
ce consumption By 40
mﬂr must reduce thelr own enerqy uru .:\: _oromo!o
jon to their citizens and employees. ij g e

in fuel efficiency will play 3 :fucloi:‘l.‘o.i::o. it B
perso incredible power w ome

qu: 'l‘:;l:\sdrlvmg slower 10 switching 10 more efficient
o 3
nome appilances.

Of course, not only does using less energy mean I:::;::‘;‘ g7 ? c8 Cc9
atound, it aiso means fewer qree nhouse d ‘ ‘ ‘
e fact is, I everyons beqan conserving 1oday. wel P00 e uigy e SOURCE: BP, print advertisement, Real Simple,
diatety, We've taken some of the steps Sg,h’ T e T ; ‘
mMMuknwmmmnﬂwm‘“‘“"“ L { August 1, 2007, 114, MediaRadar

Incorporating energy eff

LY L S ——

CAMPAIGN: Energy Mix

SOURCE: BP, print advertisement, 7Time, December

8, 2008, 6, https://time.com/vault/issue/2008-12-08
page/6/, archived November 30, 2025, at https://perma.
cc/YC8B-43R6, The TIME Magazine Vault

l.““-,\.ﬁm“

willyod

Reduce
S your carbon
o | - footprint.

CAMPAIGN: Real Issues

- -
But first, find
SOURCE: Chevron, print advertisement, Scientific
American, November 1, 2006, 19, MediaRadar O ut Wh at it iS
L ]

C10

b CAMPAIGN: BP On the Street
SOURCE: BP, print advertisement, More,
September 1,2007, 9, MediaRadar
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-

P Witk

e

LSS EN

And we will too;

nd we're developing
less.
= and enabling others. OQur Chey + Solutions
to helping others use less energ worked
h the state to improve 20 state buildings. The extensive makeover is

ected to save more than $20 million over the next two decades.

It's just one of the hundreds of projects that will help busi
government organizations reduce their energy costs by

Join us in one of the most important efforts of our time — using less.
Will you?

Learn more at will you join us.com.

.,ﬁ*'- P ._

cn
CAMPAIGN: | Will

SOURCE: Chevron, print advertisement, 7Time,
December 22,2008, 11, https://time.com/vault
issue/2008-12-22/page/11/, archived
November 30, 2025, at https://perma.cc/Y8DA-JVF9
The TIME Magazine Vault
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Human Energy-

g 8 5
dern:a'nd is breathing heavily down the neck of supply. We all'needto rethink what
ng a’ﬁ how much we're using.

As we :ll'r.u':e morgenergy and develop alternatives, we at Chevron have improved
our energy afficiency by 27 percehit since 1992. In fact, our Gulf;ofMexico Exploration and
- oductlfeaq arters, rebulitin the aftermath of Hurricane Kattina, became the first
~ LEED gold°certiffed building in the state of Louisiana — consuming 22ipercent less energy

. rthan o_lth’ldinés of its size. 4

P g
Jain usin the most important efforts of our *rtte

Chevron

C12
CAMPAIGN: | Will

SOURCE: Chevron, print advertisement,
The Economist (US), February 7, 20009,
cover 2, MediaRadar
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And we will too.

The world i ing. How we use energy today cannot be H
It's time we all took action.

e at Chevron believe that energy sa' 4s energy found. So we have
inspire our employees and others ta PElEis cars at home,
re eliminating 1.85 million miles of driving'and saving over 73,000
maonth. In fact, at our largest US office, over 60 percent of us are using
tk more efficiently.

Will you?

Learn more at will you join us.com.

Chevron

Human Energy"

C13
CAMPAIGN: | Will

SOURCE: Chevron, print advertisement, 7Time, March
9, 2009, 2, https://time.com/vault/issue/2009-03-09
page/2/, archived November 30, 2025, at https://perma
cc/SEG8-SZDD, The TIME Magazine Vault
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C14
P SOURCE: Chevron,

2 ; print advertisement,
Wall Street Journal,
October 2, 2009, A7,
MediaRadar

3 Carpool to work

| day and save

enough energy

to recharge your

laptop 120 times.
Cc17

SOURCE: Chevron,
print advertisement,
Wall Street Journal,
October 12,2009, A11,
MediaRadar

) Replace 1 light
bulb with a CFL
and save enough
energy to play
video games
for 202 hours.

wil pPel 0ol B L

© 2025 CENTER FOR CLIMATE INTEGRITY

C15
Wednesday SOURCE: Chevron,

7 print advertisement,
Wall Street Journal,
October 7, 2009, A9,
MediaRadar

) Telecommute to

work 1 day and save

enough energy to

power a fish tank

for 7 days.

i e fabn b O e

C18

Wednesday SOURCE: Chevron,
[ print advertisement,

Wall Street Journal,

MediaRadar

)} Ride public
transportation

to work and save
enough energy to
watch 53 DVDs.

will you joinus.com

C16

SOURCE: Chevron,
print advertisement,

October 14,2009, A7,

Wall Street Journal,
October 8, 2009, A9,
MediaRadar
) Lower the heat |

degree in the winter

and save enough

energy todrive to a

restaurant 12 times.
c19

SOURCE: Chevron,
print advertisement,
Wall Street Journal,

MediaRadar

) Use the microwave
to cook 4 meals
and save enough
energy to watch
SO hours of TV.

October 20, 2009, A7,

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX
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TRANSCRIPT:

V.0.[00:00 - 00:.01]: Here's a
question for you

If every U.S. home replaced one light bulb with
a compact fluorescent bulb, the energy saved
could light how many homes?

one lig
s fluorescent bulb, the en
could light how many homes?

If every U.S. home replaced one light bulb
V.0O.[00:.08 - 00:12]: 1 million?
2 million? 3 million?

V.0.[00:13-00:16]: The answer is,

3 million homes

V.O.[00:17 - 00:23]: By 2030,
investments in energy effic
could help \erica

ency

> $300

. . . 2
with a compact fluorescent bulb, the energy saved could light how many homes? VO, [00:24 - 00:25]: Take the
energy quiz
WEBSITE: exxonmobil.com/quiz

HASHTAG: #en /quiz

V.O.[00:26 - 00:28]: Energy

lives here

- By 2(_}30, iﬂifé'stmerlts in energy efficiency

LOGO: ExxonMobil

Energy lives here.
exxonmobil.com/quiz
#energyquiz

Ex¢onMobil

EXON Mobil  Mobil 1 #energyquiz

C20 Cc21
CAMPAIGN: Energy Quiz CAMPAIGN: Energy Quiz

SOURCE: ExxonMobil,
advertisement, f¢ Ok ‘
December 2, 2013, 00:28, https://www.ispottv/
ad/761P/exxon-maobil-light-bulb-an-energy-quiz,
archived November 30, 2025, at https://perma.
cc/96BF-D2UC

dvertisement,

obil, print ac
December 29,2013, 11, MediaRadar

figital SOURCE: ExxonM

Nos VAr o
New Yort 28,
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75 Cents

50 Cents

Sensibledriving avoids unnecessary energy loss

exxonmobil.com/quiz

#energyquiz

C22
CAMPAIGN: Energy Quiz

ertisement, /

- uTL ,2014,
)28, https://wy ot tv/ad/7WIX/
exxon-mobil-efficient-driving-an-energy-
quiz, archived November 30, 2025, at
https://perma.cc/F8PA-KIN7

NWV.IS

TRANSCRIPT:

V.O. [00:00 - 00:02]:

UU.UU

question for you.

V.O.[00:04 - 00:10]:

ation and s

EBSITE: exxonmobil.com/quiz

A Q TAM /
HASHTAG: #:
V.O. [00:27 - 00:28]: Ene

$4.5 billion

Using your computer’s built-in energy-saving features

can generate real household savings

exxonmobil com/quiz
gyquiz

c23

Cc8/
exxon-mobil-sleep-mode-an-energy-quiz,
archived November 30, 2025, at https://
perma.cc/J739-67U2

TRANSCRIPT:

V.O.[00:00 - 00:01]: Here's a

[00:02 - 00:08]: If ¢

>hold wit

00:13]: Up to $1 billion?

? $4.5 billion?

V.O.[00:14 - 00:17]: The
up to $4.5 billion

INSWeEr IS,

V.O. & SUPER [00:18 - 00:23]

Using your computer's built-in e
saving feature >rate
1ousehold s

an generate
ngs.
V.O. [00:24 - 00:26]: Take the energy

quiz round two.

LOGO: Exxo
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https://www.ispot.tv/ad/7WlX/exxon-mobil-efficient-driving-an-energy-quiz
https://www.ispot.tv/ad/7WlX/exxon-mobil-efficient-driving-an-energy-quiz
https://www.ispot.tv/ad/7WlX/exxon-mobil-efficient-driving-an-energy-quiz
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https://www.ispot.tv/ad/7_C8/exxon-mobil-sleep-mode-an-energy-quiz
https://www.ispot.tv/ad/7_C8/exxon-mobil-sleep-mode-an-energy-quiz
https://perma.cc/J739-5ZU2
https://perma.cc/J739-5ZU2
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FOR SHORT
JOURNEYS

d =
7

SWARP
YOUR CAR FOR A

X 3
~~

-.POWERED BY
THE ULTIMATE

SUSTAINABLE
ENERGY.

Powered by

W

NATIONAL
GEOGRAPHIC

C24

SOURCE: Shell, digital advertisement, Snapchat,
November 1,2017,00:11, MediaRadar

IT’S EASY TO
REDUCE THE

ENERGY
NEEDED
TO HEAT

LS

TURNING
DOWN
RADIATORS
IN ROOMS

THAT ARE NOT
BEING USED

Powered by

%

NATIONAL
GEOGRAPHIC

C26

SOURCE: Shell, digital advertisement, Snapchat,
November 1,2017,00:10, MediaRadar
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C25

SOURCE: Shell, digital advertisement, Snapchat,
November 1,2017,00:11, MediaRadar
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ExronMebil

YOU KNOW
ALL THAT EXTRA STUFF
IN YOUR TRUNK?

=Ny

Exconioinl

EACH 50 LBS
EIGHT

Exconiobil

“WHEN POSSIBLE,

-

IT'S.ACTUALLY

WEIGHING YOUR CAR DOWN

RESULTS IN A
1% REDUCTION

| SR
LY

AND ‘I".\UR FUEL COSTS
hﬂx\

. AND
REDUCING F\LIEL MILEAGE

IN
FUEL ECONOMY

Ex¢onMobil

#SmallChanges BigE fficiency

c27

SOURCE: ExxonMobil, social media post,
Facebook, September 4, 2018, 00:22,
https://www.iacebook.com/ExxonMobil
videos/2167915666779254

5 2025 CENTER FOR CLIMATE INTEGRITY

TRANSCRIPT:

SUPER [00:00 - 00:02]: YOU KNOW
ALL THAT EXTRA STUFF IN YOUR
TRUNK?

SUPER [00:03 - 00:08]: IT'S
ACTUALLY WEIGHING YOUR
CAR DOWN

SUPER [00:05 - 00:07]: AND
REDUCING FUEL MILEAGE

SUPER[00:08 - 00:09]: EACH
50 LBS OF WEIGHT

SUPER[00:09 - 00:10]: RESULTS
IN'A 1% REDUCTION

SUPER[00:11-00:13]: IN
FUEL ECONOMY

SUPER[00:14 - 00:16]: WHEN
POSSIBLE, LIGHTEN YOUR LOAD

SUPER[00:16 - 00:18]: AND
YOUR FUEL COSTS

LOGO: ExxonMobil

HASHTAG:
#SmallChangesBigEfficiency

BIG OIL'S DECEPTIVE CLIMATE ADS

ExgonMobil

SENSIBLE DRIVING
IS NOT ONLY SAFER

ExconMabil

EXCESSIVE ACCELERATING

CAN LOWER GAS MILEAGE
BY UP TO 30%

p

TO INCREASE
FUEL ECONOMY AND SAFETY
-

BUT IT IS BETTER FOR
YOUR CAR'S FUEL EFFICIENCY

AND BRAKING
AT HIGHWAY SPEEDS

USE CRUISE CONTROL
WHEN POSSIBLE

Ex¢onMobil

#SmallChanges BigE ffic ency

ca2s8

SOURCE: ExxonMobil, social media post, Facebook,
September 12, 2018, 00:20, https://www.facebook.com

ExxonMobil/videos/21956849764004930

: ADVERTISEMENTS APPENDIX

TRANSCRIPT:

SUPER [00:00 - 00:02]:
SENSIBLE DRIVING IS
NOT ONLY SAFER

SUPER [00:02 - 00:04]:
BUT IT IS BETTER FOR YOUR
CAR'S FUEL EFFICIENCY

SUPER [00:04 - 00:06]:
EXCESSIVE ACCELERATING

SUPER [00:06 - 00:08]: AND
BRAKING AT HIGHWAY SPEEDS

SUPER [00:09 - 00:10]:
CAN LOWER GAS MILEAGE
BY UP TO 30%

SUPER[00:11 -00:13]:
USE CRUISE CONTROL
WHEN POSSIBLE

SUPER[00:13 - 00:15]:
TO INCREASE FUEL
ECONOMY AND SAFETY

LOGO: ExxonMobil

HASHTAG
#SmallChangesBigEfficiency
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ExgonMobil

WHETHER YOU"RE
WARMING UP YOUR ENGINE

IBLING YOUR CAR'S ENGINE
WASTES FUEL

,AOP FOR 30+ SECONDS
:

WASTES THE SAME AMOU AS A |
IT TAKES TO DRIVE ONE MILE

Ex¢tonMobil

#5SmallChanges BigE fliciency

c29

SOURCE: ExxonMobil, social media post,
Facebook, December 28, 2018, 00:22, https://www.
facebook.com/watch/?v=598723717242916

5 2025 CENTER FOR CLIMATE INTEGRITY

TRANSCRIPT:

SUPER [00:00 - 00:02]:
WHETHER YOU'RE WARMING
UP YOUR ENGINE

SUPER [00:02 - 00:04]: OR
WAITING FOR A FRIEND

SUPER [00:04 - 00:06]: IDLING
YOUR CAR'S ENGINE WASTES
FUEL

SUPER [00:06 - 00:09]: DOING
SO FOR EVEN TWO MINUTES

SUPER [00:09 - 00:12]: WASTES
THE SAME AMOUNT OF GAS
IT TAKES TO DRIVE ONE MILE

SUPER[00:13-00:15]: SO
WHEN YOU STOP FOR 30+
SECONDS

SUPER[00:16 - 00:17]: TURN
OFF YOUR ENGINE

LOGO: ExxonMobil

HASHTAG:
#SmallChangesBigEfficiency

ExonMobil

<) -.Q_.’

[ 1%

SEURTAINS CAN SO QRPEN THE
PROTECT AGAINST THE COLD DURING THE DAY
r

X

ExonMobil

Ny =
' a
'Exxon

vl

#SmaliChangedBigEfficiency

~
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C30

SOURCE: ExxonMobil, social media post, Facebook,
February 12,2019, 00:16, https://wwwifacebook.com
ExxonMabil/videos/2238210413112138

TRANSCRIPT:

SUPER [00:00 - 00:04]: CURTAINS CAN PROTECT
AGAINST THE COLD

SUPER [00:05 - 00:07]: SO OPEN THEM DURING
THE DAY

SUPER [00:07 - 00:09]: AND CLOSE THEM AT NIGHT
SUPER [00:09 - 00:10]: TO KEEP WARM
LOGO: ExxonMobil

HASHTAG: #SmallChangesBigEfficiency

ExconMobi ExconMobi

[
s D

BUT WHEN THE cLO

'qme IS ouT DAMPER

TO PREVENT DRAFTS
AND HEAT LEAKS

Ex¢onMobil

#SmallChangesBigEfficiency

C31

SOURCE: ExxonMobil, social media post, Facebook,
February 20,2019, 00:16, https://wwwfacebook.com
ExxonMaobil/videos/2692656943963160

TRANSCRIPT:

SUPER[00:00 - 00:01]: BUILDING A FIRE

SUPER [00:02 - 00:04]: CAN WARM YOUR HOME
SUPER [00:05 - 00:07]: BUT WHEN THE FIRE IS OUT
SUPER [00:07 - 00:09]: CLOSE THE DAMPER

SUPER[00:09 - 00:11]: TO PREVENT DRAFTS
AND HEAT LEAKS

LOGO: ExxonMobil

HASHTAG: #SmallChangesBigEfficiency
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TRANSCRIPT:

SUPER [00:00 - 00:02]: CARS
DON'T NEED EXTRA TIME

SUPER [00:02 - 00:04]: TO WARM
UPIN THE COLD

SUPER [00:05 - 00:08]: ENGINES
ACTUALLY WARM UP AS SOON
AS YOU BEGIN DRIVING

SUPER[00:10 - 00:12]: SO SAVE
TIME AND ENERGY

SUPER[00:12 - 00:14]: AND DON'T
IDLE IN THE DRIVEWAY

LOGO: ExxonMobil

BIG OIL'S DECEPTIVE CLIMATE ADS:

WHILE DRIVING
AROUND TOWN,
ROLL DOWN
THE WINDOWS

AND SKIP THE AC
TO KEEP FROM
DRAINING
YOUR ENGINE

ADVERTISEMENTS APPENDIX

C33

SOURCE: ExxonMobil, social
media post, Facebook, August
27,2019, 00:25, https://vwww.
facebook.com/ExxonMobil
videos/363914631187079

TRANSCRIPT:

SUPER [00:00 - 00:05]: WHILE
DRIVING AROUND TOWN, ROLL
DOWN THE WINDOWS

SUPER[00:06 - 00:11]: AND
SKIP THE AC TO KEEP FROM
DRAINING YOUR ENGINE

SUPER[00:12 - 00:16]: BUT WHEN

HEADED TO THE HIGHWAY,

HASTHAG: BUT WHEN HEADED
#SmallChangesBigEfficiency TO THE HIGHWAY,

KEEP THE WINDOWS UP

TO REDUCE ANY DRAG SUPER[00:17 - 00:21]: KEEP THE

WINDOWS UP TO REDUCE ANY
DRAG

LOGO: ExxonMobil

1!

3 so'.l

SAVE Tl'ﬂfl MERGY~

_____ ExxonMobil & J2 v 0 abp plc
@extonmobil
The first step to reducin, r emissions i know wher and.
If you're looking to keep the energy bill down this summer, consider : " e mSp e gym._u " .'SSI glelo whers you stard
L - Find out your #carbonfootprint with our new calculator & share your
skipping the dryer and hanging your laundry on a clothesline. See more pledge today!

ways to save: exxonmobil.co/2jX6600 #5SmallChangesBigEfficiency

NEUTRALIZE ”iT?

‘I' _ <

ano F A X Ex¢onMobil '“ A-o R 3
i g

DON'T I'DLE JH..MIVEWAV
#SmallChangesBigEfficiency

ch
)

11:36 AM - Sep 4, 2019

10:08 AM - Oct 22, 2019

C32 C34 C35

SOURCE: ExxonMobil, social media post,
Facebook, March 4, 2019, 00:18,
https://www.iacebook.com/ExxonMaobil
videos/22106551682357838

SOURCE: ExxonMobil, social media post, X/ Twitter,
September 4,2019, 11:36 AM., 00.05, https://x.com/
exxonmobil/status/1169272988593729537, archived
November 30, 2025, at https://perma.cc/973)-NHQH

SOURCE: BP, social media post, X/Twitter,
October 22,2019, 10:08 A.M,, https://x.com/bp plc
status/1186645440621531136, archived November 30,
2025, at https:/perma.cc/JRP3-XTE6
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and the =

TEMPERATURE-

starts to rise

Ex¢onMobil

EN ERGY

C36 TRANSCRIPT:

SOURCE: ExxonMobil SUPER [00:00 - 00.02]: When the
social media post, Facebook, SUN'S in the sky

July 29, 2020, 00:22,
https:/www.facebook.com SUPER [00:08 - 00:06]: and the
waitch/?v=732471290916992 TEMPERATURE starts to rise

SUPER [00:07 - 00:09]: close
the BLINDS during the day

SUPER[00:10 - 00:13]: to keep
the HEAT at bay, without AC

SUPER [00:13 - 00:16]: while
conserving ENERGY

LOGO: ExxonMobil

© 2025 CENTER FOR CLIMATE INTEGRITY

SUMMER.

temperatures rise

counterclockwise

T
So you don't

HEAT UP

They'll blowin 8

THEAIR

Ex¢onMobil

Cc37

SOURCE: ExxonMobil, social media
post, Facebook, August 24, 2020,
00:28, https://www.iacebook.com
watch/?v=802397953901642

TRANSCRIPT:

SUPER [00:00 - 00:04]: As SUMMER
temperatures rise

SUPER [00:05 - 00:09]: COOL OFF
without wasting energy

SUPER [00:10 - 00:14]: Switch
ceiling fans to ROTATE
counterclockwise

SUPER [00:14 - 00:18]: They'll blow
THE AIR straight down

SUPER [00:19 - 00:22]: So you
don't HEAT UP

LOGO: ExxonMobil

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

TINY HOME TIPS

Trees |||Inw%u! |
AC bill by upte '1 l

7 s-nergy:md
last 50 times longer.

.
EW Swap night lights

ExgonMobil

C38

SOURCE: ExxonMobil,

social media post, Facebook,
September 17, 2020, 00:36,
https://www.facebook.com
watch/?v=3324711360946698

TRANSCRIPT:

SUPER [00:00 - 00:03]: TINY HOME
TIPS - The Outside

SUPER [00:04 - 00:07]: 1. Shade can
be a good thing

SUPER [00:09 - 00:11]: Trees can lower
your AC bill by up to 35%.

SUPER [00:12 - 00:14]: 2. Get grilling outside

SUPER [00:17 - 00:22]: Keep your AC off and

the heat outside by cooking dinner al fresco.

SUPER [00:23 - 00:26]: 3. Swap night lights

SUPER [00:27 - 00:31]: LED lights use 75%
less energy and last 50 times longer

LOGO: ExxonMobil
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—
Each degree above 78 can
save 6-8% in cooling cost.

'.‘._ Slashupto 10% off ™
9. your energy bill by
g unplugging electronics.

Ex¢onMobil

© 2025 CENTER FOR CLIMATE INTEGRITY

Cc39

SOURCE: ExxonMobil,
social media post, Facebook,
September 28, 2020, 00:37,
https://www.facebook.com
watch/?v=331151354820791

TRANSCRIPT:

SUPER [00:00 - 00:03]: TINY HOME
TIPS - The Living Room

SUPER [00:04 - 00:07]:
1. Program your thermostat

SUPER [00:08 - 00:11]: Each
degree above 78 can save 6-8%
in cooling cost.

SUPER[00:13 - 00:15]:
2. Give your fan a whirl

SUPER[00:17 - 00:21]: Running
it counterclockwise can improve
airflow, reducing the need for
extra AC.

SUPER [00:23 - 00:25]:
3. Unwind and unplug

SUPER [00:27 - 00:30]: Slash
up to 10% off your energy bill
by unplugging electronics.

LOGO: ExxonMobil

BIG OILS DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

Clean the coils and

reduce the energy your
fridge uses by up to 30%.

—

Replacing your air filters ‘

can reduce your en
consumption by up

YT rrTTy

c40

4 SOURCE: ExxonMobil, social
media post, Facebook, October 1,
2020, 00:34, https://www.facebook.
com/watch/?v=363188511520476

TRANSCRIPT:

SUPER [00:00 - 00:03]: TINY HOME
TIPS - The Kitchen

SUPER [00:04 - 00:071:
1. Stock up on ice trays

SUPER [00:08 - 00:11]: lce makers
consume an extra 12-20% of
energy.

SUPER[00:13-00:15]:
2. Dust bust the fridge

SUPER [00:16 - 00:18]: Clean the
coils and reduce the energy your
fridge uses by up to 30%.

SUPER [00:20 - 00:23]:
3. Give your AC a checkup.

SUPER [00:24 - 00:28]: Replacing
your air filters can reduce your
energy consumption by up to 15%.

LOGO: ExxonMobil

=

Ex¢onMobil
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APPENDIX D: Selling the False Solution of Natural Gas

“You can’t go from a highly
dependent fuel economy
one day to no oil. There

has to be a transition.”

A Chris Pierce and Aerie Treska/Teachers

Natural gas is the clean bridge to renewable energy.
By shifting the balance of the energy mix to natural
gas, the cleanest burning fossil fuel, the U.S. could
reduce emissions of carbon dioxide in new power
generation by up to 53%. Today natural gas makes
up more than half of BP's energy production.

It's a start.

bp

&

beyond petroleum-

bp.com

D1
CAMPAIGN: BP On The Street

SOURCE: BP, print advertisement, archived August 7,
2004, at https://web.archive.org/web/20040807234525
http://www.bp.com/genericarticle.
do?categoryld=2012797&contentld=2018791

© 2025 CENTER FOR CLIMATE INTEGRITY

“Can we find fuels that don't
impact the environment as

much as what we use today?”

A& Sricanth GunarsjFinancial Sorvices Markating Mansger

Natural gas is the clean bridge to renewable
anergy. By shifting from coal and oil to
cleanar hurning natural gas, carbon dioxide
emissions can be reduced by up 1o 53%.
Today, natural gas makes up 55% of our
U5, enargy production.

It's & start

obp
M
1‘".3

beyond petroleum- bp.com

D2
CAMPAIGN: BP On The Street

SOURCE: BP, print advertisement, archived August 7,
2004, at https://web.archive.org/web/20040807233442
http://www.bp.com/genericarticle.
do?categoryld=2012797&contentld=2017905

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

0 know that nal
Darings imports wil havg to

wwchesronteanco.com, raturaigas

D3
CAMPAIGN: Turning Partnership Into Energy

SOURCE: Chevron, print advertisement, Time,
November 8, 2004, 28-29, https://time.com/vault
issue/2004-11-08/page/28/, archived November 21,
2025, at https://perma.cc/V2KL-ALCA,

The TIME Magazine Vault

)

ChevronTexaco

Turning partpership inte energy.”
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©

We've been

burning

the midnight
natural gas.

02005 8p1c

By switching from coal to natural gas,
carbon dioxide emissions in new power
generation can be reduced by up to
50%. That's why, since 1997, we've been
working to grow natural gas to about
40% of our energy portfolio.

bp

beyond petroleum®

bp.com

It's time to
clear the
air about
natural gas.

Power Matural gas is the principal source
for new power generation in North
Amaerica. Cleaner burming than cil and coal,
it produces 50% fewer emissions. Today,
natural gas accounts for about 40% of the
energy BP produces globally, making us the
country’s largest producer and supplier.

Security BF's natural gas comes from places
closer to home, like Colorado, Kensas and the
Gulf of Mexico. And our natural gas facility
inTrinidad and Tobago is making a significant
contribution to the energy demand of the
LLS. In 2005, we plan to invest $1 billion

in new natural gas production in the US,

The Future While BP continues to develop
alernative energy sources like hydrogen and
solar, we balieve natural gas is a bridge to
dearl, renewable Eruarm.I And for the world's
g i gas has th
10 meat onor\;v requirements while reducing
emissions that impact ghobal warming.

2025 CENTER FOR CLIMATE INTEGRITY

bp

beyond petroleurn

bp.com

D5
CAMPAIGN: BP On The Street

SOURCE: BP, print advertisement,
2005, archived April 22, 2007,

at https://web.archive.org
web/20070422144823/http://www.

bp.com/liveassets/bp internet
alobalbp/STAGING/global assets
downloads/A/Advertising Global
Midnight.pdf

D5
CAMPAIGN: BP On The Street

SOURCE: BP, print advertisment,
New Yorker, August 29, 2005, 26,
New Yorker Archive

imerspersed with wimen's seamonials aboss the
role of shopping in their lves. Wieh Vicrora Feyr
and Rob Mormow. Opening Sepe. M, {Angelika

THE GREATEST GAME NVER PLATED

Bill Paxven direstes this sports drana based e

she true story of an amasews polfe (Shia Laleouf)

wha best the British champ Harry
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Mark Levin dirccted this romantic comedy, in
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A drama bascdd on the scory of o deveard mo- “We already know what oil can

the of in Juiaen: Mosrs) whe evtred

eriting coorsis o make exds moet in the ninesom- do. So what is next has to be

s, With Woedy Harrehm 20 Laoea Dern.
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environmental and human friendly.”

warks reiease. |
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“Is it possible that the entire
world can shift over to a different
kind of power? Is it realistic?

The road to a kower carbon future begins with
natural gas. By shifting the energy mix to natural
gas, which bums cleaner than cosl or oll, the US.
could reduce emissions of COy in new power
generation by 50%. In 2008, we will invest

$1 bilion in new natural gas production in the US.

It's a start.
bp

beyond petroleurn®

bp.com

mw THE NEW YORKER, OCTOBER 3, 2005
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THE NEW YORKER, OCTORER 3, 2006 »
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MOVES
OPENING

caroni
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BOING SHOPFING
In Hemry Jaglom's latess drama, the story of a
bostique owner who must save her business is

D6
CAMPAIGN: BP On The Street

SOURCE: BP, print advertisement,

New Yorker, October 3, 2005, 29,
New Yorker Archive

D7
CAMPAIGN: BP On The Street

SOURCE: BP, print advertisement,

New Yorker, October 3, 2005, 28,
New Yorker Archive

53


https://web.archive.org/web/20070422144823/http://www.bp.com/liveassets/bp_internet/globalbp/STAGING/global_assets/downloads/A/Advertising_Global_Midnight.pdf
https://web.archive.org/web/20070422144823/http://www.bp.com/liveassets/bp_internet/globalbp/STAGING/global_assets/downloads/A/Advertising_Global_Midnight.pdf
https://web.archive.org/web/20070422144823/http://www.bp.com/liveassets/bp_internet/globalbp/STAGING/global_assets/downloads/A/Advertising_Global_Midnight.pdf
https://web.archive.org/web/20070422144823/http://www.bp.com/liveassets/bp_internet/globalbp/STAGING/global_assets/downloads/A/Advertising_Global_Midnight.pdf
https://web.archive.org/web/20070422144823/http://www.bp.com/liveassets/bp_internet/globalbp/STAGING/global_assets/downloads/A/Advertising_Global_Midnight.pdf
https://web.archive.org/web/20070422144823/http://www.bp.com/liveassets/bp_internet/globalbp/STAGING/global_assets/downloads/A/Advertising_Global_Midnight.pdf

APPENDIX D: SELLING THE FALSE SOLUTION OF NATURAL GAS BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

: D8
less is more.
but when you can move CAMPAIGN: Taking on the World's
Toughest Energy Challenges

SOURCE: ExxonMobil, print C|eaﬂer~burm ng natural gaS
advertisement, New Yorker,

December 11,2006, 11 goes a long way. our technology
New Yorker Archive p
makes it go even further.

Natiral an

more clean natural gas

more
IS more. delv

Ex¢onMobil

Taking on the world's toughest energy challenges”

D9

| Ex¢onMobil
CAMPAIGN: Energy Mix

B arch of Dxcndeshbobil Taking on the world's toughest energy challenges

SOURCE: BP, print advertisement,
Money, October 1, 2008, 27,
MediaRadar

D11

CAMPAIGN: Taking on the World's Toughest
Energy Challenges

&

SOURCE: ExxonMobil, print advertisement,
New Scientist (UK), July 12, 2008, cover 2, MediaRadar

Hydrocarbons and
low carbons living
In harmony.

Must be in Colorado, home 10 BP's largest natural gas field,
and also our new wind farm that will be one of the largest in
thecountry. BP isinvesting up t0$4.6 billion over 15 yearsto

expand and extend production of cleaner burning natural
gas from the Rocky Mountains. Cedar Creek, one of five
new U.S. wind projects we are participating in this year,
will provide low carbon electricity for 120,000 customers.
Learn more about America’s most diverse energy portiolio

at bp.com/us.

bp
LET’S MAKE FENG’S WASHING EVEN CLEANER.
LET'S GO.
Whal's e vecrel 1o 0 claoner woshi It could be Rotural gos. Whan used 1o D10
beyond petroleum* generale alocticity, s i cleonest-burning fassil fuel. Shellis belping 1o defiver

nah mane counres than cny other and This includes China, ) N

-::::::::: growing :m---yr.wdt cleane: .T..:ﬂfa:m,mp» of how CA M PA | G N : Let S (JO

wete trying bo build o beor energy futwe. Lat's po. www.shellus/letsga

'// “ SOURCE: Shell, print advertisement, National Journal,
z / September 25, 2010, 5, MediaRadar

2025 CENTER FOR CLIMATE INTEGRITY

54



APPENDIX D: SELLING THE FALSE SOLUTION OF NATURAL GAS

D12
CAMPAIGN: Let's Go

SOURCE: Shell, “Guitar,” television
advertisement, June 2010, 00:46,
https://www.adsspot.me/media
tv-commercials/shell-guitar-
f674aed7b531, archived November

21,2025, at https://perma.cc/
H57T-J2NR

TRANSCRIPT:

V0. [00:19 - 00:25]: Shell is helping
to deliver cleaner-burning natural
gas to more countries than any
other energy company.

V.O. [00:28 - 00:30]: Providing the
energy Riku needs to practice his
talent

V0. [00:37 - 00:39]; That's when
Mr. Ohashi allows it.

V0. [00:41 - 00:43]: Let's provide
energy for the next generation.

V0. [00:44 - 00:45]: Let's go

LOGO: Shell

NATURAL GAS

Energy demand will grow 40% by 2030 and likely double by 2050, with fossil fuels still accounting for over
60% of the generation mix at that time, according to the U.5. Energy Infermation Administration (EIA)

Matural gas will play a critical role in

emissions, making it an essential

“The past few yeam have soen o spec-
tacular increase in gas suppies,” states
Poter Vosor. CEC of Royal Dutch Shel
plc. “New natural gas pawer plants are
lnss cotly and easier 10 bulkd than any
cthar scurce of electricity, whiln the

tal bonefns of natural =

ing this demand while
of a balanced,

be it coal, nucienr, wind ce solar, accond-
ing to the EM. Coal-fired plants are two

concerns about carbon
energy strategy going forward.

about 40% of capacity, according 10 the
US. Congs Aesaarch Serice.

or thres times more capial imonsse
than gas; nucioar plants are fre times
more costhy. and cifshore wind farms
a8 up 16 15 1Mes More axpenshe.

. for the

1 source of eloctricity aw tangile, sub
stantial and immedate.”

promise of natural gas oa
a critical enangy component oing far-
ward can be summed up by “Tes As-"
« Abundant: Natura! gas axtracted
from rck and sand ceposits offers
enough recoverable supply to fusl the
world for 250 years at currént produc-
tion levels, acconding (o the Inferna-
sl Enargy Agency. The US. aions
has 8 100 years” supply.
* Affordable: New natural gas plants
produca slactricity ot lower costs than
any oiher new-buld electricly source,

Gas is the cleanest-burning fossd fuel,
wilth modern plants emittng 60% to
0% less CO, than older facilties.
Matuiral gas s oo of the four pitars of
Shails respanss to the GO, chalionge.
slong with sugiplying more biofusls for
transport fusl; progressing carban cap-
ture and storage (CCS) demanstrations
1o cut CO, from future fossél fuel use;
and implemanting snagy efficiency
measures in s own operations.

Gas production facliies have sg-
nificartly Fighes energy efficiency than
thosa that Lse coal and can be installed
much iaster than coal-fred of nuclkear
piants. Addiicraby, ihey offer a groat
deal of procuction axpansion, sinca
tocday's plants curmently are running at

LEADING THE WAY
Shad Iy actively bnl\:lqu & mone sustain
sble snergy system, with gas nl:ynv
@ prominant rie in s highly diversi-
fied snergy porticiio. In Norh America
sione, Sheils natwal gas production
could double between now and 2015,
wiih the potential 1o reach ovor 400,000
bamels of of squivalent per day. Shel
has inwestod mors than $17 tallion in
Marth American natural gas sxploration
and dovelopment since 2001
Undoubtedy, natural gas will ba an
impontant component of our enengy
mix now and well int the uture,

O

wwrwshell.com

NATURAL GAS: THE FUTURE OF ENERGY

Shill cims fo be the most

mmuhusolmmswmlmdagiubdd m..n r customers

need. has invested more than
2001 os it's good for the

$17 Hlllun in Ncluml Gas m?lomllun since

and

ECONOMY | [tsonuns

SHELL: A LEADER IN NATURAL GAS —

ENVIRONMENT mwmn«mm“

NOW & IN THE FUTURE

Mwe_mwmmmiﬂmmddmpmium-hthﬂMr

m w202 B

“bubm

Mare than half of 56,

h“m.m..,m 23 min ko isperiatrs

over ity st o

gas il Americas production

903 within the ra frw yours

Y

D13 D14

SOURCE: Shell, print advertisement, Forbes,
July 18,2011, 60, MediaRadar

SOURCE: Shell, print advertisement, Fast Company,
September 1, 2011, 44, MediaRadar

THE WORLD

NEEDS
MORE

1t will tak

Oil. Alternat

the cleanest-

In Austraila, we'rg]
largest natural gas

www.shell.com/letsgo

D15
CAMPAIGN: We Agree

V!
and help create a hrl'!mf future for all of us.
Learn mare at chevron.com/weagree

B _ SOURCE: Chevron, pmr advertisement, New Yorker,

AlE S ) I September 5,2011, 5, New Yorker Archive
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LET’S BRIGHTEN THE FUTURE
WITH NATURAL GAS.

How will wie most snangy demord o3 cer population giows® Witk innavalion-bke the advanced
technology that uniocks voul iwscwrces of domestic natunal goi, chron.butring energy bo pows:
aut lives. We o7 possionate cboul devaloping rakurcl gas in an emvironmensally and socially
respansible way. v Frs global cashare shale gas op principhes ore designod o protect
which means we con provide mose

hell.us /naturalgas.

watet, air, land and the communities whers we ogoroie, Al
energy naw and in tha fukors. To learn mom plsase vint s

LET’S GO. @

| gorne of warm the midgaoma snack ~ it's an
ral gas %o mam thae 40 counites asound
d half the COn of coal. s one of the miost

O years. And it's one of o nember of diffeiens souices of
hain cur [ives today and int e heura. lef's brooden fhe

D oo

D16 D17

CAMPAIGN: Let's Go CAMPAIGN: Let's Go

SOURCE: Shell, print advertisement, Pittsburgh SOURCE: Shell, print advertisement, The Economist
Magazine, January 1, 2013, 53, MediaRadar (US), April 20,2013, 13, MediaRadar

LET’S LIGHT
UP OUR LIVES WITH
CLEANER ENERGY.

D18
CAMPAIGN: Let's Go

Search: Sholl Let's Go
@ LET'S GO. v . W
SOURCE: Shell, print advertisement, New Scientist

(UK), July 20, 2013, 16, MediaRadar
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D19
CAMPAIGN: Let's Go

SOURCE: Shell, “School" digital
advertisement, Facebook, X/ Twitter,
YouTube, April 15,2013, 00:28,
https://www.ispot.iv/ad/7oJf/shell-
mix-of-energies-school, archived
November 21, 2025, at https:/
perma.cc/5FGA-AMXD

TRANSCRIPT:

V0. [00:00 - 00:08]: At Shell, we
believe the world needs a broader
mix of energies to move, to keep
warm, to make clay piggies

V.O. [00:13 - 00:21]: That's why

we are supplying natural gas to
generate cleaner electricity that
has around 50 percent fewer CO2
emissions than coal

V.O.[00:26 - 00:28]: Let's broaden
the world's energy mix. Let's go.

LOGO: Shell

www.shell.com/letsgo

277 W
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D20
CAMPAIGN: Energy Lives Here

SOURCE: ExxonMobil, “Natural

/" digital advertisement,

ok, X/ Twitter, YouTube,
cember 22,2013, 00:28, https./
www.ispotitv/ad/7fYB/exxon-mobil-

~
O

D¢

natural-gas, archived November 21,

2025, at https://perma.cc/K32C-
S6CU

TRANSCRIPT:

\V.O. [00:00 - 00:06]: What kind of
nergy is undant, it can help
provide the power for all this?

V.O.[00:07 - 00:08]: Natural gas.

V.O.[00:10-00:14]: More
before, America’
generated by it.

than ever

tricity is

V.O.[00:15 - 00:25]: ExxonMobil
uses advanced visualization and
drilling technologies to produce
natural gas, powering our lives
while reducing emissions by up
nt

to 60 perce

V0. [00:25 - 00:27]: Energy
lives here.

LOGO: ExxonMobil

e T hie U.S. 5 @ world lead

ith natural gas

#energyquiz

D21
CAMPAIGN: Energy Quiz

SOURCE: ExxonMobil,
“Reducing CO2 Emissions,’
digital ad ment,

Feé ook, X/ Twitter, YouTu
January 29, 2014, 00:28,
https://www.ispottv/ad/7TjN
exxon-mobil-electricity-with-
natural-gas, archived November
21,2025, at https://perma.cc
L 856-TU8BD

vertise

TRANSCRIPT:
V.O.[00:00 - 00:01]: Here's a question for you

V.O. & SUPER [00:02 - 00:08]: When electricity
s generated with natural gas instead of today's

most used source, how much are CO2

VO.[00:08 - 00:12]: Up to 30 percent?
45 percent? 60 percent?

V.O.[00:13-00:16]: The answer is, up to 60

percent less

VO.[00:17-00:21]: And that's a big reason
why the U.S. is a world leader in reducing
CO2 emissions

SUPER: [00:00 - 00:06]: The U.S.is a world

leader in reducing CO2 emissions.

V.O. [00:22 - 00:23]: Take the energy quiz.

WEBSITE: exxonmobil.com/quiz

HASHTAG: #energyquiz

N
o1

V.O. [00:

LOGO: ExxonMobil

- 00:26]: Energy lives here.
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D22 D23

CAMPAIGN: Energy Lives Here CAMPAIGN: Energy Lives Here

SOURCE: ExxonMobil, “Lights
Across America,” digital
advertisement, Facebook, X/ Twitter,
YouTube, November 26, 2015,
00:59, https://www.ispotiv/ad/AlQ)
exxon-mobil-lights-across-america,
archived November 21, 2025, at
https://perma.cc/XFE4-PGGH

SOURCE: ExxonMobil, print advertisement,
The Week, February 7,2014, 9, MediaRadar

TRANSCRIPT:

V0. [00:30 - 00:34]: You may not
even think about the energy that
ights up your world

V.0.[00:35 - 00:36]: But we do

V.O.[00:37 - 00:48]: We're
ExxonMobil, and the cleaner-
burning natural gas we produce
generates more of our electricity
than ever before, helping
dramatically reduce America’s
emissions

LET’S PUT CLEANER V.O. [00:50 - 00:56]: Because turning
ENERGY ON THE MENU. on the lights isn't as simple as just

flipping a switch.

2 axploraton and producion
i s o wswions

V.O. [00:57 - 00:59]: Energy
ives here.

e when natural gas is used

Ty eods CoaneT andigl, we a'e working o Lok lvgs tesenes

cma. And with noual gas aming aicond half the COy of
encvick: s with clecrar enesgy for asound e ret 250 yeae.

Ex¢onMobil LOGO: ExxonMobil

Energy lives here. EXON Mobil Mobil 1

D24
CAMPAIGN: Let's Go

SOURCE: Shell, print advertisement, Fortune,
June 16, 2014, 230, MediaRadar

LET’S LIGHT THE WAY
TO A CLEANER FUTURE.

D25
CAMPAIGN: Let's Go

SOURCE: Shell, print advertisement, Fortune,
June 16, 2014, 229, MediaRadar
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Electricity from
cleaner-burning
natural gas

iIs helping
reduce
America’s
emissions.

Learn More >

Ex¢onMobil

Energy lives here’

D26

co, w

HFCs

CH,

greennouse ga

< IEXEm >

emits half the carbon of coal
when burned for power generation

Fu alj'-'ifm}?éll gas.

D27

tus/953915450605191 1

bp_pl
November 21, 2021, at https:/perma.cc/RXQ6
LHAD

TRANSCRIPT:

g w

VO. [00:14 - 00:16]: Fuels like

natural gas.

SUPER [00:15 - 00:18]: natural

gas emits half the carbon of coal

Now more than ever, America’s
electricity comes from cleaner-
burning natural gas.

Learn More >

Ex¢onMobil

Enecgy lives heore'

D28
CAMPAIGN: Energy Lives Here

Enabling Renewables

Why natural gas complements
wind and solar power so well.

D29
SO

Ne

URCE: Chevron,
/\/, - T

rOrK
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D30
CAMPAIGN: Ludicrous Analogies

SOURCE: Shell, "How is Liquefied
Natural Gas like Wizards? |
Ludicrous Analogies,” YouTube
video, November 2, 2018, 01:05,
https:/www.youtube.com
watch?v=/salkmDwgaQ, archived
November 21, 2025, at https:/
perma.cc/DJ6U-ICZ7

TRANSCRIPT:

VO. & SUPER[00:01 - 00:02]:
How to make the future.

V.O. & SUPER [00:03 - 00:06]: Let's
talk about liquefied natural gas.

V.O. & SUPER [00:07 - 00:15]:
Natural gas is made up of
molecules that are full of energy,
just like other fuels, so they can
power a combustion engine in the
same way.

V.O. & SUPER [00:16 - 00:22]: Or,
to use a ludicrous analogy, think
of gas molecules as tiny, powerful,
transparent wizards.

V.O. & SUPER [00:24 - 00:33]: By
freezing them you get 600 times
more wizards in a tank, meaning
you can transport them more
efficiently.

VO. & SUPER [00:34 - 00:41]: And
the best part is that unlike some
other wizards, LNG is quieter and
emits far less CO2.

V.O. & SUPER [00:45 - 00:47]: So
why isn't LNG being used already?

VO. & SUPER [00:47 - 00:48]: It is!

V.O. & SUPER [00:49 - 00:51]: Now
that's how to make the future.

LOGO: Shell

HASHTAG: #MakeTheFuture

© 2025 CENTER FOR CLIMATE INTEGRITY
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GIVE THE TIMES Account

Share ~

D31

SOURCE: Chevron, "How Abundant Energy Is Fueling
U.S. Growth," New York Times, https.//www.nytimes.
com/paidpost/chevron/how-abundant-energy-is-
fueling-us-growth.html, archived November 21, 2025,
at https://perma.cc/WN3D-GPUA
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We're producing more
natural gas, which burns

50% cleaner than coal In
power generation.

D32

SOURCE: BP, digital advertisement, Politico,
November 7, 2018, MediaRadar

Natural gas
Is an
important backup g
for wind and solaf -
power intermittency

i

D33

SOURCE: BP digital advertisement, Folitico,
November 7,2018, MediaRadar
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BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

P

£ ' LIQUEFIED

NATURAL GAS |

FAR LESS CO2 THAN

E OTHER WIZARL

)

HOW TO

O

SO WHY ISN'T LNG

BEING USED ALREADY?

D34

CAMPAIGN: Ludicrous Analogies
SOURCE: Shell, digital
advertisement, Washington

Post, December 19,2018, 00:15,
MediaRadar

TRANSCRIPT:

V.O. & SUPER [00:00 - 00:02]:
How to make the future.

V.O. & SUPER [00:02 - 00:04]:
. Liquefied natural gas.

1 V.O. & SUPER [00:04 - 00:09]: It's like
tiny, powerful wizards that emit far
less CO2 than some other wizards.

V.O. & SUPER [00:10 - 00:13]: So
why isn't LNG being used already?
[tis!

V0. [00:13-00:13]: Now that's how
to make the future.

LOGO: Shell

HASHTAG: #MakeTheFuture
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keep advancing

T

D35
CAMPAIGN: Possibilities Everywhere

SOURCE: BP, "Fowler, Indiana,” digital
advertisement, Facebook, X/ Twitter, YouTube,
January 21,2019, 00:30, https://www.ispottv/ad
16 1/bp-fowler-indiana, archived November 21,
2025, at https://perma.cc/WJJ5-P354

2025 CENTER FOR CLIMATE INTEGRITY

TRANSCRIPT:

V.O. [00:00 - 00:09]: Welcome to
Fowler, Indiana, one of the windiest
places in America, and home to
three BP wind farms.

V0. [00:10 - 00:19]: In the off chance
the wind ever stops blowing here...
the lights can keep on shining,
thanks to our natural gas, a smart
partner to renewable energy

V.O. [00:20 - 00:23]: It's always ready
when needed, or not

V0. [00:24 - 00:29]: At BP, we see
possibilities everywhere to help the
world keep advancing.

SUPER [00:28 - 00:29]: keep
advancing

LOGO: BP

) |
: Qur natural

gas is the
smart partner
1(0) renewables,,/

&

D36

CAMPAIGN: Possibilities Everywhere

SOURCE: BP, digital advertisement, The Atlantic,

April 5, 2019, MediaRadar

D37

CAMPAIGN: Possibilities
Everywhere

SOURCE: BP, print advertisement,
The Economist (US), May 11,2019,
8-9, MediaRadar

® The world this week Politics

Ametica sentan alrcraft-carri-
€1RI0up to the Middle Eastin
fesponse (o “troubling and
escalatory” signs that iran
might attack American forces

in the region. Iran, meanwhile,

s4id it would no longer abide
by all of the terms of the
nuclear deal it signed with
America and other world
powersin 2065. America
withdrew from that deal last
yearand reimpased sanctions,
Aimiag to cutoff Innianoil
exports; It announced new
sanctions this week, targeting
iron, steel, copper and alumi-
nium, which account for
around 10% of IAn's exports.

Palestinian militants in Gaza
fired hundreds of rockets into
southern Israel, killing four
Israclis. Istaei responded by
pounding Gaza with air strikes,
killing 27 Palestinians. Itwas
the deadliest fighting since
204, A truce was finally bro-
kered by Egype.

South Africans voted ina
general election that was held
25 years after the end of apart-
heid. Polls suggest that the
African National Congress,
which has ruled since 994,
would win again, although

mayor, Bill de Blasio, criticised
his tacistand

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

We see possibilities in
natural gas, the smart
partner to renewables.

See more

D38

8

22 ) keep ad.\/.wing

CAMPAIGN: Possibilities Everywhere

SOURCE: BP, digital advertisement, Politico,
July 8,2019, MediaRadar

™

remarks and hostility towards
greenery. Mr Bolsonaro was
ductoreceive a person-of-the
yearaward from the Brazilian-
American Chamber of Com
merce. Several sponsors had
pulled out of the event

The United States revoked
sanctions it had placed on
Christopher Figuera, the head
o g

Donald Trump invoked exec-

utive privilege in his fight with
| Democrats in Congress, who

want the i

ist May nth 2009 Th May nth 2009

» Stillin the stoning age
The suktan of Brunei respond-
«d to critics of the harsh Islam-
ic penal code he recently pro-
mulgated by suggesting that its
most punish

releasethe unredacted version
of the Mueller report. That
didn't stop the House Judiciary
Committee from holding
William Barr, the attorney-

ment, death by stoning for sex
outside marriage, would not in
practice be carried out, But the
law remains on the books, and
he made no commitment

gruesome
punishments, such as amputa-

general, pt. With
relations souring between the
two branchi tion for theft.

service, who recently turned
against the regime led by Nico-
Lis Maduro and fled the coun-

Americas’s treasuty secretary,
Steven Mnuchin, earlier re-
fused to release Mr Trump’s tax

with its smaliest-ever majority. | try. The Ty , arguing
saidthis was an ive for thatthe ™ %

The World Health Organisation | other senior Venezuelan offi- request was being made under

istoinc clals sanc- anobscure law.

vaccinations it tioned to suppor Guaidd,

an effort to o spread hy inhis A federal court found that

of the Ebola virus in the Demo- | effort to oust Mr Maduro. Ohio's congressional districts

cratic Republic of Congo. had been drawn to favour the
L Cortizo, th Republ d

S left’s candidate, was declared they be remade for the 2020

A New York state of mind the winner in Panama’sunex-  election. Itisthe d

Brazil's president, Jair Bolso- pectedly close presidential ruling to strike down partisan

naro, cancelled atrip to New election. Hecampaigned most- | gerrymandering, aftera

York after some groups and the

We see possibilities in
the sun and wind

Iy on tackling corruption.

similar case in Michigan.

King { Thai-
land was crownad in an elab-
orate three-day sequence of

)} ceremonies. Shortly after-

wards, the Election Commis-
sion announced theofficial
results of the election heid in
March. It altered the formula
for allocating seats, thereby
depriving the opposition
coalition of a majority in the
lower bouse of parliament.

Officials in Pakistan con-
firmed that Asia Bibi, a Chris-
tian woman whase death
sentence on trumped-up char-
gesof insuiting the Prophet
Muhammad was overturned in
October, had been allowed to
leave the country. The quash-
ing of Ms Bib/'s blasphemy
sentence by the supreme court
had prompted protests from
islamic hardliners. She was
remanded incustody until
January, when a legal chalienge
10 her acquittal was rejected.

The government of Myanmar

imprisonment after revealing
details of a massacre of Muslim
civilians by the ammy.

North Korea tested a series of
short-range missiles. Although
thisdid not break the country’s
self-imposed moratoriumon
testsoflong-range missiles
and nuckear weapons, It was
interpreted as a signal that the
North was chafirg at the slow
progress of arms-control talks
with Ametica.

Notthe right's result
Turkey's electoral board suc-
cumbed to weeks of pressure

| from the ruling party and

annulled an edection in March
for the mayor of Istanbul,
narrowly won by the opposi-
tion candidate, Ekrem
Imamoglu. Mr Imamogiu has
been removed from officeand
replaced by ted

| P 2
ers to mark Burmese New Year,

including two journalists
working for Reuters who had
been sentenced to seven years

mayor. A fresh election has
been called for june 231d. Many
observers saw this as adeadly
blow to Turkish democracy.

The world this week

Denmark called an election for
June sth. The Social Democrats
are expected to take back pow
er from the centre-right, large-
ly because their leader has
echoed hawkish policies on
migration, for instance agree-
ing that the police should be
allowed to strip asylum-seek-
ers of jewellery and cash.

Britain's Conservative Party
suffered huge lossesinlocal
dections, The drubbing, losing
44 councils and 1,334 seats, was
the heaviest since 1995 Small
anti-Brexit pasties were the
beneficiaries, as Labour failed
to capitalise. Tory Mps called
for the prime minister 1o re-
sign. Theresa May, however,
compared berself to Liverpool,
afootball team that made 3
spectacular comeback ina
game agalnst Barcelona this
week, overtuminga 3-o deficit.
Mrs May’s Brexitdeal isalso 3-0
down, after thumping defeats
in the House of Commons; but
her team has been scoringown
goals for years.
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D40

CAMPAIGN:
Possibilities Everywhere

SOURCE: BP, “Unpredictable”
digital advertisement, Facebook,

— —
T = X/ Twitter, YouTube, September 12,
miniature power plant 2019, 00:29, https://www.ispotiv
SEICNEs conyetsion ad/oFi2/bp-unpredictable, archived
— = e November 21, 2025, at https:/

perma.cc/4PQY-V45L

TRANSCRIPT:

V.O.[00:.02 - 00:17]: Around here,
the only predictable thing about the
weather is... it's unpredictable

V.0O. [00:08 - 00:10]: So we make the
most of it when the sun does shine

V.O.[00:11 - 00:15]: That's why BP
is partnering with Lightsource,
Europe's largest solar company.

V.O.[00:16 - 00:23]: And, should
the weather change, yet again,
our natural gas can step in to keep
the power flowing and the lights
shining, no matter the forecast

V.O. [00:24 - 00:29]: At BP, we see
possibilities everywhere to help the
world keep advancing.

SUPER [00:26 - 00:29]: keep

advancing
LOGO: BP

D39 TRANSCRIPT:

CAMPAIGN: Miniature Science V0. [00:08 - 00:12]: Here you see a conveyer belt carrying coal

. ‘ which creates heat

SOURCE: ExxonMobil, “Miniature Science #1:

Power Plant CO”‘VO@‘O”"‘ YouTube video, June 9, V0. [00:12 - 00:18]: Boiler makes steam, steam spins motor.

2019, 00:69, archived June 1, 2020, at https://web. This is basically how coal generates electricity.

archive.org/web/20200601014510/https://Www.

outube.com/watch?v=0ytOnw TgwF0 VO.[00:19 - 00:21]: And when the steam stops, the power goes out.

V.O. [00:25 - 00:26]: A little cleaning up to do

V.. [00:34 - 00:35]: Boiler all nice and shiny.

-

V.O.[00:36 - 00:37]: Add more water.
V.O. [00:41 - 00:44]: But now, a different energy source.
V.O. [00:48 - 00:49]: And, we have electricity again

SUPER [00:50 - 00:55]: Natural gas generates cleaner electricity
with less CO2.

SUPER [00:56 - 00:57]: This is big

LOGO: ExxonMobil
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PERCENT CUT FROM
CARBON FOOTPRINT

(o], [[e]

8.4%

PERCENT CUT FROM
CARBON FOOTPRINT

ILLINOIS

4.9%

PERCENT CUT FROM
CARBON FOOTPRINT

MICHIGAN

3.4%

PERCENT CUT FROM
CARBON FOOTPRINT

NEW YORK

4.8%

PERCENT CUT FROM
CARBON FOOTPRINT

PENNSYLVANIA

8.4%

PERCENT CUT FROM
CARBON FOOTPRINT

ALABAMA

PERCENT CUT FROM
CARBON FOOTPRINT

PERCENT CUT FROM
CARBON FOOTPRINT

PERCENT CUT FROM
CARBON FOOTPRINT

GEORGIA

4.9%

PERCENT CUT FROM
CARBON FOOTPRINT

NORTH CAROLINA

3.9%
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D41

SOURCE: ExxonMobil, social media post, Facebook,

October 18,2019, 00:14, https://wwwfacebook.com
share/v/16vmg9/XWB

Ex¢onMobil

© 2025 CENTER FOR CLIMATE INTEGRITY

D42

SOURCE: ExxonMobil, digital advertisement,
Facebook, November 23, 2019, 00:25, https://www.
facebook.com/ads/library/?id=438987866765702,
Meta Ad Library

TRANSCRIPT:

SUPER [00:00 - 00:03]: WHEN IT COMES
TO CLEANER ENERGY

SUPER [00:03 - 00:07]: SOME THINGS JUST
WORK BETTER TOGETHER

SUPER [00:08 - 00:09]: WE'RE LEADERS
IN'NATURAL GAS

SUPER[00:10 - 00:12]: WHICH IS RELIABLE
AND ABUNDANT

SUPER[00:12 - 00:14]: AND SUPPORTS
RENEWABLE ENERGY

SUPER[00:15 - 00:17]: COMBINED

SUPER[00:17 - 00:18]: THEY'RE THE PERFECT PAIR
SUPER [00:18 - 00:19]: FOR A CLEANER

SUPER [00:20 - 00:21]: ENERGY FUTURE

LOGO: ExxonMobil
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Watch the full film at
bp.com/USNatGas

© 2025 CENTER FOR CLIMATE INTEGRITY

D43

SOURCE: BP, digital
advertisement, Facebook,
Instagram, December 4, 2019,
00:18, https://wwwifacebook.com
ads/library/?id=500078634186778

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

Meta Ad Library
TRANSCRIPT:

V.O. & SUPER [00:01 - 00:05]:
Natural gas can become the
centerpiece of a net zero
carbon economy.

V.O. & SUPER [00:05 - 00:07]: It's in
the energy mix now.

V.O. & SUPER [00:07 - 00:11]: The
perfect partner to renewables and
already fueling our lives.

SUPER [00:12 - 00:17]: Watch the
full film at bp.com/USNatGas

LOGO: BP

WHEN IT COMES TO
CLEANER ENERGY

=

WE'RE LEADERS IN
NATURAL GAS

AND SUPPORTS
RENEWABLE ENERGY

THEY'RE THE
PERFECT PAIR

. =

|

SOME THINGS WORK
BETTER TOGETHER

WHICH IS
RELIABLE AND ABUNDANT

COMBINED

D44

SOURCE: ExxonMobill,

social media post, Facebook,
December 4, 2019, 00:30,
https://www.iacebook.com/share

v/1GVnXygPQm/
TRANSCRIPT:

SUPER [00:00 - 00:03]: WHEN IT
COMES TO CLEANER ENERGY

SUPER [00:03 - 00:06]: SOME
THINGS JUST WORK BETTER
TOGETHER

SUPER [00:06 - 00:09]: WE'RE
LEADERS IN NATURAL GAS

SUPER[00:10 - 00:12]: WHICH IS
RELIABLE AND ABUNDANT

SUPER[00:13-00:16]: AND
SUPPORTS RENEWABLE ENERGY

SUPER[00:16 - 00:19]: COMBINED

SUPER [00:20 - 00:23]: THEY'RE
THE PERFECT PAIR

SUPER [00:23 - 00:27]: FOR A
CLEANER ENERGY FUTURE

LOGO: ExxonMobil
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COMBINED PERFECT PAIR CLEANER ENERGY FUTURE
D45 TRANSCRIPT:
SOURCE: ExxonMobil, digital advertisement, SUPER [00:00 - 00:03]: WHEN IT COMES TO CLEANER ENERGY

Facebook, December 14, 2019, 00:26, https:/www.
facebook.com/ads/library/?id=452326435699710, SUPER [00:03 - 00:06]: SOME THINGS JUST WORK BETTER TOGETHER

ey SUPER [00:06 - 00:09]: WE'RE LEADERS IN NATURAL GAS
SUPER [00:09 - 00:10]: WHICH IS RELIABLE AND ABUNDANT
SUPER[00:11 - 00:14]: AND SUPPORTS RENEWABLE ENERGY
SUPER [00:156 - 00:16]: COMBINED
SUPER[00:17 - 00:19]: THEY'RE THE PERFECT PAIR
SUPER [00:20 - 00:21]: FOR A CLEANER
SUPER [00:22 - 00:23]: ENERGY FUTURE

LOGO: ExxonMobil
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What's it like living with
natural gas?

\J

with up to 60% fewer
i CO, emissions than cgal

That's up to you

Getting the folding just right?

5 2025 CENTER FOR CLIMATE INTEGRITY

D46

SOURCE: ExxonMobil, digital
advertisement, YouTube,
January 1, 2020, 00:30, MediaRadar

TRANSCRIPT:

SUPER [00:00 - 00:04]: What's it like
living with natural gas?

SUPER [00:05 - 00:09]: It creates the
power to get the laundry done

SUPER [00:10 - 00:12]: with up to
60% fewer CO2 emissions than
coal

SUPER [00:16 - 00:18]: Getting the
folding just right?

SUPER [00:18 - 00:20]: That's up
to you

SUPER [00:20 - 00:24]: Reliable,
cleaner natural gas

SUPER [00:20 - 00:24]: The
housemate you can count on

LOGO: ExxonMobil

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

in natural gas

they work

renewable energy

better together.

D47

SOURCE: ExxonMobil, social media
post, Facebook, January 9, 2020, 00:21,
https://www.facebook.com/ExxonMobil
videos/1231418210362017

TRANSCRIPT:

SUPER [00:00 - 00:06]: Why is it important
to invest in natural gas and renewable energy
like wind and solar?

SUPER [00:07 - 00:09]: Because they work
better together.

SUPER [00:09 - 00:17]: With natural gas expected to
supply about 200 years’ worth of energy, it can help
support renewables as we optimize for the future.

LOGQO: ExxonMobil
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It creates the power to
cook your meals efficiently

| —

How does natural gas
help around the house?

Chef skills?

That’s all you

~ withupto 60%

L] fewer CO, emissions

- thancoal
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D48 TRANSCRIPT:

SOURCE: ExxonMobil, social media post,
Facebook, February 5, 2020, 00:26, https:/www.
facebook.com/watch/?v=1422441951268133

SUPER [00:00 - 00:03]: How does natural
gas help around the house?

SUPER [00:04 - 00:06]: It creates the power
to cook your meals efficiently

SUPER [00:07 - 00:08]: and quickly

SUPER [00:09 - 00:11]: with up to 60% fewer
CO2 emissions than coal

SUPER [00:16 - 00:17]: Chef skills?
SUPER [00:18 - 00:19]: That's all you

SUPER [00:20 - 00:24]: Reliable, cleaner
natural gas

SUPER [00:20 - 00:24]: The housemate
you can count on

LOGO: ExxonMobil

© 2025 CENTER FOR CLIMATE INTEGRITY

to transforming the
way we get around

and fueling
our lives

Natural gas is shaping
a cleaner world

7’

ExgonMobil ExonMobil

From improving
household efficiencies

ExonMobil ExgonMobil

4
k 4

It's generating
electricity

ExgonMobil ExonMobil

with up to 60% fewer
CO2 emissions than coal

D49

SOURCE: ExxonMobil, digital
advertisement, Facebook,
April 16,2021, 00:32, https://
wwwifacebook.com/ads
library/?id=196496375410254

Meta Ad Library

TRANSCRIPT:

SUPER [00:00 - 00:02]: Natural gas is shaping
a cleaner world

SUPER [00:04 - 00:07]: From improving
household efficiencies

SUPER [00:10 - 00:12]: to transforming
the way we get around

SUPER [00:14 - 00:16]: It's generating
electricity

SUPER [00:17 - 00:19]: and fueling our lives

SUPER [00:20 - 00:23]: with up to 60% fewer
CQO2 emissions than coal

LOGO: ExxonMobil
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Meet Marissa. Her factory needs power 24/7. But this power produces emissions. To help reduce them

NEN NER EER BED HEF NEF

the grid still supplies

continuous power

from sources like natural gas

Marissa had solar panels installed. And when the sun’s not shining

Shell helps power Now and into the future.

businesses.

So Marissa’s factory can
deliver all year round.

and renewables.

© 2025 CENTER FOR CLIMATE INTEGRITY

D50

SOURCE: Shell, social media post,
X/ Twitter, February 6, 2024, 2:00
AM., 00:43, https://x.com/Shell/
status/1754761879254176045
archived November 25, 2025, at
https://perma.cc/8L XE-3DUG

TRANSCRIPT:

V.O. & SUPER [00:00 - 00:07]:
Meet Marissa. Her factory needs
power 24/7. But this power
produces emissions.

V.O. & SUPER [00:08 - 00:24]:

To help reduce them Marissa
had solar panels installed.

And when the sun’s not shining
the grid still supplies continuous
power from sources like natural
gas and renewables.

V.O. & SUPER [00:25 - 00:29]:
So Marissa's factory can deliver
all year round.

V.O. & SUPER [00:30 - 00:36]:
Shell helps power businesses like
Marissa's. Now and into the future

LOGO: SHELL

WEBSITE: shell.com/
poweringprogress

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX
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APPENDIX E: Pushing the False Solution of Carbon Capture and Storage

E1
CAMPAIGN: Op-Ed Series

The Path Forward

on Climate Change

Climate change may appear as confusing as a  may even limit our ability to respond effectively
maze— especially considering the economic and  later.

social consequences of climate policy proposals,

the gaps in scientific understanding and the  line and electric) cars and advanced diesel vehicles
and fuels all hold promise for transportation.

A responsible path forward must be marked  Although battery technology appears to require
by rational scientific, economic and technical major breakthroughs, sources such as solar, wind
analysis. And it must include actions now on sev-  and biomass can satisfy some limited needs now,

promise of future technology.

SOURCE: ExxonMobil, “The Path
Forward on Climate Change," print
advertisement, Washington Post,
April 6, 2000, A20, archived March
12,2006, at https://web.archive.
org/web/20060312063542/http:
www.exxonmobil.com/Corporate

Technologies such as fuel cells, hybrid (gaso-

eral fronts: and possibly more later. Further in the future, hy- Newsroom/O D Eds/O D EdsSearch.
m Continued research to understand the climate  drogen may play a role in nearly pollution-free
system power, but this technology faces enormous chal- as #01 1 999
m Cost-benefit analyses of pro- lenges.
posed responses All citizens Other research seeks
W Research on and develop- ways to capture and store car-

ment of promising technology have a right to know bon dioxide emitted during the

Removal of regulatory and
tax restrictions that hamper
introduction of new technol-

the consequences use of fossil fuels. Even less-
of suggested

conventional options, such as
marine fertilization to absorb car-

ogy and present barriers to governmental policies. | bon dioxide, should be exam-

its widespread application

ined.

W Promotion of energy efficiency.

Successful companies have long recognized

Universities, industry, national laboratories  the importance of lowering costs. Reduced energy
and consumers can each contribute to this  use helps meet this goal and lowers emissions,
process. too. Recently, the U.S. Department of Energy an-

The role of government should be to support  nounced that reductions by companies that volun-
and encourage research on climate science and  tarily report their results tripled between 1994 and
private investment in technology, rather than to tar- 1998. Private industry has also begun to share in-
get programs that support particular views. Inall  formation on best industrial operating practices
cases, we must recognize the importance of elimi-  and to promote joint research on efficiency steps.

nating regulations and other barriers that inhibit

As gaps in climate science are being filled,

commercialization of cost-effective technologies. these approaches can lead to real changes in

All citizens have a right to know the conse- emissions trends without harming economies and
quences of suggested governmental policies. lifestyles. At ExxonMobil, we endorse these steps
Proposals to address climate change issues must  and conduct our own research and operations in
first be analyzed to assess their costs and bene-  ways that support them. We believe it's the re-
fits to society. Policy mistakes can be serious and  sponsible path forward.

Ex¢onMobil

For a more-detailed Global Climate Change brochure, write ExxonMobil, Dept. E, 5959 Las Colinas Bivd., Irving, TX 75039-2298,

or see our Web site, www.exxon.mobil.com.

www.exxon.mobil.com

© 2000 Exxon Mobil Corporation

E3
CAMPAIGN: Op-Ed Series

A responsible path
forward on climate

This week the Global Climate and Energy
Project (GCEP) was announced at Stantord
Unitversity. The infliative crealas an

and prosperity needs. 1L wil lock at the Tul spec-
trum of enesgy resources and end uses, includ-

acatemic and private-sector collaboration that

ing and of
eecticity, advanced transportation options, the

Is Intended to precom-
mercia research on ways to addrass climate
and anergy ssues.

T multiyesr project

us@ of hydrogen, the contritution to
ba made by fuels derived from crops and
plants, and next-gengration coal, nuclesr and

allianca among ExxonMobil and ciher leading
global comparnies. These

It ¥ assess the potential for carbon sa-
auestration and for carbon

compariss wil provide sig- doxide separation and
nificant sustained funding storage.

for research at Stanford

The infrastructurs re-

and complementary aca- quired o produce and de-
demic mstitutions world- lver energy products will
wida. be addressed, along with

It iz hoped that this

Initiative will acceiarate the development of iow-
TESSION energy that
wil b practical and aconomic.

Stanford has a rich history of daveloping
sirategic parinerships 10 address pUbc ssues
uging advanced technologles. It has itsalf writ-
ten that "thés century's energy chalilengs is to
accommedate a transition to naw lachnologias:
and new anergy aptions in a way that recog-

neeed advances in mate-
iais,
agement.
The tocus wil not be piaced solely upon
incustrialzed country options — It will also in-
cluda the prospects for truly global adoption of
advanced technologies.
Batancing the long-term risks of cimate
changa against sociaty’s need for unsubsidized
but affordable eneegy requires improved knod-

nizes the centrality of enargy use

Baing in thy and its

edgs, among many

1o the aspirations of 1he developing workd for a
battar ifa,”
Wa wholehasrtadly agroe,
©On an overal basis, many of today's sug-
aranotas
anargy efficient, environmantally benaficial or
economic as competing fossil fuals. Thay ane
often sustained only through special advan.
tages and governmant subsidies. This is not a
dasirabils basks for public policy or the provision
of energy.
Tha GCEP will try 1o find nnovative and
cost-effactive ways to approach both energy

In fact, we believe that technology pro-
vides thi key avanue to solutions that manage
Iong-toem risk and prasenye prosperty. And de-
vaopmant of technoiogical cptions will almaost
cartainly requine decades of msaarch and many
bilions of dofiars of investment over an ex-
tendod penod.

This initiathva is the beginning of what is
an admittedly ambiious undartaking that will re-
quire the sustained application of signiScant ra-
sources. Yet we ars confident thal the efior wil
help guida us toward a sustainable and environ-
mantaly sound enargy fulurs.

Ex¢onMobil

and ot topics v our Wab
© 200 Loeon Mobl Corporston

E5

CAMPAIGN: Taking on the World's
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E2
CAMPAIGN: Op-Ed Series

SOURCE: ExxonMobil,

‘A responsible path forward on
climate,” print advertisement,
New York Times, November 22,
2002, A27, archived March 12,
2006, at https://web.archive.org
web/20060312063542/http:
www.exxonmobil.com/Corporate

Newsroom/OpEds/OpEdsSearch.

asp#011999

IN THE NEW ENERGY FUTURE, WE'LL NEED

. Toughest Energy Challenges
Capturing carbon

A means of reducing major sources of incistrial
C0; emissions may be within grasp.

SOURCE: ExxonMobil, “Capturing
Carbon," print advertisement,
New York Times, November 2,
2006, A27, archived November

SOURCE: ExxonMobil, print
advertisement, New Yorker, May 18,
2009, 39, New Yorker Archive

©f all 1he long-lerm options 1o mduce emis-  nologies in cur own of and gas cperalions
e of L adin d thers for over thrve

decaces. Tha incudes imohement win GCS

Threugh o poccss of sopamiing cahon
dicooce from gas sireams, compressing it,

n gas
one: milion melric 1ons of CO; have boon so-
‘questored each year snce 1968,

10, 2008, at https://web.archive.
org/web/20061110210618/http:

Varsporting i by pipeling, and ingocting it That's why Exconbobil is pleasod to
underground  for

www.exxonmobil.com/Corporate
Newsroom/OpEds/OpEdsSearch.
asp

Depliotod of o
e merein

More natural gas production.
Fewer emissions.
By freezing CO,, we can do both.

00, s found In many sources: of naturl gas. At Exacebicts, we've developed &
ow inchnology, Froeen: Zone” that mons effciently removs this
emantec GO, — vk s 16 Forase e sl supply of nab.rd gad.

Dee salive acutar

E4
CAMPAIGN: Real Energy

oY
required on the kong-leem integrity of under-  Climate and Energy Project #l Stanford
ground options for OO, slomge, Uinhvosity.
To address these concerns, the Studes ndicate thal Carbon Capture
Evropaan [ pan  and Storge b & meaor
a ground ] initative called to reducing GO; emssions
“COZRMAVe” 10 estabiish scionilic moni- ovar s cenlury, By bringing kay inchasiry
3 R ’ . et k. ot
of geclogeal CO. storage. gether in s major scientific study, the
ExeonMobi has been imvoived in the  CO2AaMoVe projact has the potential to
devalopment and utization of these tech-  heip make this happen.

Ex¢onMobil

Vit s e o

SOURCE: Shell, print
advertisement, Time, December
22,2008, 51, https://time.com/
vault/issue/2008-12-22/page/51
November 18, 2025, at https:/
perma.cc/2VNB-LSGV, The TIME
Magazine Vault

Using s tnchrolgy, we nemove OO, o natural gas by frst resasing. then meftng
It The capausect ©O, may then b safily sioree, 50 1 won e the stmosphone,
L 9 $100 million In & new d

planil in Worming 16 cemonsirats this procoss.

Becaus when lechnckgy I U Incresse Our energy supply whis recucing
wrmissions, s & cual borell for ol of U,

Ty axoraretl com

ges

© 2025 CENTER FOR CLIMATE INTEGRITY 70


https://web.archive.org/web/20060312063542/http://www.exxonmobil.com/Corporate/Newsroom/OpEds/OpEdsSearch.asp#011999
https://web.archive.org/web/20060312063542/http://www.exxonmobil.com/Corporate/Newsroom/OpEds/OpEdsSearch.asp#011999
https://web.archive.org/web/20060312063542/http://www.exxonmobil.com/Corporate/Newsroom/OpEds/OpEdsSearch.asp#011999
https://web.archive.org/web/20060312063542/http://www.exxonmobil.com/Corporate/Newsroom/OpEds/OpEdsSearch.asp#011999
https://web.archive.org/web/20060312063542/http://www.exxonmobil.com/Corporate/Newsroom/OpEds/OpEdsSearch.asp#011999
https://web.archive.org/web/20060312063542/http://www.exxonmobil.com/Corporate/Newsroom/OpEds/OpEdsSearch.asp#011999
https://web.archive.org/web/20060312063542/http://www.exxonmobil.com/Corporate/Newsroom/OpEds/OpEdsSearch.asp#011999
https://web.archive.org/web/20060312063542/http://www.exxonmobil.com/Corporate/Newsroom/OpEds/OpEdsSearch.asp#011999
https://web.archive.org/web/20060312063542/http://www.exxonmobil.com/Corporate/Newsroom/OpEds/OpEdsSearch.asp#011999
https://web.archive.org/web/20060312063542/http://www.exxonmobil.com/Corporate/Newsroom/OpEds/OpEdsSearch.asp#011999
https://web.archive.org/web/20061110210618/http://www.exxonmobil.com/Corporate/Newsroom/OpEds/OpEdsSearch.asp
https://web.archive.org/web/20061110210618/http://www.exxonmobil.com/Corporate/Newsroom/OpEds/OpEdsSearch.asp
https://web.archive.org/web/20061110210618/http://www.exxonmobil.com/Corporate/Newsroom/OpEds/OpEdsSearch.asp
https://web.archive.org/web/20061110210618/http://www.exxonmobil.com/Corporate/Newsroom/OpEds/OpEdsSearch.asp
https://web.archive.org/web/20061110210618/http://www.exxonmobil.com/Corporate/Newsroom/OpEds/OpEdsSearch.asp
https://time.com/vault/issue/2008-12-22/page/51/
https://time.com/vault/issue/2008-12-22/page/51/
https://perma.cc/2VNB-LSGV
https://perma.cc/2VNB-LSGV

APPENDIX E: PUSHING THE FALSE SOLUTION OF CARBON CAPTURE AND STORAGE

E——— ] » -, E6
| e ('.«l]l‘ ;Nl‘ul l!l)['k ¢GCmes = CAMPAIGN: Taking on the World's

Toughest Energy Challenges

VOL CLVIL  Na 84680 o NEW YORK, TURSIIAY. MAY 19, 2000 150

¢ N\ 03:;“ to Toughen Rules SOURCE: ExxonMobil, print
g mlskiopaand Mileags advertisement, New York Times,
Q| 55 to ccept Sofifomi Aste Sensen/ May 19, 2009, cover, https://archive.

35 Miles Per Gallon for Fleet by 16 : :
nytimes.com/www.nytimes.com

indexes/2009/05/19/pageone
scan/index.html, archived
November 18, 2025, at https:/
perma.cc/28Q6-TQ48

New York Times Archive

S
% W
e oA ExconMobil (.h

# E7
s CAMPAIGN: Taking on the World's
= Toughest Energy Challenges

SOURCE: ExxonMobil, print

2010, 85, MediaRadar

(£ One of the best ways to reduce greenhouse
gases is to keep them from entering the
atmosphere in the first place. x eumwe s

In Wyoming. we've just
bt plar ¥ , gas. ¥'sone
At o Wy Wk e

| P, . Goecens

More at mceonmobl comicts
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advertisement, Time, December 27,

¢

b

ODOE § OS2

mnlﬂobll on capturing CO,
)

Stephen Greenlee
Senior Geoscientist
Ex¢onMobil

00:09 J 00:32

Technology to reduce greenhouse gas emissions

OD3ES ¢ 0032

E8

CAMPAIGN: Taking on the World's
Toughest Energy Challenges

SOURCE: ExxonMobil, “Capturing
CQO2," television advertisement,
00:32, archived May 25, 2010,

at https://web.archive.org
web/201005625000042/http:/www.

exxonmobil.com/Corporate/news
ad_corpus capturingco?.aspx

TRANSCRIPT:

STEPHEN GREENLEE (Senior
Geoscientist, ExxonMobil) [00:02
- 00:07]: Natural gas is a cleaner-
burning fuel, yet, a lot of natural
gas has impurities like CO2 in it.

GREENLEE [00:08 - 00:16]:
Controlled Freeze Zone is a new
technology being developed by
ExxonMobil to remove the CO2
from the natural gas so we can
safely store it where it won't get
into the atmosphere

GREENLEE, VO. [00:17 - 00:22]:
ExxonMobil is spending more than
$100 million to build a plant that
will demonstrate this process.

GREENLEE, V.O. [00:23 - 00:29]:

I'm very optimistic about it because
this technology could be used to
reduce greenhouse gas emissions
significantly.

SUPER [00:25 - 00:271:
Technology to reduce
greenhouse gas emissions

LOGO: ExxonMobil
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E9

SOURCE: Shell,
print advertisement,
Globe and Mail,
November 18,2014,
14, MediaRadar

wwewshiell.co/quest

WMWMWWHM«M&EWMMGWM
hydrocarbons are demanded for energy wa have a respensibilily Io lean how o reduce the

CO, generated by hydrocarbons.

DEEP DOWN THERE, W e s i e e ot st A
WE HAVE A SOLUTION Canada, we have just started up the first carbon capture and siorage fadilityin the oil sands.

W call this project Quest.

Quast will safely capture and stare more than one millien fannes of CO, underground each year.
This is equivalent to the annual emissions of about 250,000 cars.

THE QUEST FOR LESS €O,

One answer to rising CO, emissions could be an ive technology called Carbon Wa know this is just the baginning but it's part of a growing global number of carbon capture
Cupmm and Sb:'ge ccs coptures CO, from industrial fociliies and stores it deep and storago projects.
safely and Y

The Guest CCS Project will aka more than one million tonnes of CO, a year from the
Scotford Upgrader and siors it 2 km underground, helping reduce the carban footprint of
the Athabasca il Sands Project, And if's contributing 1o global CCS knowledge, as we
ol work towards a lower carban future,

Learn more at: www.shell co/quest

There is a long and challenging rood ahead of all of us.

But we are commitied o the Guast.
E10

SOURCE: Shell,

print advertisement,
Canadian Geographic,
December 1,2015,
43, MediaRadar

www.shell.ca/quest

CARBOM CAPTURE AND STORAGE.
PUTTING €O, IN ITS PLACE.

EN

SOURCE: Shell, print
advertisement, Wired,
November 1, 2015, 46-47,
MediaRadar

SO, WHAT I WE COLLD HELP TO STOP £02.
FROM EVER| ATMOSPHERE?
AROUND THE WORLD ARE ALREADY DOING

Vi,
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gabie. Arer al, thats whers Pyumcartens W'““““ﬂ
gl v i e m-rwu_ e el SOURCE: Shell, print
“Tha Vel s sty o mwm’ .
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Anne Marie Shough
ExxonMeobil Scientist
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E13
CAMPAIGN: Energy Lives Here

SOURCE: ExxonMobil, “Making
the world's energy go further,
YouTube video, November 25, 2015,
00:45, https://www.youtube.com
watch?v=M6H3 MD4ELIY, archived
November 14, 2025, at https:/
perma.cc/477C-76GC

TRANSCRIPT:

SUPER [00:00 - 00:02]: Anne Marie
Shough (ExxonMobil Scientist)

V0. [00:06 - 00:08]: This is the one
place we're not afraid to fail.

V.O.[00:11 -00:13]: Some of these
experiments may not work.

V.O.[00:17 - 00:19]: But a few
might shape the future.

V0. [00:21 - 00:31]: Like turning
algae into biofuel. New technology
for capturing CO2 emissions

And cars twice as efficient as the
average car today.

V0. [00:32 - 00:39]: Ideas
ExxonMobil scientists are working
on to make energy go further. No
matter how many tries it takes

V0. [00:40 - 00:41]: Energy
lives here

E14
CAMPAIGN: Energy Lives Here

SOURCE: ExxonMobil, “From
Curiosity to Discovery," digital
advertisement, Facebook, X/ Twitter,
YouTube, December 13,2015, 1:00,
https://www.ispottv/ad/AoMk
exxon-mobil-from-curiosity-to-
discovery, archived November 21,
2025, at hitps://perma.cc/786/-
BaXK

TRANSCRIPT:

VIJAY SWARUP [00:01 - 00:08]: Are
you curious? Do you wonder why
things work? Do you look at things
and say, "l can make that better?”

SWARUP [0:08 - 00:15]: These
questions, these curiosities, then
lead to discoveries. And those
discoveries are going to lead to the
solutions for the next 50 years.

SWARUP [00:16 - 00:22]: We have
big, big challenges. One challenge
is to capture the CO2 before it's
released into the atmosphere

SWARUP [00:22 - 00:30]: We
captured more than six million tons
in 2014 alone. That's the equivalent
of eliminating the annual emissions
of more than 1 million cars.

SWARUP [00:31 - 00:46]: In the
longer term, we're working on how
to convert algae into biofuels. The
ultimate objective is to be able to
put it into an existing car, to not
have to redo the engine. That could
be one of the very important parts
of the energy equation in the future.

SWARUP [00:47 - 00:563]: We want
to drive our scientists, we want to
drive our engineers, to never be
satisfied with where we are today
because there are always better
ways to do things.

SWARUP [00:54 - 00:57]: I'm Vijay
Swarup, and I'm a scientist at
ExxonMobil

LOGO: ExxonMobil
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VIJAY SWARUP, Ph.D.

WP Research & Development

Ex¢onMobil

WE'RE WORKING
ON THE HARD STUFF

#CAPTURECARBON
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E15
CAMPAIGN: Energy Lives Here

SOURCE: ExxonMobil, “Carbon
Capture Technology,” YouTube
video, August 5, 2016, 00:30,
https:/www.youtube.com
watch?v=8lj-HWsIPwM, archived
November 21, 2025, at https:/
perma.cc/QTEB-4M9IB

TRANSCRIPT:

VIAY SWARUP, V.O. [00:01 - 00:09]:
Energy is a complex challenge.
People want power, and power
plants account for more than a third
of energy-related carbon emissions.

SWARUP, VO. [00:10 - 00:13]:

The challenge is to capture the
emissions before they're released
into the atmosphere.

SUPER[00:14 - 00:16]: CARBON
CAPTURE TECHNOLOGY

SWARUP, VO. [00:14 - 00:16]:
ExxonMobil is a leader in carbon
capture

SWARUP, V.O. [00:17 - 00:22]:

Our team is working to make this
technology better, more affordable,
SO we can reduce emissions
around the world.

SWARUP, VO. [00:23 - 00:25]: That's
what we're working on, right now.

SUPER [00:24 - 00:25]: WE'RE
WORKING ON THE HARD STUFF.

HASHTAG: #CAPTURECARBON

SWARUP, VO. [00:27 - 00:29]:
Energy lives here.

LOGO: ExxonMobil

- g
@bp plc
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Carbon Capture, Utilization, and Storage (#CCUS) could be vital for
stabilising global temperatures #OGCI #ClimateAction #ParisAgreement

CCUS could provide
13% of emissions
reduction needed

to stabilise global
temperatures

p CLIMATE
INVESTMENTS

OIL AND GAS CLIMATE IMITIATIVE

712 AM - Nov 4, 2016

First Telephone Call 9 words
First Powered Flight 120 feet

First Electronic Computer 1 kilobyte

The oil sands’ first
carbon capture facility
just stored more than
1,000,000 tonnes of CO, = o |

Our quest for innovation has begun ’ ﬁ v 'F{‘

Lounched one year ogo, the new Quest carbon caplure and storage focility
has exceeded expeciations for the safe storage of CO;. Every 30 seconds,
we caphure roughly 1 tonne of carbon and return it deep underground.

With our co-venturers Chevron Canada and Marathon Oil and the support
of the Governments of Alberta and Canado, this unprecedented success has
resulted from Canadian i ity and technology

)

Shell believes Alberto’s climate plan will create even more exciting
opportunities for our industry o innovate through its increased price Wi
on carbon and cop on oil sands emissions. rEIT

Imogine where we go from here. N
shell.ca/quest [

E17

SOURCE: Shell, print
advertisement, Canadian

Geographic, December 1, 2016,

51, MediaRadar

E16

SOURCE: BP, social media post,

X/ Twitter, November 4, 2016,
11:14 AM., https://x.com/bp _plc

status/794558349979197440
archived November 30, 2025, at
https://perma.cc/2TNT-6A2U
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E18
CAMPAIGN: Energy Lives Here

SOURCE: ExxonMobil,

“This is Big," digital
advertisement, Facebook, X/
Twitter, YouTube, October 2,
2017, 00:30, https://www.ispot.
tv/ad/wKjY/exxon-mobil-a-
new-way-to-capture-carbon
archived November 21, 2025, at
https://perma.cc/92PR-4X7C

TRANSCRIPT:

V.O. [00:00 - 00:01]:
This is electricity

V0. [00:07 - 00:08]:
This is a power plant

V.O.[00:10-00:11]:
This is Tim Barckholtz.

TIM BARCKHOLTZ [00:11 -
00:12: That's mel

VO.[00:12 - 00:18]: This is
something he's researching at
ExxonMobil: using fuel cells to
capture carbon emissions at
power plants.

BARCKHOLTZ [00:18 - 00:19]:
This is the potential.

V0. [00:20 - 00:24]: Reducing
CO2 emissions by up to 90
percent, while also producing
more power.

BARCKHOLTZ [00:25 - 00:26]:
This could be big!

V.O.[00:26 - 00:28]: Energy
lives here.

LOGO: ExxonMobil
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N -

E19

CAMPAIGN:
F Unexpected Energy

" SOURCE: ExxonMobil, “Plants,”
YouTube video, March 17,2019,
00:30, https://www.youtube.
com/watch?v=_HahC 6nB3Y,
archived November 21, 2025, at
https://perma.cc/BC69-3BY]

TRANSCRIPT:

V0. [00:03 - 00:07]: Plants
capture CO2. What if other
kinds of plants captured it too”?

V.O.[00:09 - 00:15]: If these
industrial plants had technology
that captured carbon like trees,
we could help lower emissions.

V0. [00:16 - 00:22]: Carbon
capture is important technology,
and experts agree. That's why
we're working on ways to
improve it.

V.. [00:22 - 00:26]: So plants
can be a little more like plants.

LOGO: ExxonMobil

HASHTAG:
#UnexpectedEnergy

E20
CAMPAIGN: Energy Lives Here

SOURCE: ExxonMobil, digital advertisement,
Hartford Courant, October 12,2017, MediaRadar

Inside this box could be the future of carbon capture

How fuel cells could be the real solution to carbon

SPONSORED CONTENT BY Exoniaobil
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E21
SOURCE: ExxonMobil,

WHAT IS WHEN YOU IT'S POWERED CREATED BY “Understanding Carbon Capture

CARBON CAPTURE TURN ON A LIGHT BY ELECTRICITY POWER PLANTS and Storage; YouTuoe video, May
1,2019, 00:60, https://www.youtube.
AND STORAGE, - com/watch?v=PoF61K04kts,
: archived November 21, 2025, at
./ o % https://perma.cc/GZY8-KM3V
; .. TRANSCRIPT:

SUPER [00:00 - 00:03]: WHAT
IS CARBON CAPTURE AND
STORAGE?

SUPER [00:04 - 00:06]: WHEN
YOU TURN ON A LIGHT

SUPER [00:07 - 00:09]: IT'S
POWERED BY ELECTRICITY

SUPER[00:11 - 00:13]: CREATED

BY POWER PLANTS
BUT WHEN WHICH ISN'T GREAT

ENERGY IS MADE FOR THE PLANET ' SUPER [00:15 - 00:17]: BUT

WHEN ENERGY IS MADE
SUPER [00:18 - 00:20]: SO IS CO2

SUPER [00:21 - 00:23]: WHICH
ISN'T GREAT FOR THE PLANET

SUPER [00:25 - 00:27]: SO IT
GETS CAPTURED

SUPER [00:29 - 00:31]: THEN
TRANSPORTED

SUPER [00:33 - 00:36]:
AND STORED SAFELY AND
SECURELY UNDERGROUND

SUPER[00:38 - 00:41]: CCS
CARBON CAPTURE AND
AND THAT CAN MAKE A STORAGE CAN SIGNIFICANTLY

WORLD OF DIFFERENCE REDUCE EMISSIONS

SUPER [00:43 - 00:46]: AND
THAT CAN MAKE A WORLD
OF DIFFERENCE.

LOGO: ExxonMobil

' | AND STORED SAFELY AND
THEN TRANSPORTED SECURELY UNDERGROUND
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CARBON
> CAPTURE &
o woror STORAGE

Reducing greenhouse
gas emissios
&

e i

@ SUBSCRIBE HERE

IS NOT GOOD WE CATCH IT
FOR THE PLANET

TRANSPORT IT

AND STORE IT
SAFELY UNDERGROUND

ExtonMobil E23 TRANSCRIPT:
i -
SOURCE: ExxonMobl, “Catching SUPER [00:00 - 0003]: MEET CO2
Carbon," YouTube video, May 29,
E22 2019, 00:20, https://www.youtube. SUPER [00:04 - 00:07];
com/watch?v=8NagllueEBSY, archived TOO MUCH OF [T IN THE AIR
CAMPAIGN: Unexpected Energy November 21, 2025, at https:/perma. ;
N / _| |2 R . . s
SOURCE: ExxonMobil, digital advertisement, Co/HWAS UPPG ?%F:)F[?FL%ORO;H(E)O?CE%\ETNJ‘ E24
Snapchat, May 13,2019, 00.03, MediaRadar A SOURCE: ExxonMobil, digital advertisement,
SUPER[00:10 - 00:12]; Chicago Sun Times, July 27,2019, MediaRadar

WE CATCH IT

SUPER [00:13 - 00:14]:
TRANSPORT IT

SUPER [00:17 - 00:20): AND STORE
[T SAFELY UNDERGROUND
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NATURAL GAS
IS AN ESSENTIAL FUEL

F N = :f

WE GET IT FROM TO GENERATE
SOURCES UNDERGROUND CLEANER ENERGY g \ ( b |
e g/

(& </
OXYGEN CAUSES

TO SEPARATE

AND TOO MUCH OF IT ISN'T
GOOD FOR THE PLANET

TO KEEP THE CO2 FROM GETTING
INTO THE ATMOSPHERE

SO WE CAPTURE IT

TRANSPORT IT DEEP
UNDERGROUND

——

i

CREATING ENERGY

BUT WHAT'S ALSO FORMED IS
CARBON DIOXIDE

THEELES

AND STORE IT
SAFELY AND SECURELY

T,

PUTTING CARBON BACK
WHERE IT CAME FROM

HELPING TO
REDUCE EMISSIONS

E25

SOURCE: ExxonMobil, social media

post, Facebook, October 22, 2019, 00:45,
https://www.facebook.com/ExxonMobil
videos/1336632276508111, archived
December 1, 2025, at https://archive.ph/7Q40W
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TRANSCRIPT:

SUPER [00:00 - 00:02]: NATURAL GAS IS AN ESSENTIAL FUEL

SUPER [00:03 - 00:05]: WE GET IT FROM SOURCES UNDERGROUND

SUPER [00:06 - 00:08]: TO GENERATE CLEANER ENERGY

SUPER [00:09 - 00:11]: OXYGEN CAUSES THE MOLECULES

SUPER[00:12 - 00:13]: TO SEPARATE

SUPER[00:13 - 00:15]: CREATING ENERGY

SUPER[00:16 - 00:18]: BUT WHAT'S ALSO FORMED IS CARBON DIOXIDE
SUPER[00:19 - 00:21]: AND TOO MUCH OF IT ISN'T GOOD FOR THE PLANET
SUPER [00:22 - 00:24]: SO WE CAPTURE IT

SUPER [00:25 - 00:26]: TO KEEP THE CO2 FROM GETTING INTO THE ATMOSPHERE
SUPER [00:28 - 00:30]: TRANSPORT IT DEEP UNDERGROUND

SUPER [00:34 - 00:36]: AND STORE IT SAFELY AND SECURELY

SUPER [00:37 - 00:39]: PUTTING CARBON BACK WHERE IT CAME FROM
SUPER[00:39 - 00:41]: HELPING TO REDUCE EMISSIONS

LOGO: ExxonMobil
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E26
CAMPAIGN: Only Human

SOURCE: Chevron, “Butterfly,”
digital advertisement, Facebook,
X/ Twitter, YouTube, July 24, 2020,
00:29, https://www.ispotitv/ad
nsNl/chevron-butterfly, archived
November 21, 2025, at https:/
perma.cc/KJAB-MNSH

I“‘.

i '[1

TRANSCRIPT:

VO. [00:05 - 00:14]: It's only human
to pursue the illusive, while also
capturing the possibilities. Even
something like CO2.

‘ ‘\l"iii‘.‘.\ \'_-

V.0O.[00:15 - 00:26]: Over the last
decade, Chevron has spent over

1 billion dollars on carbon capture
projects, and is investing in start-up
companies working to transform
carbon into new forms of energy.

LOGQO: Chevron

2025 CENTER FOR CLIMATE INTEGRITY
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it’s onlyghurfian,to préte
the worldwe all live in ™. ™\

Chevron
the
human
energy
company.

E27
CAMPAIGN: Only Human

SOURCE: Chevron, print advertisement, Foreign
Affairs, September 1, 2020, cover 2, MediaRadar
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SOURCE: ExxonMobil, social media post, X/Twitter,
September 21, 2020, 8:18 A.M., 00:10, https://x.com/
exxonmobil/status/13080177692716974087s=20
archived November 13, 2025, at https://perma.
cc/3MBB-TWWZ
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What if CO2 emissions could
be captured straight from

THE AIR?

E!‘M

could maEL’ thag

]
]

POS II?LE
L

remove CO2 directly from the

ATMOSPHERE

4.

) % ExgonMobil

Global Therr!tat‘s

promising téﬂmlo'gy

to advance
Global Thermostat
technology to

S
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E29

SOURCE: ExxonMobil, social
media post, Facebook, September
21,2020, https://wwwifacebook.
com/reel/378346926516346,
archived December 1, 2025, at
https://archive.ph/ovS6W

TRANSCRIPT:

SUPER [00:00 - 00:02]: What if
CO2 emissions could be captured
straight from

SUPER [00:03 - 00:05]: THE AIR?

SUPER [00:05 - 00:08]: Global
Thermostat's promising technology

SUPER [00:09 - 00:12]: could make
that POSSIBLE

SUPER [00:13 - 00:15]: which is why
we're expanding our agreement

SUPER [00:16 - 00:18]: to advance
Global Thermostat technology to

SUPER [00:19 - 00:21]: remove CO2
directly from the ATMOSPHERE

SUPER [00:22 - 00:25]: while
working on ways to help bring this
technology

SUPER [00:26 - 00:29]: TO SCALE
LOGO: Global Thermostat

LOGO: ExxonMobil

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

E)f(onMobil | 0 cTslrlga?rar:ostat

Advancing

carbon capture

Here’s how we're helping to
research technology that removes
CO2 emissions from the air

LEARN MORE

3

E30

SOURCE: ExxonMobil, digital advertisement,
NBC News, October 28, 2020, MediaRadar
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E31 ExxonMobil @ E32

= Sponsored - @ e
SOURCE: ExxonMobil, digital Subscribe (o learm how Global Thermostat s capturing CO2 duecty from the ai SOURCE: ExxonMobil, digital
e Nk - - - =g -~ . > - ~ AN
advertisement, CNN, November b, i "“M \ advertisement, Facebook,

2020, 00:30, MediaRadar “%-» = November 20, 2020, MediaRadar

- > - e
= 2 : :. .‘ \ - ¢ M‘
: ) M

TRANSCRIPT:

SUPER [00:00 - 00:02]: Removing
CO2 directly from

SUPER [00:02 - 00:03]: THE AIR

SUPER [00:04 - 00:07]: to help meet
climate goals

SUPER [00:08 - 00:10]: Global
Thermostat and ExxonMobil

to help meet

SUPER [00:11 -00:14]: are
advancing research

climate goals

SUPER[00:15-00:17]: TO SCALE

FORM ON FACEBOOK

. Read about dual chall lutions. cril
SUPER [00:18 - 00:20]: Global s o il S
Thermostat's carbon capture
technology

SUPER [00:21 - 00:23]: that scrubs
CO2 emissions

are advancing |
research . " : SUPER [00:24 - 00:27]: from the air

- LOGO: ExxonMonbil

LOGQO: Global Thermostat

IMegine if 100 fgillion metric tons of CO: .« could be captured and stored every year.”

Global T!lrmostat's ™

o) that scrubs ¢

“carbon capture technology' CO2 emissions

ADVANCING
CLIMATE
SOLUTIONS

from the S RN *(TE'I‘%?:L"S‘“

Visit EnergyFactor.com to learn more »

E33 TRANSCRIPT:

CAMPAIGN: Advancing Climate Solutions VO. & SUPER [00:01 - 00:07]: Imagine if 100 million metric tons of CO2
could be captured and stored every year.

SOURCE: ExxonMobil, digital advertisment,
Wall Street Journal, August 28, 2021, 00:15, VO. & SUPER [00:08 - 00:09]; It's possible
MediaRadar

V0. [00:10 - 00:13]: ExxonMobil is working to advance climate solutions.
SUPER [00:10 - 00:12]: ADVANCING CLIMATE SOLUTIONS

LOGO: ExxonMobil
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| E 8= @ =8
) Helping décarbonize an

entire industrial area

ADVANCING
CLIMATE
SOLUTIONS
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E34

CAMPAIGN: Advancing
Climate Solutions

SOURCE: ExxonMobil, digital
advertisement, Wall Street

Journal, August 12, 2021, 00:15,

MediaRadar
TRANSCRIPT:

V.O. & SUPER [00:01 - 00:03]:
ExxonMobil's carbon capture
and storage concept is big.

V.O. & SUPER [00:03 - 00:08]:
Like helping decarbonize an
entire industrial area, big.

VO. & SUPER [00:08 -00:12]:
Which is just like removing 20
million cars off the road, big.

SUPER[00:12 - 00:13]:
ADVANCING CLIMATE
SOLUTIONS.

LOGO: ExxonMobil

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

That's ks # the canym
Taxat, Actrora and Casboona

But what does that mean?

Ex¢onMobil

E35

SOURCE: ExxonMobil, social
media post, X/ Twitter, January
6,2022,12:31 PM.,, 00:37,
https://x.com/exxonmobil
status/1479143581432844288,
archived November 21, 2025,
at https://perma.cc/978T-8QKP

TRANSCRIPT:

SUPER [00:00 - 00:06]: ExxonMobil
is the first company to capture
more than 120 million metric tons
of CO2 through carbon capture
and storage.

SUPER [00:05 - 00:06]: But what
does that mean?

SUPER [00:07 - 00:13]: That's like
taking all the cars in Texas, Arizona
and California off the road - 26
million cars, gone for an entire year.

SUPER [00:14 - 00:22]: In Houston,
we believe carbon capture and
storage could remove 100 million
metric tons of CO2 by 2040 - four
times as much as the world is
doing right now.

SUPER [00:20 - 00:23]: But
what does that mean?

SUPER [00:23 - 00:26]: That's
equivalent to planting a forest
the size of California.

SUPER [00:27 - 00:32]: Carbon
capture and storage is an important
tool for helping the world reach

the goals of the Paris Agreement.

LOGO: ExxonMobil
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100 million
metric tons of Co,

soccer balls?

Or 243 billion

re taking care
of the CO, with Carbon
Capture and Storage.

E36

SOURCE: ExxonMobill,
social media post, Facebook,
November 30, 2021, 00:15,
https://wwwifacebook.com
reel/418101896463712,
archived September 5, 2025,
at https://web.archive.org
web/20250905184406
https://www.iacebook.com
reel/418101896453712

2025 CENTER FOR CLIMATE INTEGRITY

TRANSCRIPT:
SUPER [00:00 - 00:02]: 100 million metric tons of CO2
SUPER [00:04 - 00:06]: Or 243 billion soccer balls?

SUPER [00:07 - 00:10]: We're taking care of the CO2
with Carbon Capture and Storage.

LOGO: ExxonMobil

Carbon capture can
_remove more than 90%
of CO, emissions

from industry and
“power generation

SOLLJTIONS

E37
CAMPAIGN: Advancing Climate Solutions

SOURCE: ExxonMobil, digital advertisement,
Washington Post, February 9, 2022, 00:15, MediaRadar
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TRANSCRIPT:

V.O. & SUPER [00:02

00:07]: Carbon capture and
storage can remove more
than 90% of CO2 emissions
from industry and power
generation.

V.O.[00:.08 - 00:12]; This
technology is one of
the ways ExxonMobil
is advancing climate
solutions.

SUPER[00:11 -00:12]
ADVANCING CLIMATE
SOLUTIONS

LOGO: ExxonMobil

TRANSCRIPT:

V.O. [00:00 - 00:08]:
ExxonMobil is collaborating
on some of the world's
largest carbon capture and
storage projects to help
remove industrial CO2
emissions

SUPER [00:01 - 00:05]:
Collaborating on some of
the world's largest carbon
capture projects

V.O.[00:08 - 00:12]: It's one
of the ways ExxonMobil

is advancing climate
solutions

SUPER[00:10-00:11]:
ADVANCING CLIMATE
SOLUTIONS

LOGO: ExxonMobil

Collaborating o
largest carb

some of the world’s
Capture prcyects

to help remove
industrial CO, emissions

E38

CAMPAIGN: Advancing Climate Solutions

SOURCE: ExxonMobil, digital advertisement,
Washington Post, February 14, 2022, 00:15, MediaRadar
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, F
ADVANCING

CLIMATE SOLUTIONS
TOSHELP CREATE A
LOWER-CARBON FUTURE

Learn more »

Carbon capture can
* remove more than 90%
A of CO, emissions

J EJ’(OﬂMobil '

Ex¢onMobil

E39

CAMPAIGN: Advancing Climate Solutions

SOURCE: ExxonMobil, digital advertisement,
Business Insider, March 16, 2022, MediaRadar
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Carbon capture and

'storage can help reduce

lissions fronl sectors

under the seabed in the
Norwegian North Sea.
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SOURCE: Shell, social media post,
X/ Twitter, August 29, 2022, 3:51
AM, 00:59, https://x.com/Shell/
status/1564158677535391745,
archived November 21, 2025, at
https:/perma.cc/BSC2-B6MM

TRANSCRIPT:

SUPER [00:00 - 00:08]: Carbon
capture and storage can help
reduce emissions from sectors
that are hard to decarbonise, such
as aviation, shipping and heavy
industry.

SUPER [00:10 - 00:17]: With our
partners in Northern Lights JV we
plan to transport and store CO2
under the seabed in the Norwegian
North Sea.

SUPER [00:20 - 00:29]: Working with
Yara, the project's first commercial
customer, Northern Lights JV will
transport and permanently store
800,000 tonnes of CO2 from an
ammonia and fertiliser plant in the
Netherlands.

SUPER [00:32 - 00:36]: At Shell,
our target is to become a net-zero
energy business by 2050

Y e SUPER [00:40 - 00:41]: And carbon
[ 4 i capture and storage can help us
get there

SUPER [00:42 - 00:49]: Cutting
emissions from our customers,
creating lower-carbon products,
and addressing our own emissions.

SUPER [00:50 - 00:53]:
shell.com/ccs

LOGO: SHELL

HASHTAG: #PoweringProgress
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APPENDIX E: PUSHING THE FALSE SOLUTION OF CARBON CAPTURE AND STORAGE

FUELINGALOWER =&ss-

out how we could both meet the

CARBON FUTURE - s,

How Chevron is leveraging its
strengths—and partnering with
leading-edge upstarts—to drive
energy innovation.

INLIGHT THE
Parls Climate Accord’s carbon neutrality goals has
garnered significant focus recently. As a result, major
industries are making historic investments in point
source carbon capture, utilization, and storage [GCUS).
This technology, which captures carbon dioxide [C0:)
hefore it enters the atmosphere, can cateh up to 30%
of CO; created through electricity generation and
industrial processes.

“Energy demand Is going to continue to Increase,”
says Chris Powers, vice president, CCUS, at Chevron
Haw Energles, an organization focused on advancing

of the anergy that we produce.
CCUS is helping us do that.”

As the technology scales,
CCUS ks expected to play an
essential role in mitigating
greenhouse gas emissions: The
International Enargy Agency
counts CCUS as ana of “four
kay pillars of global energy
transitions” and asserts that
the next decade will be critical
for deploying the technalogy to
meet global climate goals.

In order Lo tap into the power
of CCUS, Chevron has investad
in numerous projects globally
that further the technology. In
May 2022, the company put
450 million toward developing
Bayou Band. a carbon capture
and storage project in South-
east Texas. This project marks
the first and only offshore
lease in the L.5. dedicated o
CO; storage and is being done
n partnership with offshare
operator Talos Energy and
Carbonvart, a startup dedicated
to CCUS projects. According
to prediminary estimates, the
site could potentially sequester between 225 million
and 275 millian metric tons of €0, fram surrounding
industrial sources.

The Bay projuct, with its smphasis on part-
nership and ¢ industry impacts, i i
of tha collabaration neaded to tackle climate change,
says Powers. “Wa start with humility and recognize
that we are not going to tackle this challenge alone.”

This type of collaboration is needed from the tog-
down—starting with governmental palicy that can help
raduce the cost of C0, capture. Then, companies can
Envest in infrastructure and innovation and focus on
bringing their most valuable assets to the table. For
Chevron, this includes a workforce with highty specialized
skill sets, including process enginesrs. subsurface spe-
cialists, and project managers, all with decades of energy
SBCL0f experience, 1o move these projects forward.

“Chevron is uniquely positioned to help tackle this
global challenge,” says Powers, “We are excited about
the opportunity to help create a lower carbon future
for genarations to come.” B

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

WELCOME TO

INDUSTRIAL

» FACILlTY!

THAT

CAPTURES ...

‘THE MOST

CO, EMISSIONS

——
i

E42

SOURCE: ExxonMobil, social
media post, X/ Twitter, October
27,2022,10:03 AM. 00:57,
https://x.com/exxonmobil
status/1585633209156440064
archived November 21, 2025, at
https:/perma.cc/X8MH-YZWQ

TRANSCRIPT:

SUPER [00:00 - 00:01]:
WECOME TO LABARGE

SUPER [00:02 - 00:05]: THE
INDUSTRIAL FACILITY THAT
CAPTURES THE MOST CO2
EMISSIONS ON EARTH

SARAH KLEPPER (Sr. Maintenance
Superintendent, ExxonMobil)
[00:06 - 00:20]: At LaBarge, we
currently capture, separate and
store CO2. The carbon capture
project is taking that a step further
in expanding those existing
operations and facilities as a way
to further reduce greenhouse

gas emissions.

MATT McQUEEN (Asset Manager,
ExxonMobil) [00:21 - 00:33]: Carbon
capture is gonna be an essential
technology to help advance the
energy transition. We've been doing
this here for the last three decades.
So we have the expertise 1o scale
up this technology to help society
meet its net-zero ambitions.

E41 | Sarah Klepper att McQueen

‘ SR. MAINTENANCE SUBERINTENDENT B ASSET MANAGER .
SOURCE: Chevron, print advertisement, ' 4 Py

Fortune, October 1, 2022, 52, MediaRadar

ANNE GUINARD (Safety

and Environment Supervisor,
ExxonMobil) [00:34 - 00:40]: It does
excite me that this is a place of
innovation, that we are pioneering
technology here.

Carbolj capture is gonna be an essential technoloGy IS

At La Barge, wecurrently

KLEPPER [00:41 - 00:51]: The
experiences and lessons learned
here can be applied across the
globe as we progress future carbon
capture opportunities that are really
necessary for us to be able to meet
our net-zero objective.

LOGO: ExxonMobil

We've been doing this here for the last three decades.
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Carbon capture and storage is one

of the few proven technologies that
can deliver deep emissions reductions
in industrial sectors

Experts agree that carbon capture and

storage will be crucial to mitigating
the risks of climate change

There's more than one
way to capture CO,

ExxonMobil is responsible for capturing

40% of all the CO, ever captured.

CCS could capture more than 20%
of CO; emissions

Natural gas with CCS ensures a more
stable and cost-effective energy

usupply than renewables alone

CO, can be safely and permanently
stored underground

© 2025 CENTER FOR CLIMATE INTEGRITY
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E43

SOURCE: ExxonMobil, social
media post, Facebook, February 15,
2023, 01:10, https://www.facebook.
com/watch/?v=928243451534922

TRANSCRIPT:

SUPER [00:00 - 00:08]: 1. Carbon
capture and storage is one of the
few proven technologies that can
deliver deep emissions reductions
in industrial sectors

SUPER [00:11 - 00:18]: 2. CCS could
capture more than 90% of CO2
emissions

SUPER [00:20 - 00:28]: 3. Experts
agree that carbon capture and
storage will be crucial to mitigating
the risks of climate change

SUPER [00:31 - 00:38]: 4. Natural
gas with CCS ensures a more
stable and cost-effective energy
supply than renewables alone

SUPER [00:40 - 00:48]: 5. There's
more than one way to capture CO2

SUPER [00:50 - 00:58]: 6. CO2 can
be safely and permanently stored
underground

SUPER [01:00-01:08]: 7.
ExxonMobil is responsible for
capturing 40% of all the CO2
ever captured.

We don't have
the space on
social media

to show you up
to 11 trillion
elephants.

But that's how
much space there
is to store captured
CO; emissions.

[Up to 55,000 gigatens
estimated capacity worldwide.
1 gigaton = 200 million elephants.]

mEmRm
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SOURCE: ExxonMobil, social media post, Facebook,
September 19, 2023, https://wwwiacebook.com
share/p/MJ43VG8XkGstF/Z3H/, archived December 1,
2025, at https://archive.ph/ePAd1
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Ex¢onMobil

O

&

ExxonMobil has captured

more CO, than any other
company in the world.

LEARN MORE =

E45

SOURCE: ExxonMobil, digital advertisement,
Facebook, December 10, 2023, https://www.
facebook.com/ads/library/?id=730782358495851
Meta Ad Library

With more than

30 years’ experience,
we're a global leader
in

Ex¢tonMobil

E46

SOURCE: ExxonMobil, digital advertisement,
Wall Street Journal, December 13, 2023,
MediaRadar
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Charwren

Wiarve pou hsard of pare space” Leaen st g
L]

1 oleed coffee and carbon
* have In common?

It’s something we use to
reduce our carbon intensity.

Have POrE IR LIarn more about CHBON CAPAULE and Holage.

'm'a'dlpi!
you're going to pour coffee into.

the area around the ice th

your coffee and creamer will fill
is like pore space.

En;w;n;hnpnu

Pore wpace? Leaen more sbout

We safely fill the pore space
within the rock with €O,

so it’s permanently
thousands of feet underground
instead of in the atmosphere.

Cheers!

r_;\e;wmhnpnu
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E47

SOURCE: Chevron, digital
advertisement, Facebook,
November 3, 2023, 00:32,

MediaRadar

TRANSCRIPT:

SUPER [00:00 - 00:03]: What
do iced coffee and carbon have
in common?

SUPER [00:04 - 00:05]: Pore space.

SUPER [00:05 - 00:08]: It's
something we use to reduce
our carbon intensity.

SUPER [00:09 - 00:12]: Imagine
you have a cup of ice you're going
to pour coffee into.

SUPER [00:13 - 00:17]: the area
around the ice that your coffee and
creamer will fill is like pore space.

SUPER [00:18 - 00:21]: We safely
fill the pore space within the rock
with CO2

SUPER [00:22 - 00:26]: so it's
permanently stored thousands
of feet underground instead of
in the atmosphere.

SUPER [00:27 - 00:29]: Cheers!

SUPER [00:30 - 00:32]: Energy
in Progress

LOGO: Chevron

BIG OILS DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

Carbon capture
and storage can capture
over 90% of emissions.

Fueling industry
with +90%
fewer emissions.

Ex¢onMobil

E48
CAMPAIGN: Let's Deliver

SOURCE: ExxonMobil, digital
advertisment, Facebook,
Instagram, January 15, 2024,
https://www.iacebook.com/ads

library/?id=337096365834826

Meta Ad Library

E49
CAMPAIGN: Let's Deliver

SOURCE: SOURCE: ExxonMobil,
digital advertisement, Facebook,
Instagram, January 15, 2024,
https://www.facebook.com/ads

library/?id=746170920818806

Meta Ad Library
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e

Carbon capture & storage (CCS) can help lllinois reduce carbon emissions and
advance the state's chmate goals. See how were advancing low carbon solutions
for IEnois.

CCS can
help advance

climate goals

; Learn more
Leam about CCS in lllinois

BIG OILS DECEPTIVE CLIMATE ADS

E50

SOURCE: BP, digital advertisement,
Facebook, February 12,2024, 00:07, MediaRadar
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b iy

Hearing about carbon capture and storage (CCS) in indiana? This tested and
proven technology capiures CO2 emissions from industrial sources and stores
them securély m rock formations deep undérground -mode Lhan a mie below the

surface

CarbonCapture anai sto-r_z_lge

BF COM/MIDWESTTCS

Leam about CCS in Indiana

- Jreon

fECS)

Hearing about carbon capture and storage (CCS) in Indiana? This tested and
proven technology captures CO2 emissions from industrial sources and stores
them securely in rock formations deep underground —more than a mie below the

surface

BF COM/MIDWESTC

Leam about CCS in Indiana

Learn more

Hearing about carbon capture and storage (CCS) in Indiana? This tested and
proven technology captures CO2 emissions from industrial sources and stores
them securely n rock formations deep underground —more than a mile below the

surface.

BP COM/MIDWESTCCS
Leam about CCS in Indiana

B

Learn more

Hearing about carbon capture and storage (CCS) in Indiana? This tested and

proven technology captures CO2

from ind

and stores

them securely in rock formations deep underground -more than a mike below the

surface

BP COM/MIDWESTCCS
Leam about CCS in Indiana

Learn more

D bp America

Hearing about carbon capture and storage (CCS) in Indiana? This tested and
proven technology captures CO2 emissions from industrial sources and stores
them securely mn rock formations desp underground -maode than a mile below the
sutface

FCOM/MIDWESTCC

bF >
Leam about CCS in Indiana
D bp America

Hearing about carbon capture and storage (CCS) in Indiana? This tested and
proven technology captures CO2 i from ] and stores
them securely in rock formations desp underground -mode than a mile below the
surface

BPCOM/MIDWESTOCS

o Learn more
Leam about CCS in Indiana
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E51

SOURCE: BP, digital advertisment,
Facebook, April 30, 2024, 00:30,
MediaRadar

TRANSCRIPT:

V0. [00:00 - 00:09]: Want the facts
on carbon capture and storage?
CCS technology can lower carbon
emissions across industries, like
ethanol, cement, refining and steel.

SUPER [00:00 - 00:03]: Carbon
capture and storage (CCS)

SUPER [00:04 - 00:09]: Lower
emissions for heavy industries

V.0O.[00:10-00:19]: CCS captures
CO2 before it enters the
atmosphere, then transports and
stores it securely underground with
a small footprint on the surface.

SUPER [00:11 - 00:13]: Capturing
CO2 emissions

SUPER[00:14 - 00:15]: Securely
transport and store CO2

SUPER [00:16 - 00:19]: With a small
surface area footprint

V0. [00:20 - 00:25]: It's a low-carbon
solution that can help Indiana boost
its economy and supply America
with lower carbon fuels.

SUPER [00:20 - 00:24]: Low carbon
solution for Indiana

V.O. [00:26 - 00:30]:
Visit bp.com/MidwestCCS
to learn more.

SUPER [00:27 - 00:30]:
bp.com/MidwestCCS

LOGO: BP
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bp America
Sponsored

Hearing about carbon capture and storage (CCS) in Indiana? This tested and
proven technology captures COZ emissions from industrial sources and stores
them securely in rock formations deep underground — more than a mile below the
surface.

Carbon Capture
+ Storage (¢5)

How it works

BP.COM/MIDWESTCCS

Learn about CCS in Indiana

CCSis a proven technology that captures carbon before it's
emitted into the atmosphere. It can help hard-to-abate industrie...

Learn more

E52

SOURCE: BP, digital advertisement,
Facebook, July 17, 2024, MediaRadar
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Enxonhobil

Enxanhobi|

Ditect Ak Capture removes COZ from the ak. And were testing our design in Texas.  Ditect A Capture removes COZ from the ak. And we're testing our design in Texas

Ditect Ak Capture removes COZ from the ak. And were testing our design in Texas.  Ditect A Capture removes COZ from the ak. And we're testing our design in Texas

ExxonMobil ExxonMobil

Getting to net rero will require many solutions. The Drect Ar Coplure design we'te  Getting to net 2ero will require many solutions. The Direct Ar Caplure design we're
testing in Texas rught be one of them teating in Texas might be one of them

AATE EXXONMOBL COM
DAC in

e about DAL

ExxonMobil

Getting to net rero will require many solutions. The Drect Ar Copture design we'te  Getfting to net 2eco will require many solutions. The Direct Ar Caplure design were
testing in Texas might be one of them testing in Texas might be one of them

E53

SOURCE: ExxonMobil,
digital advertisement,

Facebook, July 27, 2024,

00:06, MediaRadar

TRANSCRIPT:

V.O. [00:00 - 00:02]: Direct Air Capture is a tool that
removes CO2 from the air.

V0. [00:03 - 00:05]: It can be installed almost anywhere.

SUPER [00:05 - 00:06]: Learn more at exxonmobil.com

E54 TRANSCRIPT:
SOURCE: ExxonMobl, V0. [00:00 - 00:03]: Direct Air Capture is a really cool
digital advertisement, Facebook, technology you may not have heard about.

July 27,2024, 00:30, MediaRadar

V0. [00:04 - 00:08]: Some people think of it like a
vacuum. However, | think of it like a massive hair dryer.

V.O. [00:09 - 00:13]: It pulls in air, filters out CO2, and
then releases the air back out.

V.O.[00:14 - 00:18]: Because it removes CO2 directly
from the air, it can be installed almost anywhere.

V0. [00:21 - 00:24]: Getting to net zero will require many
solutions. DAC can be one of them.

SUPER [00:25 - 00:30] Learn more at exxonmobil.com
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Heavy industry with

7

EXXONMOBIL LiW oo é‘E‘)LUTIONS WERE SHRINKING OUR CUETOMERS: | ower Cd rb Oon emissions. , "":"jl

IS MAKING A BIG IMPACT CARBON FOOTPRINT

Let’s deliver.

&

e

p

|

<<=
<l |

NOPIND

DY
———BY GROWIN

S —

Let's deliver

Real world Ex¢onMobil
progress P —

Ex¢onMobil

E55 TRANSCRIPT: E56

CAMPAIGN: Let's Deliver VO. & SUPER [00:00 - 00:04]: ExxonMobil low carbon CAMPAIGN: Let's Deliver

solutions is making a big impact

SOURCE: ExxonMobil, digital advertisment, SOURCE: ExxonMobil, digital advertisement,

YouTube, September 24,2025, 00:15, MediaRadar \VO. & SUPER [00:04 - 00:06]: We're shrinking our Facebook, Instagram, October 22, 2025, https:/www.
customer's carbon footprint \ facebook.com/ads/library/?id=788976617462443,

Meta Ad Library
V.O. & SUPER [00:06 - 00:09]: By growing our carbon
capture capabilities
V.O. & SUPER [00:10 - 00:11]: Fast and at scale
V.O.[00:12 - 00:14]: And that's huge
SUPER [00:12 - 00:14]: Let's deliver Real world progress

LOGO: ExxonMobil
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F1
CAMPAIGN: Living the Values

SOURCE: Shell, “Obsessive,’
television advertisement,
01:01, archived March 2, 2000,
at https://web.archive.org
web/20000302145050/http:
wwwa3.shellus.com/stream
pxx/99182/home.htm

TRANSCRIPT

MICHIEL GROENEVELD [00:00 -
00:02]: Some people would call
me obsessive

V0. [00:06 - 00:23]: This man
believes it is better to anticipate
change than to have it forced upon
you. If he gets his way, the pollution
of town and country will be a
warks o Peals Rassarch tor Shall thing of the past, the drain on our
precious natural resources

would ease.

Mishorl rasnrveld

GROENVELD [00:24 - 00:33]: And
our dependence on traditional
fossil fuels would be ended forever,
in favor of an energy supply which
is practically inexhaustible

V.O.[00:34 - 00:41]: Once, he
would have been an oil company's
worst nightmare. Today, he's their
Hiw gowl i+ @ deun hydrages borl, brightest hope

where he csly waste s swter. SUPER [00:42 - 00:46]: Michiel

Groeneveld works in Fuels
Research for Shell

SUPER [00:47 - 00:50]: His goal is
a “clean” hydrogen fuel, where the
only waste is water.

SUPER [00:51 - 00:54]: Which turns
into hydrogen. Which turns into
water. Which turns into hydrogen.
Whkich tusns inte hydeoges. Which turns into water.

Which terma inrs wuasrer. LOGO: Shell

Whirh twrrry svie bydrogre=

Whish tyene inle smulas
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Understanding energy:

fuel cells

Jack Johnston, Ph D,
ExxonMobil
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F2

CAMPAIGN:
Understanding Energy

SOURCE: ExxonMobil,
‘Understanding energy: fuel

cells,” television advertisement,
00:30, archived September 18,
2002, at https://web.archive.org
web/20020918111906/http://www.
understanding-energy.com/tvspots
html

TRANSCRIPT:

JACK JOHNSTON, Ph.D
(ExxonMobil) [00:01 - 00:14];
ExxonMobil is engaged in research
with the auto industry on a whole
variety of advanced vehicle
systems, including gasoline fuel cell
vehicles. The basic concept behind
a fuel cell is to take hydrogen to
make electricity.

DANIEL O'CONNELL (Staff
Engineer/General Motors)
[00:14 - 00:21]: This technology
allows us to make a significant
improvement in fuel economy,
as well as a b0 percent reduction
in emissions

JOHNSTON [00:21 - 00:27]: The
challenge for our industry is how
do we supply the growing demand
for energy in the world with a lower
environmental impact? That's the
journey that we're on.

LOGO: ExxonMobil
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F3

CAMPAIGN:
Understanding Energy

No.2inaseries | Understanding energy: fuel cells

SOURCE: ExxonMobil, print
advertisement, archived April 3,
2003, at https://web.archive.org
web/20030403071227/http:
understanding-energy.com
fuelcells/fc print.pdf

Fuel cell vehicles:
fact, fiction, or somewhere
in between?

As the world’s energy needs continue to grow, so
does the need to responsibly manage this increasing

demand with more innovative technology. One of the

many advanced fuel systems currently being explored
is fuel cell technology. Originally developed by NASA to power spacecraft, fuel cells are now
being developed to power cars.

Fuel cells combine hydrogen and oxygen in a chemical reaction to make electricity, which is used
to power the car. But how consumers actually get the hydrogen is key. ExxonMobil is working

with facturers designing vehicles that use an onboard processor

to safely extract hydrogen from gasoline - a widely available fuel. Further development of this
technology could potentially accelerate the availability of fuel cell vehicles and their benefits,
which include twice the fuel efficiency of today's vehicles, along with greatly reduced emissions.
It's the pursuit of these kinds of technologies that will ensure the world's demand for energy will

continue to be met, both economically, and environmentally.

visit understanding-anergy. com

Ex¢onMobil

ChevronTexaco

W, yAroRe By Turning partnership into energy.”

Fé6

CAMPAIGN: Turning
Partnership into Energy

SOURCE: Chevron, print

Electricity
hydrogen. R
Comingtoa

light switch

nearyoul.

We're planning to produce electricity from hydrogen,
reducing carbon emissions by 90%.

CAMPAIGN: Living the Values F5

CAMPAIGN: BP On the Street

The promisa of hydragen is exciting, determing the best poth towerd the

g |5 \VATER,

tarm prospect. At Shell there's The centerpiece of this union is

SOURCE: Shell, print

progress toward the promise, thanks 1o o commitment to
make the hydrogen economy a reality.
Keytathis p Coe

g P ]
companies like “Guncr:ﬂ Motors ond people fike Kristin
Andrichik, Business Deved i ith Shal Hydeog
(U5, Kristin works to capitali LN b

technclogies and GM's expertise in vehicle technology o

“Shall byioupan® rwhery 1n @ glokal busseit ol ke Repal Dok Sowlt
Braep s wparar compusins v vp % p
aesicn Bedinars copesiumtins wleted ta bpdiigar wod fawl
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the nation’s first bydsogen refueling dispansor at a refail sire.
which supports a fleot of GM bydrogen fuel cell vahicles.
Ultimadely, jalization will depend on individual
choosing hydrogen. And theough the effarts of Keistin and
othars fike her, Shall is ready to mea thoa naads
Visit www.shell.cam/newenargies for details on this
and other Shall activities.

O

advertisement, Time, October 25,
2004, 171, https://time.com/vault

issue/2004-10-25/page/171
archived November 17, 2025, at
https:/perma.cc/V3M8-V4J5 The
TIME Magazine Vault

beyond petroleum-

SOURCE: BP, print advertisement,

2005, archived June 15, 2021,
at https://web.archive.org
web/20210615194723/https:
donmillerartdirection.com/bp-
corporate
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tial to cut
Hydrogen has theln
ttYe U.g. demand for oil over the

next 40 years.

Pplecymn lout oy il 4o

F7 F8 F9

SOURCE: Shell, print advertisement, 7ime, October CAMPAIGN: Real Issues CAMPAIGN: Real Energy

23,2006, 90, https:/time.com/vault/issue/2006-10-23/

page/90/, archived November 17, 2025, at https:// SOURCE: Chevron, print advertisement, archived SOURCE: Shell, print advertisement,

perma.cc/E5JR-UBZU, The TIME Magazine Vault October 11,2007, at https://web.archive.org/ The Economist (US), November 29, 2008,
web/20071011163328/http://www.chevron.com/ 30, MediaRadar

documents/pdf/realissuesadenergyspectrum.pdf
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As the hopes for hydrogen fuel have
grown larger, we've been working to
make the technology smaller. a eocoes

wr irves

Leoryydhogen C

ke Mokl ExgonMobil

[Seer—
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N

A technology that turns gasoline
into hydrogen while you drive.
Talk about a vehicle of change.

el i thal our

ing. Ths b
e, dhosel ard otha

oM Mobil ExgonMobil
[ S—— Taking on the workd's toughest energy challenges’
F10

CAMPAIGN: Taking on the World's Toughest
Energy Challenges

SOURCE: ExxonMobil, print advertisement,
New York Times, May 11, 2009, A16, MediaRadar

F11

CAMPAIGN: Taking on the World's Toughest
Energy Challenges

SOURCE: ExxonMobil, print advertisement,
New Yorker, December 20, 2010, 67,
New Yorker Archive
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F12

CAMPAIGN: Taking on the World's
Toughest Energy Challenges

SOURCE: bBxxonMobil, “Advancing
hydrogen technology,” television
advertisement, 00:33, archived May
24,2010, at https://web.archive.
org/web/20100624236851 /http:
www.exxonmaobil.com/Corporate
news ad corpus _hydrogen.aspx

Ex¢onMobil on advancing hydrogen technology
TRANSCRIPT:

SUPER [00:00 - 00:03]: ExxonMobil
on advancing hydrogen technology

NAZEER BHORE (Engineer,
ExxonMobil) [00:01 - 00:21]: Most
people feel that ExxonMobil is a
company that supplies gasoline in
the gas station around the street
corner. But we also are working
with partners to develop a new
energy saving technology for
future decades that takes gasoline
and converts it into hydrogen on
board a car with significantly lower
greenhouse gas emissions.

Nazeer Bhore
Engineer
Ex¢onMobil

BHORE [00:22 - 00:30]: Our onboard
hydrogen system on a fuel cell car
could enable about 80 percent
better fuel economy in the car you
and | drive today.

SUPER [00:26 - 00:28]: More
efficiency. Fewer emissions.

LOGO: ExxonMobil

More efficiency. Fewer emissions.
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FUELLING THE FUTURE:
A ROLE FOR HYDROGEN?

We are using electricity from
traditional and renewable sources...

... to make hydrogen from tap water
at one of our fuelling stations in Germany.

7 A

4 N

A

O

We're storing the gas and using it to refuel hydrogen
fuel cell cars that produce zero tailpipe emissions.

SHELL HYDROGEN:
CLEANER MOTORING

H

i.".-'_‘r.ﬁ— ONG

FIND OUT MORE

www.shell.com/hydrogen
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F13
CAMPAIGN: Make the Future

SOURCE: Shell, “Fuelling the
future: a role for hydrogen,”
YouTube video, October 13, 2025,
00:42, https://www.youtube.com
watch?v=XSKnFdgkKDk, archived
November 17,2025, at https:/

perma.cc/F2F9-QZVZ

TRANSCRIPT:

SUPER [00:00 - 00:06]: FUELLING
THE FUTURE; AROLE FOR
HYDROGEN?

SUPER [00:06 - 00:11]: We are
using electricity from traditional
and renewable sources...

SUPER [00:14 - 00:20]: ... to make
hydrogen from tap water at one of
our fuelling stations in Germany.

SUPER[00:21 - 00:29]: We're
storing the gas and using it to
refuel hydrogen fuel cell cars that
produce zero tailpipe emissions.

SUPER [00:30 - 00:33]:
SHELL HYDROGEN:
CLEANER MOTORING

SUPER [00:33 - 00:38]: FIND OUT
MORE www.shell.com/hydrogen

LOGO: Shell

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

NEED T
OUT FUTURE FUELS:

AYDROGEN
LA

HYDROGEN FUEL CELL

CLEANER

CARS ONLY EMIT [NOE

*WATER AND HEAT

HYDROGEN CARS REFUEL
MUCH FASTER THAN T
ELECTRIC VEHICLES

STATIONS IN CALIFO}
p_

Discover more about
tomorrow’s fuels

#makethefuture

E HERE SOON

F14
CAMPAIGN: Make the Future

SOURCE: Shell, social media post,
X/ Twitter, December 20, 2017, 3:45
AM, 00:29, https://x.com/Shell
USA/status/943401985193242625
archived November 17, 2025, at

https:/perma.cc/2KE6-X48H

TRANSCRIPT:

SUPER [00:00 - 00:03]: 3 THINGS
YOU NEED TO KNOW ABOUT
FUTURE FUELS: HYDROGEN

SUPER [00:04 - 00:06]:
IT'S CLEANER

SUPER [00:06 - 00:09]: HYDROGEN
FUEL CELL CARS ONLY EMIT
WATER AND HEAT

SUPER[00:10-00:12]: IT'S FAST
SUPER[00:13 - 00:16]: HYDROGEN
CARS REFUEL MUCH FASTER
THAN ELECTRIC VEHICLES

SUPER[00:17 - 00:20]:
IT'LL BE HERE SOON

SUPER[00:21 - 00:25]: SHELL WITH
TOYOTA & HONDA ARE BUILDING

7 HYDROGEN FUELING STATIONS
IN CALIFORNIA

LOGO: Shell

HASHTAG: Discover more about
tomorrow’s fuels #makethefuture
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S

HOW CAN A
CAR’S ONLY EMISSION
BE
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F15
CAMPAIGN: Make the Future

SOURCE: Shell, digital
advertisement, YouTube,
March 17,2018, 01:01,
MediaRadar

TRANSCRIPT:

V.O. & SUPER [00:00 - 00:03]:
How can a car's only emission
be water?

V.O. [00:08 - 00:13]: With the
number of vehicles on our
roads still growing, Shell is
developing cleaner ways to
help people get around, like
cars powered by hydrogen.

V.O.[00:14 - 00:26]: Hydrogen
fuel cells drive motors which
give all the performance of

a conventional car that can
be fully refueled in minutes
with a range of more than
500 kilometers.

V.O. [00:27 - 00:30]: And the only
emission — H20. Water.

V.O.[00:31 - 00:48]: Shell is
developing hydrogen fuel
stations in California, and
across Germany and the UK,

in addition to developing and
supplying a range of other
future fuels like liquefied natural
gas and biofuels, as well as
charging points for electric
vehicles.

V.O.[00:49 - 00:65]: These are
just some of the ways that Shell
is helping to bring better energy
to everyone.

LOGO: Shell

HASHTAG: #makethefuture
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F16
CAMPAIGN: Make the Future

SOURCE: Shell, digital
advertisement, Washington
Post, March 29, 2018, 00:20,
MediaRadar

TRANSCRIPT:

SUPER [00:00 - 00:03]: Shell
are pioneering

SUPER [00:03 - 00:06]: new
filling stations

SUPER [00:06 - 00:11]: for
hydrogen powered vehicles

SUPER[00:11 - 00:16]: whose

whose only emission is water only emission is water

LOGO: Shell

HASHTAG: Search #makethefuture
for other bright energy ideas

\@1
The Hydrogen Solution

To carry enough fuel to iravel long distances, today's
vehicles rely on energy-dense liquids such as gasoline or
diesel. Long-distance transport accounts for 12% of today’s
global CO7 emissions. Without mitigation, this could rise

to 20% by 2040. Reducing carbon emissions in

heavy-duty fransport is a significant challenge — and a

big opportunity. Here’s how hydrogen could help.

F17

SOURCE: Shell, digital
advertisement, New York Times,
March 21, 2018, MediaRadar

96



APPENDIX F: SEEDING FALSE NARRATIVES ABOUT HYDROGEN

HOW TO

>AAIKEE TIrlE FUTURLE <

%25 HYPROGEN 3
< ELEMENT IN THE UNNERSE\-’,>

TO USE A
LUDICROUS ANALOGY

= =

IT'S A BIT LIKE
EMOTICONS ON |
THE INTERNET |

- WA

F18
CAMPAIGN: Ludicrous Anaologies

SOURCE: Shell, "How is hydrogen like
emoticons? | Ludicrous Analogies,” YouTube
video, October 23,2018, 01:10, https://wWww.
youtube.com/watch?v=tNNrxbjbS2Q&t, archived
November 17, 2025, at https://perma.cc/BF5Q-
Y86G
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TRANSCRIPT:

V.O. & SUPER [00:00 - 00:02]:
How to make the future.

VO. & SUPER [00:03 - 00:04]:
Let's talk about hydrogen fuels.

V.O. & SUPER [00:05 - 00:08]:
Hydrogen is the most common
element in the universe.

V.O. & SUPER [00:09 - 00:13]:
To use a ludicrous analogy, it's a bit
like emoticons on the internet.

VO. & SUPER [00:14 - 00:15]:
[t's everywherel!

VO. & SUPER [00:16 - 00:21]:
Even in water, where it's bonded
to another common element:
oxygen. So cutel

V0. & SUPER [00:22 - 00:24];
But they can be split up using
electricity.

VO. & SUPER [00:25 - 00:31];:
And if that electricity comes from
renewable sources then this
whole deal becomes free of CO2
emissions.

V.O. & SUPER [00:32 - 00:40]: When
hydrogen is used in a fuel cell it
bonds back together with oxygen
from the air. D'awwww... you guys!

VO. & SUPER [00:41 - 00:46]:
This releases the electricity to
power your car, as well as trucks,
and even trains.

V.O. & SUPER [00:47 - 00:562]: And
of course, the only emission of this
cleaner fuel is sweet, sweet water
vapor.

V.O.[00:54 - 00:66]: Now that's
how to make the future.

LOGO: Shell

HASHTAG: #MakeTheFuture

& FROM OUR SPONSOR CONTENT BELOW

Is ydrogen the low

carbon fuel of the future?

#MakeTheFuture

F19
CAMPAIGN: Ludicrous Anaologies

SOURCE: Shell, digital advertisement, Vox,
November 28, 2018, MediaRadar
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#MakeTheFuture

F20
CAMPAIGN: Ludicrous Anaologies

SOURCE: Shell, digital
advertisement, Washington
Post, December 4, 2018, 00:15,
MediaRadar

TRANSCRIPT:

V.0. & SUPER [00:00 - 00:03]:
Hydrogen. A bit like emoticons
on the Internet.

V.O. & SUPER [00:03 - 00:04]:
It's everywhere!

V.0O. & SUPER [00:04 - 00:07]:
When pure hydrogen bonds with
oxygen from the air...

V.0O. & SUPER [00:08 - 00:08]:
(So cutel)

V.0. & SUPER [00:08 - 00:12]: ...
It releases electricity to power
cars, trucks and even trains.

V.0.[00:13 - 00:15]: Now that's
how to make the future.

LOGO: Shell

HASHTAG: #MakeTheFuture
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v

one of the most exciting qualities
of hydrogen s its potential
to be low carbon

& - 1
- .

at chevron we're seeking to grow

lower-carbon businesses at scale E I

through our chevron new energies
:  organization, we're leveraging our
. assets, capabilities, and technology to
: advance hydrogen opportunities

it’s also versatile, and can be

used as fuel for vehicles or to ‘
help generate electricity

VN ___’

H: iiroge !! 4

.

we’re planning to offer hydrogen
fueling to customers at select
retail stations in california

additionally, we’re exploring
strategic alliances with toyota,
cummins, and caterpillar

to lead the development of hydrogen is a promising resource,
commercially viable, large-scale and an exciting element in our work
businesses in hydrogen -

e — 4 la. & ¥, e g

hydrogen

@ @ @ — hydmgen R e s

to help create a better future for all

the
human

Chevron

energy
company-
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F21

SOURCE: Chevron, social
media post, X/ Twitter, March
14,2022, 3:05 PM., 00:58,
https://x.com/Chevron
status/1603447211958587392,
archived November 17, 2025, at
https://perma.cc/3RZ/Z-U6DU

TRANSCRIPT:

SUPER [00:00 - 00:03]: at chevron
we're seeking to grow lower-carbon
businesses at scale

SUPER [00:03 - 00:11]: through our
chevron new energies organization,
we're leveraging our assets,
capabilities, and technology to
advance hydrogen opportunities

SUPER [00:12 - 00:18]: one of the
most exciting qualities of hydrogen
is its potential to be low carbon

SUPER [00:22 - 00:26]: it's also
versatile, and can be used as fuel
for vehicles or to help generate
electricity

SUPER [00:27 - 00:32]: currently,
we produce and use hydrogen in
our refineries

SUPER [00:33 - 00:37]: we're
planning to offer hydrogen fueling
to customers at select retail stations
in california

SUPER [00:38 - 00:42]: additionally,
we're exploring strategic alliances
with toyota, cummins, and
caterpillar

SUPER [00:42 - 00:46]: to lead the
development of commercially
viable, large-scale businesses in
hydrogen

SUPER [00:47 - 00:50]: hydrogen
is a promising resource and an
exciting element in our work

SUPER [00:51 - 00:53]: to help
create a better future for all

LOGO: Chevron

BIG OILS DECEPTIVE CLIMATE ADS:

the
human
energy

Chevron

company’

Learn more at Chevron.com/Hydrogen
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F22

CAMPAIGN: Only Human

SOURCE: Chevron, “the power
of hydrogen | Chevron,” YouTube
video, June 27,2022, 00:15,
https:/www.youtube.com
watch?v=QefwFYv4YVM,
archived November 17, 2025, at
https://perma.cc/WC42-Q2YW

TRANSCRIPT:

V.O. [00:00 - 00:03]: Hydrogen
is the most abundant element
in the universe.

V.0O.[00:04 - 00:11]: At Chevron,
we're exploring ways to expand
our hydrogen fuel capabilities to
help make heavy-duty transport
lower carbon.

LOGO: Chevron

SUPER: Learn more at
Chevron.com/Hydrogen

98


https://x.com/Chevron/status/1503447211958587392
https://x.com/Chevron/status/1503447211958587392
https://perma.cc/3RZZ-U6DU
https://www.youtube.com/watch?v=QefwFYv4YvM
https://www.youtube.com/watch?v=QefwFYv4YvM
https://perma.cc/WC42-Q2YW

APPENDIX F: SEEDING FALSE NARRATIVES ABOUT HYDROGEN

hydrogen

- 3 gas with a past

-

asa
lower-emission
energy technology.

and a promising

future

waTHH

Read more about our
emission-reduction roadmap.
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F23

SOURCE: ExxonMobil, social media post,
X/ Twitter, August 10, 2022, 10:30

AM., 01:03, https://x.com/exxonmaobil
status/1557373796348317696, archived
November 18, 2025, at
https://perma.cc/L7VV-FE2A

TRANSCRIPT:
SUPER [00:00 - 00:01]: HYDRO = WATER
SUPER [00:02 - 00:03]: GENE = BORN OF

SUPER [00:04 - 00:05]: HYDROGEN = BORN
OF WATER

SUPER [00:06 - 00:07]: It's three-quarters of the
universe's mass.

SUPER [00:07 - 00:09]: It's most of Jupiter.

SUPER[00:10 - 00:11]: It's hydrogen — a gas
with a past

SUPER[00:12 - 00:13]: and a promising future
SUPER [00:13 - 00:16]: as a lower-emission technology.
SUPER [00:16 - 00:18]: 1671 - Hydrogen is discovered

SUPER [00:19 - 00:22]: 1900 - Count Ferdinand von
Zeppelin launched first hydrogen-filled airship

SUPER [00:23 - 00:25]: 1938 - Igor Sikorsky proposed
liquid hydrogen as a fuel

SUPER [00:26 - 00:28]: 1943 - Liquid hydrogen is tested
as rocket fuel

SUPER [00:29 - 00:31]: 1981 - Space Shuttle Main
Engine first flight fueled by hydrogen

SUPER [00:32 - 00:34]: 2016 - Hydrogen fuel cell car
SUPER[00:34 - 00:36]: WHERE IT'S GOING:

SUPER [00:37 - 00:41]: WHEREVER WE NEED IT
SUPER [00:42 - 00:44]: LOW-EMISSION HYDROGEN

SUPER [00:44 - 00:47]: It comes from natural gas, with
the resulting CO2 emissions

SUPER [00:47 - 00:50]: captured and safely stored
deep underground.

SUPER [00:50 - 00:52]: With our expertise, that's exactly
what we're planning —

SUPER [00:53 - 00:55]: starting with our Baytown, TX,
plant.

SUPER [00:56 - 00:59]: Read more about our emission-
reduction roadmap.

LOGO: ExxonMobil

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

8 THINGS

YOU DIDN'T
KNOW ABOUT
HYDROGEN:

Hydrogen has the potential
to power heavy industry or
heavy-duty vehicles.

Gray, green, blue.
These colors define how
hydrogen is produced.

2030

2028

2024
©
©

2022

Demand for
the fuel is set to
double by 2030.

Clear and consistent policy,
like a fixed carbon price,

is essential to scaling up
hvdroaen.

F24

SOURCE: ExxonMobil,
social media post, Facebook,
September 15, 2022, https://
www.facebook.com
reel/1032780464030207
archived November 30, 2025,
at https://archive.ph/qYvMr

TRANSCRIPT:

SUPER [00:00 - 00:02]: 8 THINGS
YOU DIDN'T KNOW ABOUT
HYDROGEN:

It's the most
plentiful atom
in the universe.

SUPER [00:04 - 00:06]: 1. It's the
most plentiful atom in the universe.

SUPER[00:10 - 00:12]: 2. Hydrogen
has the potential to power heavy
industry or heavy-duty vehicles.

SUPER [00:14 - 00:16]: 3. It
It produces no produces no emissions at point of
3 emissions at point of use. use. Only water vapor.

Only water vapor.
SUPER[00:19 - 00:23]: 4. Gray,
m “ green, blue. These colors define

how hydrogen is produced.

SUPER [00:25 - 00:27]: 5. Hydrogen
could be compatible with existing
infrastructure.

SUPER [00:29 - 00:31]: 6. Demand
for the fuel is set to double by 2030.

SUPER [00:34 - 00:37]: 7. We're
planning our first-world scale
hydrogen plant in Baytown, Texas.

Hydrogen could be
compatible with

existing infrastructure.

e
DT e~ — SUPER [00:41 - 00:44]: 8. Clear and
consistent policy, like a fixed carbon
price, is essential to scaling up
———= = aa hydrogen.
LOGO: ExxonMobil
ExonMobil g

We're planning our
first-world scale hydrogen

plant in Baytown, Texas.

Ex¢onMobil
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F25

SOURCE: Chevron, digital
advertisement, /nstagram,
October 7, 2022, 00:21,
MediaRadar

TRANSCRIPT:

SUPER [00:00 - 00:02]:
what if an element

SUPER [00:03 - 00:05]: could
help make heavy-duty transport

SUPER [00:06 - 00:08]:
and deliveries

SUPER[00:09 - 00:11]:
more responsible?

SUPER [00:12 - 00:16]: find out how
we're using hydrogen fuel to help
deliver a brighter future

LOGO: Chevron

we believe hydrogen

can help power a

lower carbon future

BIG OILS DECEPTIVE CLIMATE ADS
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CAMPAIGN: Only Human

SOURCE: Chevron, digital
advertisement, Fleet Owner,
QOctober 28, 2022, MediaRadar

: ADVERTISEMENTS APPENDIX

Ex¢onMobil

How to provide
reliable energy with
fewer emissions

——

STEAM-METHANE
REFORMING

charge up a battery.

ryan Chapman

HYDROGEN EXPERT, EXXONMOBIL

best options

ExtonMobil

Scaling up blue
I"Yd'!;_ogen to
power industries

F27

SOURCE: ExxonMobill,

social media post, X/Twitter,
August 3, 2023, 11:00 AM,
https://x.com/exxonmobil
status/16871163173028700186,
archived November 18, 2025, at
https://perma.cc/39YW-NLHK

TRANSCRIPT:

SUPER [00:00 - 00:02]: How
to provide reliable energy with
fewer emissions

BRYAN CHAPMAN (Hydrogen
Expert, ExxonMobil) [00:03 - 00:34]:
Hydrogen is one of the best options
for decarbonizing applications

like heavy-duty trucking, heavy-
industry heating, ships — even
energy storage. You can't electrify
everything. Think, high temperature
heat in an industrial application.
Think, a ship that goes across

the ocean where there's no place
to charge up a battery. | think
hydrogen is going to be critical. And
I think that ExxonMobil is capable
of providing the scale of hydrogen
that the world is going to require.

SUPER [00:35 - 00:38]: Scaling up
blue hydrogen to power industries

LOGO: ExxonMobil
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Let’s deliver clean energy

from hydrogen.

Learn more »

Chevron
Sponsored .

Library ID: 868468631470911

Click the link to learn why Hydrogen can be an effective lower carbon solution.

Click the link Igarn
why Hydrogen'tan Be
an effectivelower
carbon solution.

CHEVRON.CO

Learn M
Energy In Pragress earn More

F29
CAMPAIGN: Energy In Progress

SOURCE: Chevron, digital advertisement, Facebook,
December 31, 2023, MediaRadar

© 2025 CENTER FOR CLIMATE INTEGRITY

>x F28
CAMPAIGN: Let's Deliver

SOURCE: ExxonMobil, digital
advertisement, New York Times,
December 16, 2023, MediaRadar

Ex¢onMobil

Hydrogen
can reduce emissions
by 60%-80%.

Ex¢onMobil

F30

CAMPAIGN: Let's Deliver

SOURCE: ExxonMobil, digital advertisement,
Facebook, Instagram, January 15, 2024, https://Www.
facebook.com/ads/library/?id=912160070558184
Meta Ad Library

F32

CAMPAIGN: Meet the
Problem Solvers

SOURCE: Chevron, digital
advertisement, New York Times,
July 14,2025, New York Times

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

Sidd ham
PROJECT DESIGN

in our integrated petrochemical and 8

F31

SOURCE: ExxonMobil, digital
advertisement, ESPN, August 15, 2024,
00:58, MediaRadar

TRANSCRIPT:

SUPER [00:00 - 00:08]: Advancing
Hydrogen

SIDDARTH RAMESH (Project Design
Engineer, ExxonMobil) [00:03 - 00:10]:
Hi, I'm Siddarth Ramesh. I'm a project
design engineer in the Global Projects
organization at the ExxonMobil
Bangalore campus.

RAMESH [00:11 - 00:22]: Blue hydrogen
is a low-carbon product which is
generated from natural gas. Now, when
you combine it with carbon capture
and storage, the carbon dioxide which
is generated is stored under the
ground, permanently and safely.

RAMESH [00:23 - 00:26]: Because
of this, you're going to get clean,
low-carbon hydrogen.

RAMESH [00:26 - 00:40]: Now, what
ExxonMobil is trying to do is build a
large-scale blue hydrogen plant and
also build one of the largest carbon
capture and storage facilities in the
world in our integrated petrochemical
and refining complex in Baytown,
Texas.

RAMESH [00:40 - 00:47]: So here in the
Bangalore office, we are trying to look
at the economic feasibility and also the
technical feasibility of the project.

RAMESH [00:47 - 00:52]: When we
have worked on all of that, we are
looking at how we are trying to execute
this project to completion.

LOGO: ExxonMobil

Paid Post

CHEVRON

Reimagining Energy Without
Starting Over

Four problem-solvers on how to make energy
lower-carbon and more abundant

== Chevron
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G2
CAMPAIGN: Op-Ed Series

SOURCE: ExxonMobil, “a single-
cell oil well?” print advertisement,
New York Times, July 30, 2009,
A31, MediaRadar

Algae-powered cars:
Science fiction or science?

i think of those unpResent green oganis

p ]
33{;/’/ )
3 O
X Mobl ExgonMobil
..... o Taking on the world's toughest energy challenges”
G3
CAMPAIGN: Taking on the World's Toughest
Energy Challenges
SOURCE: ExxonMobil, print advertisement,
National Geographic, October 1, 2009, 3, https://archive
org/details/edg-ng-2001/edg%20NG%202009-10
page/n3/mode/2up, Internet Archive
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nMobil on advanced biofuels

Joe Weissman
Scientist
Ex¢onMobil

Unlocking the potential in algae

G4

CAMPAIGN: Taking on the World's Toughest
Energy Challenges

SOURCE: RoadRunnerCoyote2015, “PBS NOVA
Funding Credits (2009-2010)," YouTube video,

July 27,2013, 00:65 - 01:25, https://www.youtube.com
watch?v=IGI59SGS-V0

© 2025 CENTER FOR CLIMATE INTEGRITY

TRANSCRIPT:

SUPER [00:00 - 00:02]:
ExxonMobil on advanced
biofuels

JOE WEISSMAN (Senior
Biofuels Scientist, ExxonMobil)
[00:00 - 00:03]: I've been
growing algae for 35 years.

WEISSMAN [00:08 - 00:10]:
Most people try to get rid of
algae and we're trying to grow
it. The algae are very beautiful.
They come in blue or red,
golden, green.

WEISSMAN [00:10 - 00:23]:
Algae could be converted into
biofuels that we could someday
run our cars on. And using
algae to form biofuels, we're not
competing with the food supply.
And they absorb CO2, so they
help solve the greenhouse
problem as well

SUPER [00:23 - 00:25]:
Unlocking the potential in algae

WEISSMAN [00:24 -

00:29]: We're making a big
commitment to finding out
just how much algae can help
to meet the fuel demands of
the world.

Joa Waeissman
Senior Biofuels Scientist

ExgonMobill

G5

CAMPAIGN: Taking on the World's Toughest
Energy Challenges

SOURCE: Frances Good, “Washington Week Funding
Credits (October 16 2010)," YouTube video, August
2,2019,00:42 - 01:11, https://www.youtube.com
watch?v=69/FRcThcxU

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

TRANSCRIPT:
SUPER [00:00 - 00:04]: Biofuel from algae?

JOE WEISSMAN (Senior Biofuels Scientist, ExxonMobil) [00:00 - 00:09]:
[t was 1975. My professor at Berkeley asked me if | wanted to change
the world. | said, “Sure!l Now let's grow some algae.” And that's what
started it.

WEISSMAN [00:10 - 00:15]: ExxonMobil and Synthetic Genomics have
built a new facility to identify the most productive strains of algae.

WEISSMAN [00:15 - 00:22]: Algae are amazing little critters. They
secrete oil, which we can turn into biofuels. They also absorb CO2.

WEISSMAN [00:23 - 00:29]: We're hoping to supplement the fuels
that we use in our vehicles, and to do this at a large enough scale
to someday help meet the world's energy demands.

{f Algae may be microscopic.

ekl Thery simo

But their potential for biofuel is big.

Jow Wabsamans | Sarver Bohusis Seentng

Mers &t st crem kg

G6

CAMPAIGN: Taking on the World's Toughest
Energy Challenges

SOURCE: ExxonMobil, print advertisement,
The Economist (US), January 1, 2011, 84, MediaRadar

obil

[Er— Taking 2 the ' boughast svergy challeget”
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G7
CAMPAIGN: Energy Lives Here

SOURCE: ExxonMobil, "“Making
the world’s energy go further,”

YouTube video, November 25, 2015,

00:45, https://www.youtube.com
watch?v=M6H3 MDA4ELIY, archived
November 14, 2025, at https:/
perma.cc/477C-76GC

TRANSCRIPT:

SUPER [00:00 - 00:02]: Anne Marie
Shough (ExxonMobil Scientist)

V0. [00:06 - 00:08]: This is the one
place we're not afraid to fail.

V.O.[00:11 - 00:13]: Some of these
experiments may not work.

V0. [00:17 - 00:19]: But a few might
shape the future.

V.O.[00:21 - 00:31]: Like turning
algae into biofuel. New technology
for capturing CO2 emissions.

And cars twice as efficient as the
average car today,

V.O. [00:32 - 00:39]: Ideas
ExxonMobil scientists are working
on to make energy go further.

No matter how many tries it takes.

V.O.[00:40 - 00:41]: Energy
lives here.

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

What are biofuels?

Michigan State University

ColoradaSchool of »

lowg State University

»

Vijay Swarup
ExxonMobil Scientist

G8

SOURCE: ExxonMobil, “Turning Algae into Biofuels,” YouTube
video, May 3, 2016, 01:43, archived June 21, 2017, at https://web.
archive.org/web/20170621050948/https://wwwyoutube.com
watch?v=s0VeixXzleew

TRANSCRIPT:

VIJAY SWARUP (ExxonMobil Scientist) [00:00 - 00:02]:
So, what are biofuels?

SUPER [00:02 - 00:04]: What are biofuels?

SWARUP [00:04 - 00:18]: Biofuels are a way to extract energy from
plants that can then be converted into fuels or into power. So, the
tree that gave the log, that gave us the fire, that was the original
biofuel, simply put.

KELSEY McNEELY (ExxonMobil Scientist) [00:18 - 00:27]: Over 90
percent of biofuels today are derived from things that compete with
our food supply, so we have to make fuels out of things that are not
in our food chain.

SWARUP [00:28 - 00:31]: Our approach is to look at extracting
oil from algae.

McNEELY [00:32 - 00:44]. Fossil fuels that are in the ground are
actually really, really old algae and plants, and we're just trying to
do it on a short timescale. We don't have millions of years to wait
for that algae to become oil.

SWARUP [00:44 - 00:47]: Algae are naturally occurring, algae
grow fast.

McNEELY [00:47 - 00:52]: They can grow on land that doesn't
compete with food, they can grow on sea water so they're not
competing with fresh water.

SWARUP [00:563 - 00:58]: That's the essence of it, it is a food
versus fuel choice. Our research is focusing on not having
to make that decision

McNEELY [01:00 - 01:17]: The main effect that using biofuels will
have is that we'll have reduced emissions. These algae are taking
energy from sunlight and carbon dioxide and they're growing on
that, and it just seems like one of the most simple forms of life, and
the fact that you could use that to make fuels is pretty amazing.

SWARUP [01:18 - 01:22]: We've been at this for a whilg, it is a tough
challenge. But, there's signs of progress.

McNEELY [01:22 - 01:27]: Well, | hope that one day I'll be able
to go to the gas tank and fill up with something that does have
lower emissions

SWARUP [01:27 - 01:35]: We continue to see discoveries being
made, we continue to see innovations being made. It is an
optimistic field because you have to believe it can be solved.
SUPER [01:37 - 01:43]: Special thanks to our research partners.
SUPER [01:39 - 01:43]; Synthetic Genomics, Inc.

SUPER [01:39 - 01:43]: Michigan State University

SUPER [01:39 - 01:43]: Colorado School of Mines

SUPER [01:39 - 01:43]: lowa State University
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TRANSCRIPT:

SUPER [00:00 - 00:06]: Once there
was an organism so small no one
thought much of it at all.

. L]
Once there was an organism SUPER [0007 - 00110 People

said it just made a mess

SUPER [00:13 - 00:15]: Until some
scientists put it to the test

SUPER[00:27 - 00:31]: They
thought someday it could become
fuel and power our cars

TO REVOLUTIONIZE BIOFUELS

SUPER [00:32 - 00:33]: Wouldn't
that be cool?

SUPER [00:33 - 00:35]: not only
cars but planes and boats.

= ' SUPER [00:36 - 00:38]: And you
2 » wouldn't believe how fast it grows!

SUPER [00:39 - 00:41]: It's an

They thoug ht Sdme_day amazing little organism with an

interesting name.

SUPER[00:41 - 00:43]: Algae.

SUPER [00:44 - 00:46]: Biofuels
just might be its claim to fame

SUPER [00:50 - 00:55]: And that's
why ExxonMobil scientists think
it's not small at all.

LOGO: ExxonMobil

\ =
G9 TRANSCRIPT: N

CAMPAIGN: Energy Lives Here SUPER [00:08 - 00:10]: Algae L

SOURCE: ExxonMobil, “Energy SUPER [00:11 - 00;12]: A renewable source of energy .

Farmer,” YouTube video, April -

16,2017, 00:30, archived May SUPER[00:12 - 00:15]: ExxonMobil is researching it | o~
31,2020, at https://web.archive. k \ J {
org/web/20200531232346 SUPER [00:16 - 00:18]: To revolutionize biofuels

https:/www.youtube.com _

watch?v=UOtAMpBEQI0&gl=US&hl=en ~ SUPER[00:18-00118]): For more energy G10

SUPER [00:19 - 00:21]: And fewer emissions CAMPAIGN: Energy Lives Here

SUPER [00:21 - 0023]: In the future SOURCE: ExxonMobil, social media post, Facebook,

KELSEY McNEELY [00:23 - 00:26); 'm Dr. Kelsey McNeely May 8. 2017, 1.00, hlips,fwwwlacebook.com/ExxonMobil
and someday, you might be calling me an energy farmer. videos/1257565801027169, archived November 30, 2025,
’ at https://archive.ph/10RxH

McNEELY, VO. [00:27 - 00:29]: Energy lives here.
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W
]

Alessandro Faldi
Scientist, ExxonMobil

Algae biofuels emit

FEWER

GREENHOUSE GASES

)

Kelsey McNeely

Research scientist, ExxonMobil

the Iow-emlssmh fuel ‘ ‘

of the future
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G1

SOURCE: ExxonMobil, “The fat, fit, fantastic green
machine,” YouTube video, June 19, 2017, 00:569, https.//
wwwyoutube.com/watch?v=e/7g8815bwhs, archived
November 14, 2025, at https://perma.cc/V3FJ-63BH

By ExxonMobil

TRANSCRIPT:

ALESSANDRO FALDI (Scientist, ExxonMobil)

[00:01 - 00:12]: We just accomplished a very important
milestone. We learned how to improve the fat content
of algae. We have gone from 20 percent fat in the algae
to about 40 percent fat in the algae.

SUPER [00:02 - 00:05]: A FIRST STEP to creating
SUSTAINABLE BIOFUELS

SUPER[00:10 - 00:13]: A FATTER ALGAE

yields more biofuel SPONSORED CONMTENT / HOV 232

ROB BROWN (Senior Director of Genome Engineering, H H

SGI) [00:13 - 00:24]: The excitement that was generated “‘E f“tl'lre nf h[ﬂfﬂElE IS hEI'E
by that data, just seeing that data on screen by those and [tls very gl’EEﬂu

individuals, gave me A) a sense of pride, but you know,
I knew we'd got to a point in this program which was,
is, the tipping point.

SUPER [00:20 - 00:22]: Algae biofuels emit FEWER
GREENHOUSE GASES

KELSEY McNEELY (Research Scientist, ExxonMobil)
[00:25 - 00:32]: The fact that we were able to not only
understand how this fat was regulated, but then go
in and turn the knob in the direction we wanted is
incredibly impressive.

BROWN, V.O. [00:32 - 00:37]: The beauty about this
program is addressing sustainability — what we have
to do with our planet.

McNEELY, V.O. [00:42 - 00:561]: Energy is key to our
world, and | think that algae biofuels will make a
difference in how we think about fuel in the future and
how we think about energy.

SUPER [00:44 - 00:50]: algae biofuels could be the
low-emission fuel of the future.

LOGO: ExxonMobil SPONSORED CONTENT
LOGO: Synthetic Genomics Algae biofuels are becoming a
reality. [2

By ExxonMobil

N~

Algaé could be canl as o Inwer-emlssmns fuel.
\

G12

CAMPAIGN: Energy Lives Here

SOURCE: ExxonMobil, digital
advertisement, Dallas Morning News,
December 24, 2017, MediaRadar

G13
CAMPAIGN: Energy Lives Here

SOURCE: ExxonMobil, digital
advertisement, Popular Science,
December 25, 2017, MediaRadar

G14
CAMPAIGN: Energy Lives Here

SOURCE: ExxonMobil, digital
advertisement, CNN, June 5, 2018,
MediaRadar

ExconMobsil

Learn ubnut our udvnnced biofuels reseur{h >
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EXO"MOb“ ‘ @wmmuc GENOMICS"

~ Algae
~ hits the
scale.

Find out how »

G15
CAMPAIGN: Energy Lives Here
SOURCE: ExxonMobil,

digital advertisement, Politico,
June 13,2018, MediaRadar
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G16

SPONSORED CONTENT

How algae could impact commercial transportation in the very near future.
By ExxonMobil

CAMPAIGN: Energy Lives Here

SOURCE: ExxonMobil, digital
advertisement, Whittier Daily News,

ExgenMabil June 21, 2018, MediaRadar

SPONSORED CONTENT [:"

Algae biofuel breakthroughs are
on the horizon.
By BxonMobil

SPONSORED CONTENT Exgoniabil

ExxonMobil is working towards

a future with lower emissions: G17

CAMPAIGN: Energy Lives Here

see how. 2
SOURCE: ExxonMobill,

I artr i S, [ digital advertisement, The Denver

T T (g
See how this P EI’Sh.I[:I L UI’]\J.Hb to Post, June 28, 2018, MediaRadar
produce 10,000 barrels of algae biofuels a 619
day.

CAMPAIGN: Energy Lives Here

By BExcconMobil SOURCE: ExxonMobi,

digital advertisement, Entrepreneur,
July 5, 2018, MediaRadar

G18
Sponsored % ExxonMobil

Algae: A growing fuel

CAMPAIGN: Energy Lives Here

s : . SOURCE: ExxonMobil,
This tiny organism is not small at all. digital advertissment, Yahoo!

Sports, July 1,2018, MediaRadar
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By ExxonMobil

SPONSORED CONTENT / JUN 12, 2018

What do 10,000 barrels of algae biofuels look
like?

Ongoing work is bringing researchers closer to scaling up
algae biofuels production in a...

* LEARN MORE

Paid Post

G21
CAMPAIGN: Energy Lives Here
SOURCE: ExxonMobil, digital

advertisement, Orlando Sentinel,
July 12,2018, MediaRadar
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G20
CAMPAIGN: Energy Lives Here

SOURCE: ExxonMobil, digital
advertisement, Dallas Morning
News, July 12,2018, MediaRadar

Why the future of algae biofuels could be sooner than we think. 3

See how this partnership is waorking to produce 10,000 barrels of algae biofuels a day.

SPONSORED CONTENT BY EX(UI"IMCB“
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G22
CAMPAIGN: Unexpected Energy

SOURCE: ExxonMobil, "Algae May
Be Small — But It's Impact Could Be
Big," YouTube video, September 25,
2018, 1:15, https://www.youtube.com
watch?v=pWclx1LFSWk, archived

November 17, 2025, at https:/perma.cc/
B/ZS2-BEJ7

TRANSCRIPT:

V0. [00:00 - 00:06]: These vibrant green
dots — microscopic living organisms —
are algae. Look closely.

V.0, [00:.07 - 00:27]: Algae grows almost
everywhere, from murky ponds to out in the
ocean. And scientists recognize its potential
to change our energy future. The goal: to
one day fuel our trucks and buses, boats,
cars, even airplanes with the oil extracted
from algae.

V.O. [00:28 - 00:33]: So how far could
algae take us? ExxonMobil is working
with Synthetic Genomics to figure out the
answer.

V.0O.[00:34 - 00:41]: With advances in
molecular biology, the energy from algae
could touch our daily lives and lower the
carbon emissions from transportation.

V.O. [00:42 - 00:55]: By 2025, ExxonMobil

is aiming to have the technical ability to
produce over 10,000 barrels of algae-based
biofuel per day, enough to potentially power
tens of thousands of cross-country flights
annually.

V.O. [00:66 - 01:01]: And over its lifecycle,
this biofuel will emit only about half as
much greenhouse gas as traditional fuels.

V0. [01:02 - 01:09]: Algae-derived fuel
could help us meet growing demand while
reducing emissions. And it all starts here.

VO, [01:11-01:13]: That's unexpected
energy, from ExxonMobil.

LOGO: ExxonMobil
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gl g == R EXO“ MObil G\‘:‘;ﬁ; SYNTHETIC GENOMICS

FAID FOR AND POSTED BY

This tiny organim

ot small at

)

Guess which single-cell organism covld =

create an unexpectad energy future?

The answer is algae, 4

Find out why »
G24
SOURCE: ExxonMobil, digital advertisement,
Bloomberg, November 2, 2018, MediaRadar
L
I
organer hit grom n satwate
"A-;-wmwmmmw»
oukdprochce ver 3000 gl f et ey ' e,
i i o e Its tiny, green, and could
oo be the future of biofuels.
ot acoriendey fuls might Snersity be green
2 ¥ % Algae is a renewable source of energy. ExxonMobil is
That's nergy from researching its potential to produce a lower CO; emissions
l Lewsn more o nytimes comibipor alternative to today’s transportation fuels. And because
algae can grow in salt water and on land unsuitable for crops,

I a successful algae-based biofuel could provide the world with
Exonitonil | EBycay more energy without posing a challenge to global food and
fresh water supplies. Read more at EnergyFactor.com

Ex¢onMobil

G23

CAMPAIGN: Unexpected Energy

SOURCE: ExxonMobil, print advertisement,
New York Times, October 30, 2018, D8, MediaRadar

G25

SOURCE: ExxonMobil, print
advertisement, Bloomberg
Businessweek, November 5, 2018,
cover 2, MediaRadar
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= he New Hork Times

Exgonhobil PAID POST 7 Share =+

The Future of Energy? It May Come
From Where You Least Expect

Henw aclentists are tapping algae and plant waste
o fusl a sustainable energy futire, |/

loudy days don't come often to Calipatria, Calif. This small
C town, nestled in Southern California’s Imperial Valley, sees

only three inches of rain sach year. Sunlight beats onto its
parched beige soil. pushing tamperatures past 100
degrees. Yet just above Calipatria's northern border, a
cluster of manmade ponds offers a rare sight: bright green water, an casis
in an otherwise arid landscape.

Theewater isnt for drinking. 1t salty, warm and thick with micrescopic algae: tiny

that might be the future of green energy. In a world that relies on oil,

from these organisms could offer a lower-carben alternative to diese!
prowiding cleaner energy for trucks, planes, boats and pretty much amything else
with a diesel fuel tank.

"Wee're working to decrease our overall carbon footprint” says Kefsey Mcheely, who

leads ExxonMobil's bicf

s research and development. *1 think that's why we

recognize fuels made from algae and plant-based sources could be part of the

solution”

"We're working to decrease our
overall carbon fectprint)

Algae's P«
One of ExxonMobil's top targets for

advanced hiofuel production is algae.

& organism are richin

5, 50 much 5o, that
harvesting & single acre of algae can today
. By

comparison. 3 similar sized plot of palm-oll

provide 2000 gallons of bicf

trees typically yields just £50 gatiors,

Imorder to scale up com

iy wher their
t ars, musch like
bears dowhen p i e pounds for the

winter, However, in the absence of a food

source, cells stop dividing and muitiplying.

It's aCatch-22: Even when individual cells

are full of val

ids. the overall
il Flatlines, reducing

the amount of harvestabls oil

Researchers at k hink they can

change that. Instead of ng for a
species that's both fat-filled and
abundant, they've been working with
biatech firm Synthetic Genamics, Inc.

[SGI) to maie one.

WHY ALGAE BIOFUEL IS 50 PROMISING

s w' ’_ . e -J_.-i-_-.
i - e

It cuts COz It grown in saltwater Its engine ready

G26
CAMPAIGN: Unexpected Energy

SOURCE: "PAID POST by ExxonMobil
— The Future of Energy? It May Come
From Where You Least Expect,” New
York Times, https://www.nytimes.com
paidpost/exxonmobil/the-future-of-
energy-it-may-come-from-where-you-
least-expect.ntml, archived November 17,
2025, at https://perma.cc/ERIR-6EL 4
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G27

SOURCE: ExxonMobil, “Renewable Biofuel: 24 Hours
atan Algae Farm,” YouTube video, December 4, 2018,
00:54, archived August 17,2021, at https:/web.archive.
org/web/20210817164206/https://wwwyoutube.com
watch?v=yG67alvOORO

TRANSCRIPT:

-

V.O. [00:00 - 00:13]: At this algae research farm in
California’s Imperial Valley, work doesn't stop when the
sun sets. There, day and night, scientists from Synthetic
Genomics and ExxonMobil are working to develop the
next generation of biofuels

ARCH FARM _

SUPER [00:00 - 00:03]: ALGAE RESEARCH FARM

SUPER[00:12 - 00:14]: NEXT GENERATION OF
BIOFUELS

V.O.[00:14 - 00:26]: 24/7, they test and analyze algae,
researching and tracking its growth, circulating and
flowing the algae so it can efficiently convert sunlight
and CO2 into renewable, high energy biofuel.

SUPER [00:22 - 00:23]: SUNLIGHT CO2
SUPER [00:25 - 00:26]: BIOFUEL

V0. [00:29 - 00:39]: Tiny, resilient. These living
organisms could one day supply clean fuels to trucks,
even planes and boats. That's why researchers are
working to scale up production.

SUPER [00:33 - 00:34]: CLEAN FUELS
SUPER [00:39 - 00:40]: SCALE UP PRODUCTION

V.O. [00:40 - 00:47]: By 2025, their goal is to have the
technical ability to produce 10,000 barrels of algae
biofuel a day.

'TO PRODUCE SUPER [0040- G041 2025
° SUPER [00:43 - 00:44]: TO PRODUCE
SUPER [00:44 - 00:47]: 10,000 BARRELS A DAY

V0. [00:47 - 00:50]; From sunrise to sunset, this farm is
building our energy future.

SUPER [00:50 - 00:51]: BUILDING OUR ENERGY
FUTURE

LOGO: Synthetic Genomics

LOGO: ExxonMobil

BUILDING
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SCHOOL OF

EXXONMOBIL

EE

ALGAE

Yeah,algae can be gooey and sticky,-but
we really ook at it as a form of clean, pure en

o /‘) NE

DOES THE AVERAGE 6-YEAR-OLD KNOW ABOUT

BIIGHELIE L ?

ergy

s
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G28

CAMPAIGN: School of
ExxonMobil

SOURCE: ExxonMobil, “School
of ExxonMobil: Algae Biofuel,"
YouTube video, December 4,
2018, 5:43, archived December
15,2019, at https://web.archive.
org/web/20191215163329
https:/wwwyoutube.com
watch?v=9luAkMJgb7Y

TRANSCRIPT:
SUPER [00:00 - 00:02]: School of ExxonMobil.

SUPER [00:04 - 00:08]: Does the average 6-year-old
know about algae biofuels?

FARRAH [00:08 - 00:11]: Nope. Never heard of it

SUPER [00:12 - 00:15]: Based on the name, what
could it be?

FARRAH [00:15 - 00:44]: It could be half puffer fish, half
mermaid, half octopus, half starfish and half shark! It
can swim fast like a shark, it has huge teeth like a shark.
It has eight legs like a octopus, and it can stick to stuff
like a starfish and it can swim fast like a mermaid.

SUPER [00:44 - 00:46]: Interesting answer

SUPER [00:46 - 00:49]: Let's see if one of our
researchers can help shed some light on the subject

FARRAH [00:50 - 00:51]: What is your name?

MEGAN RUHMEL (Algae Research Technician,
ExxonMobil) [00:561 - 00:53]: My name is Megan
Ruhmel. What's your name?

FARRAH [00:54 - 00:55]: My name is Farrah.
RUHMEL [00:55- 00:56]: Nice to meet you Farrah.
FARRAH [00:566 - 00:57]: And where do you work?

RUHMEL [00:568 - 01:01]: | work at ExxonMobil in
research and engineering.

FARRAH [01:01 - 01:03]: What do you do at your work?

RUHMEL [01:03 - 01:06]: | run tests and experiments
on algae biofuels.

FARRAH [01:07 - 01:09]: How do you get the fuel out
of the algae?

RUHMEL [01:09 - 01:28]: Algae makes three things:
proteins, sugars, and fats. The fuel is actually going

to come from the fat part of the algae. Normal algae
strains don't make enough fat for us to get fuel out of,
S0 we want to make them even fatter than they already
are so we can grab the oil from the fat.

FARRAH [01:29 - 01:31]: Is algae a water plant?

RUHMEL [01:32 - 01:45]: They're not technically water
plants. They live in the water, but they live all over the
world. They're in the ocean, they're in the North Pole,
they can even live in a polar bear's fur. So if you ever
see a picture of a green polar bear, that's actually algae.

FARRAH [01:46 - 01:58]: If algae could be red, then
maybe a polar bear could be red. That would be funny.
| always saw algae in lakes and rivers and it was always
gooey and sticky.

RUHMEL [01:58 - 02:09]: Yeah, algae can be gooey and
sticky, but we really look at it as a form of clean, pure
energy. It doesn't always have to be goopy and messy
and slimey, it can do so much for us.

BIG OIL'S DECEPTIVE CLIMATE ADS: ADVERTISEMENTS APPENDIX

FARRAH [02:09 - 02:11]: Why do you make algae
into biofuel?

RUHMEL [02:12 - 02:18]: We are looking for alternative
forms of energy that are better for the environment for
your generation.

FARRAH [02:18 - 02:19]: That's very cool

RUHMEL [02:19 - 02:23]: So you had a good time
learning about algae? How about we do some
experiments?

FARRAH [02:23 - 02:24]: Cooll
SUPER [02:25 - 02:26]: Welcome to the algae lab

RUHMEL [02:27 - 02:31]: So Farrah, would you like to
see what the algae look like under a microscope?

FARRAH [02:31 - 02:31]: Yeah!

RUHMEL [02:32 - 02:34]: Awesome. So first thing's first,
let's put our lab goggles on, okay?

FARRAH [02:35 - 02:35]; Surel

RUHMEL [02:35 - 02:52]: Okay. So what | brought with
me are two different kinds of algae. So we'll open this
up, and use something called a pipette, and all that's
gonna let us do is pick up just a small amount of algae.
Then we'll put a cover slip on top. Now we can look at
it under our microscope.

FARRAH [02:53 - 02:58]: Cool. They're so tiny, they look
like circles, and they're not that slimy.

RUHMEL [02:58 - 03:00]: How many do you think are
in there?

FARRAH [03:01 - 03:02]: About 70

RUHMEL [03:02 - 03:06]: So if you think there's 70 in
just that little drop, how many do you think are in this
whole bottle?

FARRAH [03:06 - 03:07]: A thousand!

RUHMEL [03:07 - 03:09]: How many do you think are
in a whole pond?

FARRAH [03:10 - 03:310]: Infinity!

RUHMEL [03:11 - 03:18]: A lot. So how about we look
at what kind of pigments and colors are in different
types of algae, would that be cool?

FARRAH [03:19 - 03:19]: Yeah!
SUPER [03:19 - 03:20]: Chromatography experiment

RUHMEL [03:21 - 03:58]: So there are actually different
pigments in different types of algae. So what | have
here is brown algae, red algae, and green algae. Exactly.
And remember, we're going to use seaweed, because
seaweed is algae. And all you need is rubbing alcohol,
white coffee filters, a couple of glasses. We can use
scissors to cut up the algae, but what we're going to do
is just rip it up with our hands because that's more fun.
And just a wooden spoon and our three different types
of algae. Just take a piece of seaweed and kind of rip it

up with your hands, like this. And put it in this glass.
Can you do the same with the green?

FARRAH [03:58 - 03:58]: Mmhmm.

RUHMEL [03:59 - 04:07]: So, after we're done ripping
it up, we're going to take our isopropy! alcohol and
pour it over our seaweed. What do you think that's
going to do?

FARRAH [04:08 - 04:11]: To let the color spread.

RUHMEL [04:13 - 04:24]: Exactly. The alcohol is actually
going to take the pigments from the algae, and suck it
out. We're going to help speed that up by mixing it with
our wooden spoon. And I'll do that to the red as well.

RUHMEL [04:26 - 04:37]: Next, what we're going to do
is take our filter paper. The pigments are going to travel
up the filter paper and it's going to separate all the
different pigments. How about you do one for me with
the green algae?

RUHMEL [04:39 - 04:66]: Perfect. When you let it sit
overnight, it's this. Here we have our brown, our red
and our green. It's kind of like a rainbow on our little
filter strip here. The red is on the top, it traveled up
the farthest, and then there's green at the bottom.

RUHMEL [04:57 - 04:59]: Which one do you think is
the prettiest?

FARRAH [05:00 - 05:03]: This one. It's kind of like
transforming into a lighter green.

RUHMEL [05:03 - 05:10]: Yeah. Isn't that cool?
That has actually two different types of chlorophyil.
There's chlorophyll B and chlorophyll A.

RUHMEL [05:10 - 05:12]: What was your favorite thing
about algae that you learned?

FARRAH [056:13 - 05:15]: You can do lots of
experiments with it

RUHMEL [05:16 - 05:17]: Did you think algae could
be different colors than green?

FARRAH [05:18 - 05:18]: Nol

RUHMEL [05:18 - 05:24]: No, but you can see they
can be lots of different colors. You can actually see
the different colors on the paper as well.

FARRAH [05:24 - 05:25]: Yeah, they're really pretty.

RUHMEL [05:26 - 05:28]: Awesome. Can | have
a high five? Yeah!

LOGO: ExxonMobil

m


https://web.archive.org/web/20191215163329/https://www.youtube.com/watch?v=9IuAkMJqb7Y
https://web.archive.org/web/20191215163329/https://www.youtube.com/watch?v=9IuAkMJqb7Y
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We're
researching
algae biofuels
to help
reduce CO,
emissions.

Learn more
about algae>>

Ex¢onMobil

Energy lives here

G29

SOURCE: ExxonMobil, digital
advertisement, The Economist (UK),
December b, 2018, MediaRadar
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Ex¢onMobil

Could algae one day help fuel
our transportation needs?

WATCH NOW
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G30

CAMPAIGN: Unexpected Energy

SOURCE: ExxonMobil, digital
advertisement, New York Times,
December 11,2018, MediaRadar

G31

SOURCE: ExxonMobil, "Algae
Ponds Dusk to Dawn,” YouTube
video, December 14, 2018,
00:40, archived February 14,
2023, at https://web.archive.
org/web/20230214181045
https:/www.youtube.com
watch?v=npNyC8nxuGw

TRANSCRIPT:

SUPER: [00:02 - 00:08]: FROM
MORNING NOON TO NIGHT

SUPER: [00:09 - 00:12]: THESE
SCIENTISTS WORK 24/7

SUPER: [00:13 - 00:15]: DURING
ALGAE HARVEST SEASON

SUPER: [00:16 - 00:16]: TO TEST
SUPER: [00:17 - 00:17]: MEASURE
SUPER: [00:18 - 00:19]: AND GROW
SUPER: [00:20 - 00:21]: THE ALGAE

SUPER: [00:22 - 00:24]: THAT MAY
ONE DAY FUEL

SUPER: [00:24 - 00:25]: TRUCKS
SUPER: [00:26 - 00:27]: PLANES
SUPER: [00:27 - 00:28]: AND BOATS
SUPER: [00:30 - 00:31]: THIS FARM
SUPER: [00:32 - 00:35]: COULD
HELP BUILD OUR ENERGY
FUTURE

LOGO: ExxonMobil

LOGO: Synthetic Genomics
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G32

SOURCE: ExxonMobil, “Working on tomorrow's
biofuel,” YouTube video, May 28,2019, 01:12,
https:/www.youtube.com/watch?v=T7ijbGglPIk,
archived November 17, 2025, at https:/perma.
cc/2VLEN-QXUL

TRANSCRIPT:

LOU BROWN (Synthetic Genomics) [00:01 -
00:13]: We've cultivated algae in the past. With
this particular project, we're looking more from
the top-down, from the large-scale engineering
perspectives and agricultural perspectives, and
looking at it from that angle, and not so much from
the small, flask that you see in the lab.

SUPER [00:01 - 00:03]: Synthetic Genomics and
ExxonMobil are taking algae

SUPER [00:03 - 00:05]: Ramping up testing, scaling
output and building on success

SUPER [00:06 - 00:09]: To create tomorrow's energy

ROB BROWN (Synthetic Genomics) [00:13 - 00:21]:
We moved it from the laboratory, where it was in
milliliters, to liters in the greenhouse. Now we see
it outdoors, in this environment here, and this algae
isn't taking a step back

Patrick Hanks (ExxonMobil) [00:22 - 00:30]: It can
take warm temperature, it can take fluctuations in
salt content, and it just grows really fast, and that's
what we want—is we want something that will
grow fast so we can make a lot of fuel

SARAH FEICHT (ExxonMobil) [00:31 - 00:41]:

To do that, we have to start small, move up through
a number of different pond sizes, so that we can
understand the science, understand the physics,
and translate that to a full-scale operation.

SUPER [00:42 - 00:47]: By 2025, SGI and
ExxonMobil aim to have the technical ability
to produce 10,000 barrels a day

HANKS [00:42 - 00:57]: SGI is an ideal partner
because they've got all of the ability to understand
the genomics, the sequencing, the pathways that
the algae go. And we bring the engineering, we
bring the ability to go to a larger scale. So when
we couple those two, that's the only way that we're

going to solve the problem to make sustainable fuel.

L. BROWN [00:58 - 01:08]: Over the next year |
think we're going to start to push on that box a
little bit and see where those breaking points are.
I think there's going to be a great opportunity for
innovation and a great opportunity to help get to
the next level of what we're trying to do.

LOGO: Synthetic Genomics

LOGO: ExxonMobil
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G33

CAMPAIGN: Miniature Science

archived February 12, 2020, at https://web.archive.org

SOURCE: ExxonMobil, “Miniature Science #2: Growing
Algae For Biofuels," YouTube video, June 9, 2019, 01:18,

web/20200212170948/https://www.youtube.com
watch?v=vZ/dAShbHMHI&feature=youtu.be

TRANSCRIPT:

V.O. [00:07 - 00:09]: These are some tiny petri
dishes of algae.

V.O.[00:12 - 00:16]: The algae are transferred
to a growing pond filled with seawater.

V0. [00:17 - 00:20]: A paddle wheel is used
to keep it circulating and growing evenly.

V0. [00:20 - 00:22]: A light simulates sunlight.
V0. [00:23 - 00:24]: A few days go by.

V.. [00:25 - 00:27]: The pond has now grown
bright green and thick with algae

V.O.[00:31 - 00:32]: Now it's being drained

V0. [00:35 - 00:37]: The algae are isolated from
the water.

V.O.[00:41 - 00:43]: The cell walls are crushed
to free the ol

V.O. [00:47 - 00:49]: A little hexane is added to
separate the all

V0. [00:50 - 00:56]: Sodium hydroxide is mixed
with methanol and used to convert the oil into fuel.

V0. [01:01 - 01:06]: Pay special attention to the top
layer, because that is a low-emission biofuel.

SUPER [01:08 - 00:14]: : Algae might just be the
future of biofuels.

SUPER [00:14 - 00:15]): This is big.

LOGO: ExxonMobil
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miniature
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G34

CAMPAIGN: Miniature Science

SOURCE: ExxonMobil, “Miniature Science
#3: Algae-Fueled Engines," YouTube video,
June 9,2019, 01:12, archived February
2,2022, at https://web.archive.org
web/20220202060456/https://www.youtube.
com/watch?v=kJtAG4uTWIE

TRANSCRIPT:

V.O.[00:08 - 00:10]: This is biofuel made
from algae.

V0. [00:11-00:19]: We can fill a tiny fuel tank
with it, light it, and use it to power an engine.

V0. [00:31 - 00:35]: Fill up another fuel
receptacle, and use it to power this kind
of engine.

V0. [00:37 - 00:38]: Off it goes.

V0. [00:39 - 00:44]: The biofuel powering
this one tiny boat today could fuel entire fleets
of ships tomorrow.

V.O. [00:47 - 00:48]): One last fuel tank to fill up.

V.O.[00:50 - 00:563]: Connect the fuel line to a
canister of compressed air.

V.O. [00:56 - 01:03): The compressed air
pressurizes the fuel, turns it into a spray, and
there itis.

SUPER[01:03 - 01:08]: Algae could fuel the
trucks, ships and planes of tomorrow.

SUPER[01:08 - 01:10]: This is big.

LOGO: ExxonMobil

xxonMobil
iniature Science
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CAMPAIGN: Miniature Science

SOURCE: ExxonMobil, digital advertisement,
Snapchat, July 3, 2019, 00:02, MediaRadar
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G36

SOURCE: ExxonMobil,
“Bringing Algae to Scale,’
social media post,
Facebook, September 26,
2019, 00:23, https:/www.
facebook.com/ExxonMoabil
videos/401009777228165

archived November 30, 2025,

at https://archive.ph/6]DQf

TRANSCRIPT:
SUPER [00:01 - 00:03]: Harvested in WASTE WATER
SUPER [00:04 - 00:05]: And grown YEAR-ROUND

SUPER [00:07 - 00:10]: Algae could become an
ENGINE-READY

SUPER [00:12 - 00:13]: lower-emission FUEL
SUPER [00:14 - 00:19]: When brought TO SCALE

LOGO: ExxonMobil

14


https://web.archive.org/web/20220202060456/https://www.youtube.com/watch?v=kJtAG4uTWfE
https://web.archive.org/web/20220202060456/https://www.youtube.com/watch?v=kJtAG4uTWfE
https://web.archive.org/web/20220202060456/https://www.youtube.com/watch?v=kJtAG4uTWfE
https://www.facebook.com/ExxonMobil/videos/401009777228165
https://www.facebook.com/ExxonMobil/videos/401009777228165
https://www.facebook.com/ExxonMobil/videos/401009777228165
https://archive.ph/6jDQf
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G37
CAMPAIGN: Unexpected Energy

SOURCE: ExxonMobil, "Growing Fuel," YouTube video,
October 21,2019, 00:30, archived March 24, 2020, at https://
web.archive.org/web/20200324101201/https://www.youtube.
com/watch?v=5B8nZThae7n0&list=PLIrXIHj7zayYGaExfTp

B4t6aqTtkGIOA

TRANSCRIPT:

V.O. [00:00 - 00:04]: Some farms grow food. This one grows fuel.
V.O. [00:06 - 00:22]: ExxonMabil is growing algae for biofuels
that could one day power planes, propel ships, and fuel trucks,
and cut their greenhouse gas emissions in half.

V.O. [00:24 - 00:28]: Algae. Its potential just keeps growing.
LOGO: ExxonMobil

HASHTAG: #UnexpectedEnergy

G39

SOURCE: ExxonMobil, print advertisement, Bloomberg
Businessweek, November 4, 2019, cover 2, MediaRadar

Could a single-celled
organism be the
future of fuel?

ExtonMobil | &
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G38

SOURCE: ExxonMobil, digital
advertisement, Snapchat,
December 12,2019, 00:04,
MediaRadar
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https://web.archive.org/web/20200324101201/https://www.youtube.com/watch?v=5BnZThae7n0&list=PLIrXlHj7zayYGaExfTp_B4t6gqTtkGf9A
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G40
CAMPAIGN: Unexpected Energy

SOURCE: ExxonMobil, digital advertisement,
YouTube, November 9, 2019, 00:15, MediaRadar

TRANSCRIPT:

SUPER [00:00 - 00:02]: EXXONMOBIL
SUPER [00:02 - 00:03]: IS GROWING
SUPER [00:03 - 00:04]: ALGAE

SUPER [00:04 - 00:05]: FOR BIOFUELS
SUPER [00:05 - 00:06]: THAT COULD ONE DAY
SUPER [00:06 - 00:07]: POWER
SUPER [00:07 - 00:08]: PLANES
SUPER [00:08 - 00:10]: SHIPS
SUPER[00:10 - 00:10]: AND
SUPER[00:10-00:11]: TRUCKS

SUPER[00:12 - 00:13]: WITH HALF
THE EMISSIONS OF TODAY

LOGO: ExxonMobil

HASHTAG: #UnexpectedEnergy
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